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,  Wall  Street,  5th  Avenue, 
Broadway,  Madison  Avenue 
Times  Square,  34th  Street, 
Lexington  Avenue 


I  bet  you  thought  that  shopping  along  these  famous  streets  of  New  York 
couldn't  get  any  better,  well  it  just  did.  The  Marketeer  is  very  proud  to 
announce  our  expansion  into  Manhattan...  and  shopping  will  never  be 
the  same.  Now  merchants  along  these  legendary  sliopping  avenues  will 
be  able  to  take  advantage  of  the  same  successful  formula  businesses  in 
Brooklyn  and  Staten  Island  have  been  utilizing  for  years.  The  ability  to 
deliver  their  message  through  prime  market  saturation  with  cost  effective, 
zoned  neighborhood  editions  and  direct  mail  booklets.  This  is  an  avenue 
Manhattan  merchants  have  never  had  the  opportunity  to  walk  down  before 
and  now  they  can. 

Now  more  than  ever,  nobody  covers 
New  York  like  the  Marketeer 

MfIRKETEER 
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Interactive 
Newspapers  ’96 


The  Definitive  Covfierence  for  Irformation  Technology  in  the  Newspaper  Industry 
Feb.  21-24,  1996  •  Hyatt  Regency  Embarcadero  •  San  Francisco,  CA 


WhaVs  Hot?  Whafs  Not?  Whafs  Next?  Positioning  for  Profitability. 
See  the  hottest  interactive  products 
Hear  what  industry  innovators  are  predicting 
Learn  how  publishers  are  positioning  for  profitability 
Interact  with  the  best  and  brightest  in  the  business 

Keynote  Speakers 

•Esther  Dyson,  President,  EDventure  Holdings,  Inc. 

•Phillip  Meek,  President,  Publishing  Group,  Capital  Cities/ABC  Inc. 

•Greg  Riker,  Director  of  Advanced  Consumer  Technology,  Microsoft 


What’s  Included: 

General  sessions  led  by  industry  leaders,  breakout  sessions  on  topics  you 
really  want,  round-table  discussions,  70+  great  speakers,  exhibit  hall, 
product  presentations,  receptions  and  other  networking  opportunities. 

There’s  no  better  place  to  discuss  interactive 
information  services  in  the  newspaper  industry. 
Just  ask  the  700  professionals  who  joined  us  for 
Interactive  Newspapers  ’93, 


For  more  details 
or  to  register  - 


Call:  609-92 1  -7200  ext.  212 
Fax:  609-921-2112 

Web  Site:  http://www.kelseygroup.com/kelsey 


Register  by  Jan.  26  and  pay  $995;  $1195  thereafter. 

NNA  MEMBERS:  For  a  special  rate  and  to  register  call  703-907-7900. 
SNA  MEMBERS:  For  a  special  rate  and  to  register  call  312-644-6610. 
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JANUARY 

1  8>20  —  Suburban  Newspapers  of  America  Editorial  Conference, 
Inter-Continental  Hotel,  Chicago 

1  8*20  —  Northwest  Missouri  Press  Association  Convention, 
Downtown  Holiday  Inn,  St.  Joseph 

25>27  —  University  of  Tennessee/Tennessee  Press  Association 
Press  Institute  &.  Wintet  Convention,  Shetaton  Music  City,  Nashville 

FE8RUARY 

1- 3  —  New  England  Press  Association  Convention  and  Trade  Show, 
Marriott  Copley  Place  Hotel,  Boston,  Mass. 

2 1  -24  —  Interactive  Newspapets  ’96  Conference,  Hyatt  Embar- 
cadero,  San  Ftancisco 

22-24  —  Inland  Press  Association  Weekly  Newspaper  Publishers 
Conference,  Holiday  Inn  Sun  Spree  Resort,  Fort  Myers,  Fla. 

25-27  —  Association  of  National  Advertisers  Advertising  Man¬ 
agement  Conference,  Westin  LaPalma,  Tucson,  Ariz. 

25-28  —  Inland  Press  Association  Key  Executives  Conference, 
Registry  Resort,  Naples,  Fla. 

29-3/2  —  National  Press  Photographers  Association  Digital 
Imaging  Confetence,  Adams  Mark  Hotel,  Denvet 

MARCH 

1  -3  —  Mississippi  Valley  Classified  Advertising  Managers  Associa¬ 
tion  Convention,  Drake  Hotel,  Chicago 

2- 4  —  Subutban  Newspapers  of  America  Publishers  Conference,  In- 
nisbrook  Hilton,  Tarpon  Springs,  Fla. 

3- 4  —  Newspaper  Association  of  America  Co-op  Conference,  J.W. 
Marriott  Hotel,  Houston 

3-8  —  Newspaper  Association  of  America  Newspaper  Operations 
SupetConfetence,  Doral  Ocean  Beach  Resort,  Miami  Beach,  Fla. 

1  4-  14  —  Independent  Ftee  Papers  of  America  Annual  Spring 
Conference,  Holiday  Inn,  San  Antonio,  Texas 
1  4- 19  —  Inter  American  Press  Association  Midyear  meeting.  Ho¬ 
tel  Camino  Real,  San  Jose,  Costa  Rica 

24-27  —  International  Press  Institute  World  Congress  and  Gener¬ 
al  Assembly,  Amman/Jerusalem/Jericho 

24- 28  —  America  East  Newspapet  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

APRIL 

1  4- 17  —  International  Newspaper  Marketing  Association  Con¬ 
vention,  Banff  Springs  Hotel,  Banff,  Alberta 

1  4-  19  —  American  Society  of  Newspaper  Editors  Convention, 
J.W.  Matriott  Hotel,  Washington,  D.C. 

2  1  -24  —  Newspapet  Purchasing  Management  Association  Con¬ 
ference,  Ritz-Carlton,  Houston,  Texas 

25- 27  —  Tennessee  Ptess  Association  Advertising/Circulation 
Conference,  Sheraton  Music  City,  Nashville 

24-27  —  Southeastetn  Advertising  Publishers  Association  Con¬ 
ference,  Terrace  Garden  Inn,  Atlanta 

28-5/ 1  —  Newspaper  Association  of  America  Publishers  Con¬ 
vention,  Waldorf-Astotia  Hotel,  New  Yotk 
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John  Madigan  named 
Tribune  Co.  chairman 

JOHN  W.  MADIGAN,  president  and  chief  executive  officer 
of  Chicago-based  Tribune  Co.,  was  elected  chairman  by  the 
company’s  board  of  directors  Dec.  12. 

He  assumes  his  new  title  of  chairman,  president  and  CEO 
of  Tribune  Co.  on  Jan.  1. 

Madigan,  58,  succeeds  retiring  chairman  Charles  T.  Brum- 
back,  67.  Last  May,  Brumback  stepped  down  as  CEO. 

Madigan  joined  the  Tribune  Co.  in  1975  as  vice  presi- 

_ dent/finance  and  a  board  member 

after  a  career  as  a  financial  analyst 
and  investment  banker.  He  was  ap¬ 
pointed  executive  vice  president  in 
1981. 

He  was  appointed  president  and 
CEO  of  Tribune  Co.  on  Jan.  1, 
1989  and  the  following  year  was 
named  publisher  of  the  Chicago 
Tribune  newspaper. 

In  August  1991,  Madigan  was 
named  president  and  CEO  of  the 
John  W.  Madigan  newly  formed  Tribune  Newspaper 

_  Company,  which  operated  the 

company’s  four  newspapers  and  its 
Tribune  Media  Services  syndicate.  The  group’s  name  was 
changed  to  Tribune  Publishing  Company  in  1993,  and  during 
Madigan’s  tenure,  acquired  three  interactive  multimedia  and 
educational  publishers:  Contemporary  Books,  Compton’s 
New  Media  and  the  Wright  Group. 

Madigan  was  named  president  and  chief  operating  officer 
of  Tribune  Co.  in  May  1994  and  added  the  title  of  CEO  on 
May  30,  1995. 

New  top  management 
team  in  place  at 
Chicago  Sun-Times 

IN  ONE  WEEK  in  December,  Hollinger  International  in¬ 
stalled  a  new  top  management  team  at  the  Chicago  Sun- 
Times,  the  paper  they  have  owned  for  18  months. 

F.  David  Radler,  president  and  chief  executive  officer  of 
Hollinger  International,  which  recently  changed  its  name 
from  American  Publishing  Co.,  essentially  named  himself 
publisher  of  the  tabloid.  _ _ 

And  having  promised  a  “world¬ 
wide  search”  to  replace  resigned 
editor  Dennis  Britton,  the  Sun- 
Times  drew  from  the  staff  of  its  sis¬ 
ter  paper  in  London,  the  Daily 
Telegraph,  and  named  Nigel  Wade 
as  its  new  editor  in  chief. 

Since  1986,  Wade,  49,  has  been 
assistant  editor  and  foreign  editor 
at  the  Daily  Telegraph,  which,  like 
the  Sun-Times,  is  owned  by 
Hollinger  International,  a  division 
of  Conrad  Black’s  Hollinger  Inc.  Larry  Qreen 

Soon  after  Hollinger  bought  the  _ 
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Sun-Times  in  April  1994,  Wade  spent  time  in  Chicago  con¬ 
sulting  on  editorial  operations. 

Wade  is  a  native  of  Australia  who  began  his  journalism 
career  on  the  New  Zealand  Herald  in  Auckland  in  1964.  He 
served  in  the  Daily  Telegraph’s  Washington  Bureau  from 
1973  to  1976,  when  he  became  bureau  chief  in  Beijing.  He 
was  Moscow  bureau  chief  for  four  years  and  assistant  editor 
and  foreign  editor  in  London  since  1986. 

With  the  new  title  of  editor  in  chief,  Wade  becomes  the 
top  news  executive  at  the  tabloid.  Longtime  Sun-Times  jour¬ 
nalist  and  marketer  Larry  Green  was  named  executive  edi¬ 
tor  of  the  newspaper. 

Green,  whose  22-year  newspaper  career  includes  a  stint 
with  the  old  Chicago  Daily  News,  had  most  recently  been 
director  of  classified  advertising  at  the  Sun-Times. 

Green  has  worked  in  a  variety  of  positions  at  the  Sun- 
Times,  including  director  of  special  publications,  Sunday  ed¬ 
itor  and  deputy  managing  editor  for  investigations  and  spe¬ 
cial  projects. 

In  addition,  the  newspaper  appointed  longtime  veteran 
Joseph  j.  Sherman  Sr.  as  assistant  publisher.  Sherman,  who 
most  recently  was  advertising  vice  president,  will  be  respon¬ 
sible  for  “daily  operations  of  the  Sun-Times,  and  will  repre¬ 
sent  the  paper  as  its  day-to-day  liaison  with  business  and 
community  leaders,”  publisher  Radler  said. 

Sherman,  60,  is  a  Chicago  native  who  joined  the  Sun- 
Times  in  1957  as  a  classified  automobile  advertising  account 
manager. 

Schlosberg  named 
to  Times  Mirror 
board  of  directors 

RICHARD  T.  SCHLOSBERG  111,  publisher  of  the  Los  An¬ 
geles  Times  and  executive  vice  president  of  Times  Mirror,  was 
elected  to  the  company’s  board  of  directors. 

Times  Mirror  president  and  CEO  Mark  H.  Willes  lauded 
Schlosberg  as  having  made  “many  significant  contributions” 
to  the  company  since  joining  it  in  1983.  He  previously  was 
publisher  and  CEO  of  the  Denver  Post. 

Two  other  appointments  included  Steven  J.  Schooch,  37,  to 
vice  president  and  treasurer  and  Victor  A.  “Chip”  Perry  111  to 
vice  president  for  corporate  development. 

Schooch  has  been  vice  president/treasurer  at  Euro  Disney 
S.C.A. 

Perry,  42,  has  been  serving  as  vice  president  for  strategic  al¬ 
liances  at  the  Times. 

Times  Mirror  board 
authorizes  repurchase 
of  common  stock 

TIMES  MIRROR  CO.’S  board  of  directors  authorized  the  re¬ 
purchase  of  an  additional  amount  of  12  million  shares  of  its 
Series  A  and  C  common  stock. 

The  repurchase  program  will  be  spread  over  the  next  three 
years,  according  to  a  company  spokeswoman. 

Meanwhile,  the  board  declared  a  quarterly  dividend  of  60 
per  share  on  both  Series  A  and  C  common  stock.  The  divi¬ 
dend  is  payable  March  10,  1996,  to  shareholders  of  record  on 


Feb.  23, 1996. 

The  board  also  declared  a  quarterly  dividend  of  $.33435  per 
share  on  Series  B  preferred  stock,  payable  March  15  to  share¬ 
holders  of  record  on  Feb.  23. 


Longtime  editor  to 
leave  UK  Press  Gazette 

TONY  LOYNES,  EDITOR  and  publisher  of  the  UK  Press 
Gazette  for  nine  years,  has  resigned  from  the  newspaper  to 
take  a  position  with  VNU  as  magazine  director. 

At  VNU,  a  computer  publisher,  Loynes  will  oversee  a 
number  of  titles,  including  Computing  and  PC  Week. 

Loynes  became  editor  of  the  UK  Press  Gazette  in  1986, 
and  added  the  publisher’s  title  in  1987.  Previously,  he  worked 
for  Colchester  Evening  Gazette,  Fleet  Street  News  Agency, 
Daily  Mirror,  and  London  Evening  News. 


Weil  succeeds  Russell 
as  president,  CEO 
of  Central  Newspapers 


THE  FRANK  RUSSELL  era  at  Central  Newspapers  Inc. 
passes  into  history  Jan.  1  with  the  ascension  of  Louis  A. 
“Chip”  Weil  111  as  president  and  chief  executive  officer  of 
the  chain  that  publishes  the  Indianapolis  Star  and  the  Ari¬ 
zona  Republic  in  Phoenix. 

Weil,  54,  was  elected  to  his  new  post  by  the  company’s 
board  of  directors  Dec.  13. 


Louis  Weil  III 


Weil  has  been  with  Central 
Newspapers  since  1991  and  was 
most  recently  publisher  and  CEO 
of  the  company’s  largest  sub¬ 
sidiary,  Phoenix  Newspapers  Inc., 
publisher  of  the  Arizona  Republic 
and  the  Phoenix  Gazette. 

During  the  nine-month  search 
for  a  successor  to  Russell,  75,  Weil 
was  considered  one  of  the  two  top 
candidates  along  with  Malcolm 
W.  Applegate,  59,  the  president 
and  general  manager  of  Indi¬ 
anapolis  Newspapers,  publisher  of 

-  the  Star  and  the  Indianapolis 

News. 

Russell,  who  served  as  president  and  CEO  since  1975,  will 
assume  the  title  of  chairman  and  remain  on  the  board  of  di¬ 
rectors. 

During  Russell’s  tenure.  Central  Newspapers  grew  to  a 
$519  million  company  and  expanded  beyond  its  daily  news¬ 
paper  holdings  into  weeklies,  shoppers  and,  now,  electronic 
information  delivery  on  the  World  Wide  Web.  The  compa¬ 
ny  went  public  in  1989,  although  the  Pulliam  family  contin¬ 
ues  to  control  the  company  through  its  majority  stock  hold¬ 
ings.  The  company  reported  income  for  the  first  nine 
months  of  this  year  was  up  17%  over  last  year. 

Weil,  a  long  time  Gannett  Co.  executive  who  served  as 
publisher  of  Gannett  Westchester  Rockland  Newspapers 
and  the  Detroit  News,  was  publisher  of  Time  magazine  from 
1989  to  1991,  when  he  was  named  publisher  and  CEO  of 
Phoenix  Newspapers. 
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y  Naming  Alleged 
Rape  Victims 

Does  printing  a  victim’s  name  deter 
others  from  reporting  rapes,  or  does  it 
help  to  shatter  the  stigma?  Michael 
Gartner  says  those  often-debated  is¬ 
sues  didn’t  factor  into  his  newspaper’s 
naming  policy. 


I  I  I  CBS  Reporter 
JL  V-/  Zaps  The  Network 

While  disappointed  over  his  network’s 
decision  to  kill  the  famous  tobacco  sto¬ 
ry,  Morley  Safer  argues  that  60  Min¬ 
utes  is  still  superior  to  shows  which 
feature  “Michael  Jackson  and  other 
freaks  du  jour.” 


24  News  Tech  —  The  latest  Flexo 
Users  Group  status  report,  from  the  art' 
nual  meeting 


1  ^  Campus  Journalism  —  Event  or¬ 
ganisers  say  Oregon’s  recent  high  school 
press  day  was  a  success 


j  j  Texas  Daily 
X  X  Boycotted 

A  small  newspaper  copes  with  accusa¬ 
tions  of  racial  bias  in  the  newspaper’s 
articles  and  editorials  from  a  coalition 
of  area  church  groups. 


20  Newspeople  in  the  News 


27  Interactive  Communications  — 
Tribune  Co.  in  partnership  with  Soft- 
22  Advertising/Promotion  —  Exec-  key  International 
utives  from  Wal-Mart  and  Sears  offer 

two  views  of  newspaper  advertising  28  Syndicates/News  Services  — 

Weekly  travel  writer  takes  trip  to  syndi- 


"j  McGoff  Files 

I  y  For  Bankruptcy 
X  Protection 

The  70-year-old  former  newspaper 
owner  and  his  wife  file  for  Chapter  11. 
According  to  the  filing,  the  two  have 
debts  of  more  than  $7  million. 


32  Classified 


2  Calendar 


I  -N  Dodging 
X  A  Bullet 

The  Senate  narrowly  misses  the  ma¬ 
jority  vote  necessary  to  pass  a  proposal 
that  would  amend  the  Constitution  to 
make  desecration  of  the  American  flag 
a  crime. 


6  Editorial 


7  Letters  to  the  Editor 


7  Newspaperdom 


1  6  Stock  Tables 


2 1  Book  Reviews 


40  Shop  Talk  at  Thirty 

That  Troubling  Term:  “Political 

Correctness” 


1 4  Legal  —  Detroit  strike  generates 
another  lawsuit 


Page  9  To  name  or  not? 
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Patriot  Ledger 
sheds  jobs 

THE  PATRIOT  LEDGER,  in  Quincy, 
Mass.,  announced  that  it  will  end  the 
year  with  a  fiscal  loss. 

Falling  revenues  and  rising  operating 
costs  will  require  the  privately  held 
newspaper  to  lay  off  about  20  full-time 
and  30  part-time  staffers,  or  about  8% 
of  the  workforce. 

The  layoffs  will  begin  immediately, 
said  K.  Prescott  Low,  publisher.  The  Pa¬ 
triot  Ledger’s  newsprint  costs  have  risen 
55%  over  the  past  year,  and  account  for 
about  20%  of  the  paper’s  overall  operat¬ 
ing  cost. 

Alicia  Patterson 
grant  winners 

SEVEN  JOURNALISTS  HAVE  been 
named  winners  of  one-year  grants 
awarded  by  the  Alicia  Patterson  Foun¬ 
dation. 

The  winners  are:  Maud  Beelman,  re¬ 
porter  for  the  Associated  Press  in  Vien¬ 
na,  Austria;  Jason  Eskena::i,  free-lance 
photographer  in  New  York  City;  An¬ 
drew  Meier,  free-lance  writer  and  asso¬ 
ciate  editor  for  PNS,  San  Francisco, 
Calif.;  Laura  Parker,  a  Washington, 
D.C. -based  reporter  for  the  Detroit 
News;  Alexander  Stille,  a  free-lance 
writer  in  Atlanta,  Ga.;  Marcos  Breton 
and  Jos6  Luis  Villegas,  staff  writer  and 
photographer  for  the  Sacramento  Bee. 

Lovelady  leaves 
Philadelphia  daily 
for  Time  Inc.  post 

TIME  INC.  NAMED  Steve  Lovelady  to 
the  newly  created  position  of  editor  at 
large  for  the  magazine  unit  of  Time 
Warner  Inc. 

Most  recently,  Lovelady  was  manag¬ 
ing  editor  of  the  Philadelphia  Inquirer. 
Lovelady  started  out  at  the  Cincinnati 
Enquirer  in  1964  and  worked  at  the 
Wall  Street  Journal  from  1965  to  1972. 

Lovelady  will  report  to  Norman 
Pearlstine,  who  oversees  all  of  Time 
Inc.’s  magazines.  Pearlstine  headed  the 


Journal  during  the  1980s  until  he  joined 
Time  Inc.  last  year. 

What^s  new? 

TWO  RETIRED  ASSOCIATED  Press 
photographers  who  haven’t  seen  each 
other  since  World  War  11  recently  had  a 
chance  to  catch  up. 

Max  Desfor  and  Joe  Rosenthal  ran 
into  each  other  at  a  ceremony  honoring 
the  50th  anniversary  of  Rosenthal’s  fa¬ 
mous  photo  of  American  soldiers  rais¬ 
ing  the  flag  on  Iwo  Jima. 

The  last  time  they  saw  each  other 
was  soon  after  Rosenthal  returned  from 
the  assignment.  Desfor,  a  staff  photog¬ 
rapher  in  the  AP  Washington  bureau, 
had  organized  a  dinner  to  honor  Rosen¬ 
thal. 

Shortly  after,  Desfor  was  sent  to  the 
war  zone  by  the  AP. 

More  votes  I 

for  Belo  folks 

A.H.  BELO  CORP.,  whose  flagship  is 
the  Dallas  Morning  News,  has  decided 
to  hand  out  stock  awards  in  more  pow¬ 
erful  Series  B  Common  Stock,  instead 
of  Series  A. 

The  company’s  executive  compensa¬ 
tion  committee  announced  the  decision 
Dec.  13  at  a  meeting  of  the  board  of  di¬ 
rectors. 

The  move  gives  workers  and  bosses  a 
bigger  say  in  major  issues  —  like 
takeovers  —  but  not  a  bigger  financial 
stake. 

Class  B  stock  carries  10  votes  per 
share  and  is  convertible,  one  for  one, 
immediately  or  at  any  other  time,  to  Se¬ 
ries  A  Common  Stock,  which  carries 
one  vote  per  share  and  is  traded  on  the 
New  York  Stock  Exchange.  Both  class¬ 
es  have  the  same  value  and  collect  the 
same  quarterly  dividend  of  80  a  share, 
last  declared  Dec.  13. 

The  company  awards  stock  to  em¬ 
ployees,  management  and  directors 
through  an  executive  compensation 
plan  and  an  employee  savings,  or 
401  (k),  plan. 

Series  B  shares  were  first  authorized 
in  1988,  but  since  then,  stock  awards 
were  made  in  Series  A  shares.  The 
move  to  make  awards  in  Series  B  stock 


was  approved  by  shareholders  earlier 
this  year. 

INFE  studies 
billing  practices 

THE  INTERNATIONAL  Newspaper 
Financial  Executives  association  is  plan¬ 
ning  a  benchmark  study  designed  to 
compare  billing  processes  at  news¬ 
papers,  and  against  other  industries. 

The  study  also  plans  to  highlight 
“best  management  practices”  employed 
by  top-performing  companies. 

“The  idea  is  that  newspapers  can 
compare  themselves  to  see  how  effi¬ 
ciently  they  are  running,”  said  Jay  G. 
Matthews,  INFE’s  special  projects  direc¬ 
tor.  INFE,  based  in  Reston,  Va.,  is  un¬ 
dertaking  the  study  with  the  Bench¬ 
marking  Network.  It  will  measure  such 
factors  as  transaction  volumes,  staffing 
rations,  error-correction  practices,  spe¬ 
cial  services  and  technologies.  INFE’s 
more  than  800  members  are  invited  to 
participate,  along  with  all  other  dailies, 
for  fees,  which  were  unavailable  Dec. 
16.  Nonmembers  who  want  to  partici¬ 
pate  can  call  Matthews  at  703-648-1160. 

The  study  is  expected  to  be  finished 
by  June,  when  it  will  be  discussed  at 
INFE’s  annual  convention  in  San  Anto¬ 
nio. 

lAPA  condemns 
slaying  of  journalist 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  has  condemned  the  killing  of 
Colombian  journalist  Ernesto  Acero 
Cadena,  who  was  shot  on  a  public 
street  by  an  unknown  assailant. 

Cadena  was  a  veteran  journalist  in 
the  town  of  Quindio,  state  of  Armenia. 
He  was  well-known  for  his  defense  of 
press  freedom  and  also  was  a  sociologist 
at  the  National  University. 

In  condemning  the  killing,  Danilo 
Arbilla,  chairman  of  IAEA’s  press  free¬ 
dom  committee,  said  he  hoped  “this  lat¬ 
est  murder  will  not  be  added  to  the  list 
of  crimes  that  have  gone  unpunished 
on  the  continent,  where  in  the  past  five 
years  more  than  150  journalists  have 
been  assassinated  with  virtually  no  ar¬ 
rests  or  punishments  of  the  guilty  par¬ 
ties.” 
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THERE  IS  NO  doubt  that  the  First  Amendment  is  under  attack,  as  we 
have  pointed  out  repeatedly.  The  proposed  constitutional  amendment  to 
outlaw  desecration  of  the  flag  (E&P,  Dec.  16,  p.  6)  is  but  one  example. 
Fortunately,  that  effort  failed  again  by  a  small  margin. 

What  bothers  us  is  the  conclusion  reached  by  some  editors  that  the 
First  Amendment  is  failing  to  do  its  job  and  may  become  irrelevant.  They 
point  to  the  recent  case  in  which  a  federal  judge  in  Cincinnati  prohibited 
Business  Week  from  running  an  article  involving  court  records  and  Procter 
&.  Gamble.  The  magazine  called  it  “censorship,”  which  it  was.  But  the 
point,  missed  by  most  observers,  is  that  the  First  Amendment  worked  the 
way  it  was  supposed  to  work.  The  magazine  refused  to  give  in  and  higher 
courts  overturned  the  ruling.  It  worked  the  way  the  courts  worked  in  the 
Pentagon  case  when  a  lower  court  prevented  the  New  York  Times  from 
publishing  the  story  but  the  Supreme  Court  said  the  First  Amendment 
should  prevail  and  publication  was  approved.  If  it  hadn’t  been  for  the  First 
Amendment,  the  courts  undoubtedly  would  have  approved  the  censor¬ 
ship  and  that  would  have  been  only  the  beginning. 

Neither  the  press  nor  the  public  need  the  bad-mouthing  that  is  cur¬ 
rently  going  on  about  the  First  Amendment.  The  press,  abetted  by  a  few 
knowledgeable  politicians,  is  the  only  major  defender  of  the  First  Amend¬ 
ment  —  that  includes  the  right  of  free  speech,  religion,  assembly,  as  well 
as  a  free  press.  It  is  up  to  the  press  to  convince  the  people  that  this  is  their 
right,  and  not  just  that  of  a  free  press.  The  people  who  criticize  their  gov¬ 
ernment  are  able  to  do  so  because  of  their  rights  under  the  First  Amend¬ 
ment.  Unfortunately,  many  of  them  do  not  understand  or  appreciate  that. 


FoIA  exemption 

A  BILL  CURRENTLY  making  its  way  through  the  Senate  would  add  a 
new  class  of  documents  to  be  excluded  from  disclosure  under  the  Freedom 
of  Information  Act.  The  bill  to  permanently  reauthorize  the  Administra¬ 
tive  Dispute  Resolution  Act  (ADRA)  includes  an  amendment  to  make 
documents  created  specifically  for  alternative  dispute  resolution  (ADR) 
proceedings  exempt  from  FoIA  when  the  government  is  involved. 

We  agree  with  the  Reporters  Committee  for  Freedom  of  the  Press  that 
current  FoIA  exemptions  are  sufficient  to  protect  ADR  participants. 

As  a  supporter  of  Bert  Lance’s  doctrine  that  “if  it  ain’t  broke,  don’t  fix 
it,”  we  feel  that  the  Senate  should  approach  further  exemptions  to  FoIA 
with  caution.  It  is  almost  a  truism  that  exemptions,  when  written  into  law 
invite  other  exemptions,  and  once  approved,  can  rarely  be  eliminated. 
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Letters  to  the  Editor 

Defends  camera  coverage 
of  O.J.  murder  trial 


IN  YOUR  NOV.  4  issue,  you  published 
a  letter  from  Peter  Bailey,  who  deplores 
press  coverage  of  the  O.J.  Simpson  tri¬ 
al,  suggests  tighter  restrictions  on  the 
press  (no  gum  chewing,  among  other 
things),  wants  cameras  banned  from 
the  courtroom,  and  longs  for  the  re¬ 
strictions  that  Canada  has  on  trials. 

The  press  coverage  of  the  Simpson 
trial  did  not  send  me  into  transports  of 
glee,  but  the  bad  coverage  I  saw  would 
not  have  been  affected  by  banning 
cameras  or  chewing  gum  from  the 
courtroom.  It  consisted  of  analysis  and 
speculation  committed  away  from  the 
courtroom,  and  that  could  have  gone 
on  in  spite  of  those  restrictions  —  and 
without  the  camera  coverage  of  the  tri¬ 
al  to  give  the  public  a  chance  to  form 
its  own  opinions. 


Newspaperdom» 

50  YEARS  AGO  ...  The  De¬ 
partment  of  Justice  is  studying  the 
proposal  to  lift  the  permanent  in¬ 
junction  imposed  on  the  Associat¬ 
ed  Press  by  the  U.S.  District  Court 
in  New  York.  The  amended  bylaws 
of  the  AP,  as  adopted  at  the  recent 
special  meeting  of  members,  have 
been  referred  to  the  Attorney  Gen¬ 
eral.  Originally,  Dec.  7  was  the 
deadline  for  complying  with  the 
court  order  for  amendment  of  the 
bylaws. 

Licenses  should  be  required  for 
the  practice  of  polling,  Edward  L. 
Bernays,  public  relations  counsel, 
recommended  in  an  article  in  Pub¬ 
lic  Opinion  Quarterly.  In  a  critical 
analysis  of  polls,  Bernays  said  the 
public  should  be  given  facts  and 
points  of  view  about  polls  so  that 
they  can  appraise  polls  correctly. 

From  Editor  &  Publisher 
December  22,  1945 


As  in  Canada’s  restrictions  on  the 
press:  Sorry.  Bad  idea,  even  in  Canada. 
It  is  important  for  a  democratic  society 
to  be  able  to  evaluate  the  system  of  jus¬ 
tice  while  it  is  at  work.  Canada  is  less 
free  than  we  are  because  of  those  re¬ 
strictions. 

I  suspect  that  changes  could  be 
made  in  the  conduct  of  trials  to  take 
care  of  many  of  the  problems  —  and, 
except  in  California,  do  —  impose 
tougher  restrictions  on  motions  and  ar¬ 
guments  that  interrupt  a  trial,  and  can 
in  other  ways  speed  a  trial  and,  thus, 
shorten  sequestration. 

But  remember  that  the  Simpson  tri¬ 
al  was  atypical.  I  cannot  recall  any  oth¬ 
er  American  so  well  known  being  tried 
for  murder. 

By  the  way:  I’ve  covered  many  trials, 
and  have  yet  to  hear  a  judge  tell  any¬ 
one  to  stop  chewing  gum. 

Dwight  Jensen 
Huntington,  W.Va. 

Forget  articles  on 
sexual  preference 

THAT  THE  SUBJECT  of  an  individ¬ 
ual’s  sexual  preference  even  merits  an 
article  in  Editor  &  Publisher  is  a  sad 
comment  on  our  times.  After  reading 
both  “Sexuality  In  The  Newsroom”  and 
“Reflections  Of  A  Gay  Journalist,”  my 
reaction  was  “who  cares!” 

Neither  article  related  to  the  essence 
of  our  industry  —  writing  stories,  tak¬ 
ing  pictures  and  selling  ads. 

As  a  group  manager  for  a  group  of 
weekly,  semiweekly  and  daily  news¬ 
papers  in  Texas,  I  deal  with  a  variety  of 
individuals  on  a  regular  basis.  However, 
I  could  not  tell  you  the  sexual  prefer¬ 
ence  of  any  of  the  100  plus  employees 
within  our  group. 

Whether  or  not  someone  is  hetero¬ 
sexual,  homosexual  or  bisexual  is  not  a 
matter  to  be  discussed  within  the  news¬ 
room  or  any  workplace.  Frankly,  I  don’t 
care  whether  an  editor  prefers  women, 
men  or  both.  It  doesn’t  matter  as  long 


as  he/she  does  the  job  to  the  best  of 
his/her  ability. 

But,  ability  or  merit  is  the  least  of  the 
considerations  of  some  of  the  individu¬ 
als  quoted  in  the  E&P  articles. 

Vicki  Torres  states  that  she  “survived 
three  cutbacks  at  the  paper,  and  I  at¬ 
tribute  it  to  my  having  spoken  out;  to 
my  having  received  a  higher  profile,  or 
earned  a  higher  profile;  to  the  skills  and 
the  legitimacy  that  I  have  gained  by  my 
activism  in  the  NLGJA  (National  Les¬ 
bian  and  Gay  Journalists  Association).” 

She  says  nothing  about  keeping  her 
job  because  of  her  abilities  or  value  to 
the  newspaper. 

The  lone  voice  of  sensibility  was 
Cheryl  Phillips’  retort  to  her  editor’s 
question  about  whether  or  not  she’d 
like  to  make  an  announcement  regard¬ 
ing  her  sexuality.  Whether  or  not  Ms. 
Phillips  is  a  lesbian  has  nothing  to  do 
with  her  ability  to  do  the  job. 

The  fact  that  either  a  heterosexual  or 
a  homosexual  makes  an  issue  out  of  an¬ 
other’s  sexual  preference  is  evidence 
that  one  or  both  is  uncomfortable  with 
their  own  choices.  More  often  than  not 
it  seems  that  homosexuals  are  more  in¬ 
terested  in  making  an  issue  out  of  their 
“lifestyle”  than  anyone  else. 

Bruce  Cummings 

Cummings  is  group  manager  of  Dixie 
Newspapers,  Marble  Falls,  Texas 

Corrections 

THE  CHART,  PUBLISHED  in  the 
Nov.  11  issue,  of  the  25  largest-circula- 
tion  newspapers  as  reported  in  the  Au¬ 
dit  Bureau  of  Circulations  EAS-FAX  re¬ 
port  for  the  six-month  period  ended 
Sept.  30,  1995  contained  three  inaccu¬ 
racies.  It  showed  incorrectly  that  the 
circulation  of  the  Sunday  Seattle 
Times/Post'lntelligencer  had  declined 
an  average  18  copies  over  the  same  pe¬ 
riod  in  1994.  In  fact,  the  Sunday  edi¬ 
tion’s  circulation  of  505,604  represented 
an  increase  of  2,982  copies  over  the 
1994  period. 

Also,  the  chart  correctly  reported  the 
Cleveland  Plain  Dealer’s  average  daily 
circulation  as  396,773,  but  indicated 
that  represented  a  decline  of  2,062 
copies  from  the  year-before  period.  In 
fact,  daily  circulation  gained  that 
amount.  On  Sundays,  the  chart  said  the 
Plain  Dealer’s  circulation  of  533,615  had 
gained  an  average  10,364  copies.  Sun¬ 
day  circulation  actually  declined  that 
same  number  from  the  1994  period. 
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Naming  Alleged 
RapeVictims 

It’s  been  a  longtime  policy  of  the  Ames,  Iowa,  Daily  Tribune, 
but  Iowa  State  University  director  of  public  safety  wonders 
whether  it  is  inhibiting  students  from  reporting  such  assaults 


by  Mark  Fitzgerald 

FOR  A  LONG  time  now  and  with  no 
fanfare,  the  Daily  Tribune  in  Ames, 
Iowa,  has  published  the  names  and  ad¬ 
dresses  of  alleged  rape  victims. 

And  while  other  newspapers  debate 
whether  publishing  victim  names 
might  finally  erase  any  lingering  stigma 
attached  to  being  raped,  Michael  Gart¬ 
ner,  the  Daily  Tribune’s  editor  and  co¬ 
owner,  says  that  is  not  the  reason  for 
the  paper’s  policy. 

“That’s  not  my  job,”  he  said. 

Instead,  the  names  are  published 
routinely  because  they  are  part  of  the 
police  record. 

Daily  Tribune  readers,  too,  seem  to 
be  taking  it  in  stride. 

There  was  no  reader  reaction  at  all, 
Gartner  says,  when  the  paper,  on  Nov. 
27,  published  the  name  and  address  of 
a  woman  who  says  she  was  raped  by  an 
Iowa  State  University  wrestler  and  an¬ 
other  man. 

“Her  name  was  just  mentioned,  well 
into  the  story,”  Gartner  said.  “It  was 
not  some  big,  huge  deal.” 

But  the  paper’s  policy  still  rankles 
some  in  Ames,  including  Iowa  State 
University’s  director  of  public  safety, 
Loras  Jaeger. 

Jaeger,  the  top  cop  on  the  campus, 
says  he  understands  the  rationale  that 
it  is  only  fair  to  publish  the  name  of  an 
alleged  victim  along  with  an  alleged 
perpetrator.  “And  in 
most  situations,  1 
think  that  is  a  good 
idea,”  Jaeger  said. 

“But  I’ve  been  in  law 
enforcement  for 


“ .  .  .  not  some  big,  huge  deal,” 
—  Michael  Qartner,  editor  and 
co-owner,  Ames  Daily  Tribune 


about  28  years,  and  I  spent  a  fair 
amount  of  time  as  a  detective,  and  I 
will  tell  you  that  a  victim  of  sexual  as¬ 
sault,  whether  it’s  a  woman  or  a  man, 
the  first  question  they  will  ask  you  is, 
‘Are  my  parents  going  to  find  out?’  If 
they  are  of  age,  the  answer  to  that  is: 


“The  second  question  they  ask  is  if 
their  name  is  going  to  go  in  the  paper. 
And  the  answer  to  that  is:  in  Iowa  it  is 
possible.  If  the  news  [organization]  de¬ 
mands  it,  we  must  release  the  name. 
The  state  attorney  general  has  ruled 
that,”  Jaeger  said. 

“And  with  the  Ames  Tribune  print¬ 
ing  the  names,  it  causes  [alleged  vic¬ 
tims]  to  be  reluctant  to  go  through  the 
law-enforcement  process.” 

In  a  typical  year  at  Iowa  State, 
Jaeger  said,  10  people  will  approach 
his  department  with  complaints  that 
they  were  sexually  assaulted.  In  part 
because  of  the  Tribune’s  policy,  he 
said,  75%  will  decide  not  to  pursue 
their  complaint  through  law-enforce¬ 
ment  authorities. 

“Victims,  in  my  experience,  are  not 
opposed  to  [being  identified  at  trial]. 
The  reluctance  is  at  the  initial  stage,” 
he  said. 

At  Ames’  local  rape  crisis  center,  di¬ 
rector  Lynette  Ward  is  vehemently  op¬ 
posed  to  the  Daily  Tribune’s  policy. 

“I  think  it’s  a  horrible  idea,”  she  said. 
“It  effectively  shuts  down  the  ability  of 
law  enforcement  to  do  its  job.” 

Victims  who  have  been  identified 
have  been  subjected  to  harassment  on 
campus,  said  Ward,  director  of  the  cen¬ 
ter  known  as  Access  (Assault  Care 
Center  Extending  Shelter  and  Sup¬ 
port).  “And  when  you  [accuse]  an  ath¬ 
lete,  it’s  like  you’re  taking  on  a  famous 
person,”  she  said. 

“The  victim 
didn’t  do  anything 
wrong,”  Ward  said, 
“so  why  is  this 
news,  anyway?” 


no. 


Victims  who  have  been  identified  have  been 
subjected  to  harassment  on  campus,  said  Ward. 
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CBS  Reporter 
Zaps  The  Network 

Morley  Safer  says  his  bosses  should  not  have  pulled  an  interview 
with  former  tobacco  company  executive  who  attacked  the  industry 


by  M.L.  Stein 

STICKING  A  FINGER  in  the  CBS 
corporate  eye,  “60  Minutes”  reporter 
Morley  Safer  said  the  network  should 
have  been  “willing  to  go  to  the  wall” 
instead  of  pulling  an  interview  with  a 
former  tobacco  company  executive 
who  attacked  the  industry. 

Safer  saw  the  interview  withdrawal 
as  part  of  an  “unhealthy  thing  that  has 
happened  to  American  broadcast  jour¬ 
nalism  —  the  loss  of  it  to  people  who 
make  such  expensive  knickknacks  as 
nuclear  reactors,  insurance  policies,  jet 
engines  and  magic  kingdoms,  people 
with  little  knowledge,  interest  or  affec¬ 
tion  for  the  rich  and  important  history 
of  independent  newsrooms  .  .  .  .  ” 

The  newsman  spoke  in  Los  Angeles 
at  the  University  of  Southern  Califor¬ 
nia  Journalism  Alumni  Association’s 
35th  annual  Dis- 
tinguished 
Achievement  in 
journalism 
Awards  dinner. 

He  was  one  of  the 
awardees,  along 
with  Los  Angeles 
Times  television 
critic  Howard 
Rosenberg  and 
“Frontline,”  PBS’s 
weekly  public  af¬ 
fairs  documentary 
series. 

Making  no  ef¬ 
fort  to  conceal  his 
deep  disappoint¬ 
ment  over  CBS’s 
decision  to  black¬ 
out  the  interview 
with  the  former 
Brown  & 

Williamson  To¬ 
bacco  Corp.  sen¬ 
ior  scientist.  Safer 


conceded  that  the  company  had  a  le¬ 
gitimate  concern  over  the  possibility  of 
a  multimillion  dollar  lawsuit  if  the  seg¬ 
ment  aired,  but  added:  “Should  we  .  .  . 
be  willing  to  go  to  the  wall  when  we, 
and  the  corporate  lawyers,  know  we 
are  right?  No  doubt  we  should.  The 
truth  and  the  First  Amendment  re¬ 
main  remarkably  good  armor  —  unless 
you  let  them  go  to  rust.” 

Actually,  Safer  noted,  it  was  only 
the  “specter”  of  a  lawsuit  that  sent 
CBS  lawyers  scurrying  for  cover,  possi¬ 
bly  fearing  litigation  would  foul  up  the 
corporation’s  impending  merger  with 
Westinghouse. 

Safer,  who  has  spent  30  years  with 
CBS,  25  of  them  on  60  Minutes,  said 
that  up  to  the  time  CBS  blocked  the 
interview,  its  news  broadcasts  had  an 
“impeccable  record”  of  “never  caving 


“We  go  looking  for  the  truth,  no 
matter  where  it  takes  us,”  he  asserted. 
“Corporate  lawyers  go  looking  at  the 
price.” 

However,  Safer  went  on,  60  Minutes 
may  be  wounded  but  he  termed  it  as 
“still  the  best,  the  straightest,  the  least 
likely  to  make  deals  with  the  Michael 
Jacksons  or  other  freaks  du  jour.  We 
survive  nicely  without  Kato  Kaelin  or 
any  of  the  Bobbits.  We’re  still  the  fun¬ 
niest  and  the  sharpest.  And  yes,  still 
the  most  likely  to  take  on  the  tough 
stories.” 

Cable  News  Network  prime  anchor 
and  senior  correspondent  Judy 
Woodruff,  who  MC’d  the  USC  event, 
picked  her  own  bone  with  television 
journalism  as  she  reprised  the  O.J. 
Simpson  trial. 

Between  Jan.  1  and  Sept.  22  of  this 
year,  she  reported,  the  three  major  net¬ 
works  in  their 
evening  news 
broadcasts  logged 
1,302  minutes  of 
Simpson  coverage, 
“as  much  as  the 
Bosnia  war,  Okla¬ 
homa  City  bomb- 
ing  and  the 
Medicare  debate 
combined.  I  don’t 
have  the  number 
of  minutes  for 
CNN,  but  it  took  a 
back  seat  to  no 
one  in  its  devotion 
to  the  Simpson 
story.” 

Woodruff,  a 
prize-winning 
;  journalist,  allowed 
that  the  coverage 
fed  a  public  ap¬ 
petite  for  the  story 
and  that  viewers 
learned  something 


in. 


CBS  newsman  Morley  Safer  (second  from  left)  and  the  rest  of  the  “60  Minutes” 
newsmagazine  team  pose  with  President  Clinton.  Safer  recently  criticized  CBS  net¬ 
work  news  bosses  for  pulling  an  interview  with  a  former  tobacco  company  executive 
who  attacked  the  industry. 
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about  the  legal  system.  But  fewer 
Americans,  she  lamented,  learned 
about  Bosnia,  Medicare  or  a  critical 
debate  in  Washington  about  the  size 
and  role  of  government. 

“Those  of  us  who  care  about  our 
work  as  journalists  have  to  be  con¬ 
cerned  about  the  temptation  to  cater 
to  the  public’s  wish  to  be  entertained,” 
she  said. 

Woodruff  feared  that  as  competition 
intensifies  in  the  news  arena  with  ca¬ 
ble  and  tabloid  TV  and  talk  shows  vy¬ 
ing  with  traditional  broadcast  outlets, 
“the  lifeline  of  a  democratic  society  — 
the  people’s  ability  and  right  to  know 
—  is  being  threatened  by  mediocrity.” 

Still,  she  said,  she  finds  grounds  for 
optimism  in  shows  like  60  Minutes. 

The  quality  television  news  pro¬ 
grams,  Woodruff  contended,  have  cre¬ 
ated  an  expectation  in  part  of  the  pub¬ 
lic  “for  the  best  journalism  we  can  give 
them.  If  we  continue  to  keep  in  mind 
the  interests  of  these  viewers,  we’ll 
have  more  than  enough  to  keep  us 
busy.  We’ll  fight  our  battles  when  we 
have  to,  but  those  of  us  who  care  about 
good  journalism  must  keep  at  it.” 

Michael  Sullivan,  senior  producer 
for  Frontline,  who  accepted  the  award 
for  the  Boston-based  PBS  program,  ar¬ 
gued  that  the  problem  with  television 
and  much  newspaper  journalism  is  its 
tendency  to  give  audiences  “not  what 
they  need  to  know  but  what  they  want 
to  know.” 

He  also  held  up  the  Simpson  trial  as 
a  case  in  point,  saying:  “Never  has 
there  been  a  wider  gap  between  the 
importance  of  a  story  to  the  lives  of 
people  and  the  amount  of  coverage 
that  story  received.  It  represented  a  to¬ 
tal  victory  of  the  new  question  —  give 
them  what  they  want  to  know.” 

Even  Frontline,  which  regards  itself 
as  “outsiders  to  the  political  culture 
and  media  centers,”  was  swept  up  in 
the  Simpson  case,  Sullivan  admitted. 
But  the  big  play  of  the  Simpson  saga 
has  not  not  stopped  the  downward 
slide  of  the  media’s  popularity,  Sullivan 
stated. 

The  media,  according  to  Sullivan, 
can  learn  a  lesson  from  the  general 
adulation  of  Gen.  Colin  Powell,  which 
indicates  that  many  people  are  seeking 
a  “healthy  center  to  our  public  life.” 

Recalling  that  Powell  has  called  on 
Americans  to  think  of  themselves  as  a 
family,  Sullivan  observed  that  the  me¬ 
dia’s  family  role  is  that  of  the  “bold, 
unrelenting  truth  teller,  critic  and 


scold,  a  necessary  role  in  any  family.” 

“But  it’s  how  we  play  that  role  that 
counts,”  he  added. 

“It  seems  to  me  that  most  often  to¬ 
day,  we  play  the  part  as  if  we  didn't’  be¬ 
long  to  the  family  at  all.  We  just  stand 
out  in  the  street  with  our  flack  jackets 
made  of  cool  objectivity,  and  lob  our 
verbal  grenades  through  the  dining 


room  window.” 

The  media,  Sullivan  urged,  should 
become  members  of  the  “family”  by 
telling  hard  truths  that  matter  and  let¬ 
ting  up  on  sleazy  stories  that  “only 
seem  to  hurt  everybody.” 

“Sometimes,”  he  said,  “we  just  have 
to  say  no  —  not  in  my  newspaper,  not 
on  my  broadcast.” 


Texas  daily  boycotted 
by  church  groups 


by  Dorothy  Qiobbe 

DISAGREEMENT  OVER  NEWS  and 
editorial  coverage  of  an  African-Amer¬ 
ican  city  official  has  lead  to  a  boycott 
against  the  Galveston  County  (Texas) 
Daily  News. 

A  recently  formed  alliance  of  two 
church  groups  in  the  area  accuse  the 
Daily  News  of  unduly  harsh  coverage 
of  a  black  city  manager.  The  groups, 
representing  a  total  of  about  50 


The  publisher  added  that  the  scruti¬ 
ny  the  city  manager  has  received  is  not 
related  to  race.  The  Daily  News  has 
extensively  covered  allegations  of  fiscal 
mismanagement  within  departments 
under  the  manager’s  jurisdiction,  he 
said. 

“This  is  a  story  of  immense  financial 
and  political  significance,”  Tillotson 
said.  “It’s  a  story  we  can’t  just  not  cov¬ 
er.” 

Though  Tillotson  has  been  asked  to 


“The  way  it^s  being  promoted  I  don’t 
think  will  promote  constructive  discussion,” 
Tillotson  said.  “It’s  more  a  way  to  threaten 
and  intimidate  the  newspaper.” 


churches,  are  using  fliers  and  leaflets  to 
contact  subscribers  and  advertisers. 

“We  believe  there  is  an  all-out  at¬ 
tempt  by  the  newspaper  to  attack 
African-American  males  in  leadership 
roles,”  said  Rev.  Kerry  Tillmon,  pastor 
of  West  Point  Missionary  Baptist 
Church  and  a  leader  of  Galveston 
County  Movement  for  Justice,  partici¬ 
pants  in  the  boycott. 

“Over  a  ten-month  time  space, 
there  were  more  editorials  written  on 
[the  city  manager]  than  there  were  on 
O.J.  Simpson,”  Rev.  Tillmon  added. 
“All  those  were  negative.  The  newspa¬ 
per  never  has  anything  positive  to  say.” 

So  far,  the  boycott  has  lead  to  about 
80  subscription  stops  for  the  28,670-cir¬ 
culation  newspaper. 

The  boycott  has  had  “zero  impact” 
on  advertising,  said  editor  and  publish¬ 
er  Dolph  Tillotson. 


attend  an  upcoming  meeting  of  the 
Galveston  County  Movement  for  Jus¬ 
tice,  he  turned  down  the  invitation  be¬ 
cause  he  doesn’t  think  the  meeting  will 
be  productive. 

“The  way  it’s  being  promoted  I  don’t 
think  will  promote  constructive  discus¬ 
sion,”  Tillotson  said.  “It’s  more  a  way  to 
threaten  and  intimidate  the  newspa¬ 
per.” 

A  reporter  from  the  Daily  News  will 
cover  the  meeting,  he  added. 

Tillotson  said  he  is  “eager”  to  meet 
with  representatives  from  the  boycott 
group  in  private. 

“We  would  like  to  resolve  this  and 
we  are  anxious  to  talk  about  the  is¬ 
sues,”  he  said.  “But  so  far  they  have 
been  unwilling  to  do  that.” 

Rev.  Tillmon  said  the  meeting 
should  be  held  in  public  because 
“that’s  where  [Tillotson]  does  his  dirt.” 
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McGoff  Files 
For  Bankruptcy 
Protection 

TO-year^old  former  newspaper  owner  and  his  wife  file 
Chapter  11  claiming  debts  totaling  more  than  $7  million 


by  Mark  Fitzgerald 

JOHN  MCGOFF  —  THE  70-year-old 
former  newspaper  empire  builder 
whose  extensive  holdings  once  includ¬ 
ed  the  now-defunct  Sacramento  Union 
and  still  include  minority  shares  in  two 
Michigan  dailies  —  has  filed  for  per¬ 
sonal  bankruptcy  protection. 

In  a  Chapter  11  filing,  McGoff  and 
his  wife  Margaret  said  they  have  debts 
of  more  than  $7  million. 

McGoff’s  personal  fortune  was  dev¬ 
astated  by  a  newspaper  sale  during  the 
go-go  late  1980s  that  went  disastrously 


wrong.  In  a  $100  million  deal  in  1987 
with  Adams  Publishing  Co.,  McGoff 
sold  two  Michigan  dailies,  the  Macomb 
Daily  of  Mt.  Clemens  and  the  Daily 
Tribune  of  Royal  Oak,  plus  15  Observer 
weeklies  in  the  Detroit  suburbs.  Adams 
Publishing  was  a  newcomer  to  the 
newspaper  business  and  proved  inept 
as  the  industry  turned  downward. 

By  1992,  while  McGoff  still  was 
owed  $16  million  on  the  sale,  Adams 
stopped  making  payments  and  a 
Chicago  financial  institution  fore¬ 
closed  on  the  newspapers’  mortgage. 

“That  was  the  first  domino  to  fall,” 
McGoff’s  attorney,  Joseph  K.  Cox,  said 
in  a  telephone  interview.  “It’s  pretty 
hard  to  see  such  wealth  just  pass 


through  your  hands  —  and  there  was 
absolutely  nothing  he  could  do  about 
it.” 

As  a  result  of  the  foreclosure,  Mc¬ 
Goff  and  his  wife  own  a  15%  share  in 
Independent  Newspapers  Inc.,  the  cur¬ 
rent  owners  of  the  Macomb  Daily  and 
Daily  Tribune  of  Royal  Oak. 

That  stake  will  not  be  affected  by 
the  bankruptcy  filing,  attorney  Cox 
said. 

Most  of  the  McGoffs’  $7  million 
debt  is  owed  to  Comerica  Bank  on 
loans  for  several  investment  ventures. 
McGoff  defaulted  on  those  payments 


after  Adams  stopped  making  its  own 
payments. 

Cox  said  the  McGoffs  will  draw  up  a 
plan  with  a  creditors  committee  with¬ 
in  the  next  90  days.  They  intend  to  get 
out  of  bankruptcy  as  quickly  as  possi¬ 
ble,  he  said. 

The  bankruptcy  filing  is  yet  another 
chapter  in  John  McGoff’s  colorful  ca¬ 
reer.  During  the  1970s,  he  built  a  me¬ 
dia  empire  that  grew  from  a  single  ra¬ 
dio  station  to  numerous  broadcast 
properties,  seven  dailies  and  25  week¬ 
lies. 

At  the  beginning  of  the  1980s,  how¬ 
ever,  McGoff  was  dogged  by  a  five-year 
federal  investigation  that  culminated 
in  1986  with  the  formal  charge  that  he 


had  secretly  accepted  $11  million  from 
the  South  African  government  to  buy 
the  defunct  Washington  Star  as  part  of 
a  worldwide  propaganda  campaign  for 
what  was  then  an  apartheid  regime. 

McGoff  denied  the  charges,  and  the 
case  never  went  to  trial.  A  court  ruled 
that  the  statute  of  limitation  on  the 
accusation  had  run  out. 

Cox  will 

acquire  properties 

cox  NEWSPAPERS  INC.  has  agreed 
to  acquire  the  Greenville,  S.C.,  Daily 
Reflector  and  nine  weekly  publications 
from  the  Wichard  family. 

Terms  of  the  agreement  were  not  dis¬ 
closed.  According  to  an  announcement 
from  Cox,  D.  Jordan  Wichard  111  will 
remain  publisher  of  the  paper. 

The  Daily  Reflector  has  a  daily  18,846 
circulation.  It  publishes  four  targeted 
publications  in  entertainment  and  real 
estate  and  nine  weeklies  in  area  com¬ 
munities. 

New  award 

JOHN  CHANCELLOR,  THE  broad¬ 
cast  correspondent  and  anchor,  will  be 
honored  with  a  new  journalism  award 
administered  by  the  Annenberg  Public 
Policy  Center  at  the  University  of 
Pennsylvania. 

The  John  Chancellor  Award  for  Ex¬ 
cellence  in  Journalism  will  include  a 
$25,000  prize  to  be  awarded  annually 
beginning  in  1996.  The  award  will  rec¬ 
ognize  the  reporter  who  has  made  the 
most  important  contribution  to  jour¬ 
nalism  in  the  past  year. 


By  1992,  while  McGoff  still  was  owed  $16  million 
on  the  sale,  Adams  stopped  making  payments  and  a 
Chicago  financial  institution  foreclosed  on  the 
newspapers’  mortgage. 
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Dodging 
A  Bullet 

Senate  narrowly  misses  the  twO' thirds  majority  vote 
necessary  to  pass  a  proposal  to  amend  the  Constitution 
to  make  desecration  of  the  American  flag  a  crime 


by  Debra  Qersh  Hernandez 

IT  CAME  DOWN  to  three  votes. 

The  Senate  narrowly  missed  the 
twO'thirds  majority  vote  necessary  to 
pass  a  proposal  to  amend  the  U.S. 
Constitution  to  make  desecration  of 
the  American  flag  a  crime. 

The  measure  easily  passed  in  the 
House  of  Representatives  earlier  this 
year. 

“We  dodged  a  bullet  that  would 
have  gone  straight  to  the  heart  of  the 
First  Amendment,”  commented  Paul 
McMasters,  the  Freedom  Forum’s  First 
Amendment  ombudsman. 

“I  feel  like  it’s  a  red-white-and-blue 
victory,”  said  American  Society  of 
Newspaper  Editors  president  Bill  Ket- 
ter,  editor  of  the  Quincy,  Mass.,  Patri¬ 
ot  Ledger. 

“I  am  pleased  and  thankful  that 
members  of  the  Senate,  unlike  their 
counterparts  in  the  House  of  Repre¬ 
sentatives,  took  stock  of  the  most  im¬ 
portant  issue  of  preserving  the  princi¬ 
ples  on  which  this  country  was  found¬ 
ed  more  than  200  years  ago,”  noted 
Society  of  Professional  Journalists  pres¬ 
ident  Kelly  Hawes  of  the  Muncie  (Ind.) 
Star. 

The  three  free-speech  advocates  had 
spoken  out  against  the  amendment, 
charging  that  its  provisions  violate  the 
right  to  free  expression  guarantees  of 
the  First  Amendment. 

“Why  were  we  against  the  amend¬ 
ment?”  asked  Ketter.  “It  would  devalue 
the  Bill  of  Rights  that  for  two  centuries 
has  encouraged  tolerance  of  all  views 
and  the  freedom  to  speak  one’s  mind 
without  fear  of  going  to  jail.” 

McMasters  and  Ketter  concurred 
that  the  vote  came  down  to  a  handful 
of  swing  votes  that  included  Sens.  Bill 
Bradley  (D-N.J.),  Barbara  Mikulski  (D- 
Md.)  and  Joseph  Lieberman  (D- 


“What  ive  need  to  do  is  to  explain  this 
issue  in  terms  that  the  citizens  of  this 
country  can  understand.  That's  what 
this  is  about,  the  public's  right  to  free 
speech." 

—  Bill  Ketter,  American  Society  of 
Newspaper  Editors  president,  and 
editor  of  the  Quincy,  Moss., 

Patriot  Ledger 


Conn.),  all  of  whom  voted  against  the 
measure,  which  fell  three  votes  short  of 
passage. 

“There’s  no  doubt  in  my  mind  that 
Senator  [Robert]  Dole  (R-Kan.) 
thought  he  had  the  votes  when  he 
scheduled  the  Tuesday-afternoon 
vote,”  said  McMasters.  “There’s  no 
doubt  in  my  mind  he  had  the  votes  the 
previous  Friday.” 

Crediting  Ketter  with  leading  the 
charge,  McMasters  noted  that  news¬ 
papers  in  each  of  the  senator’s  states 
—  the  Newark,  N.J.,  Star  Ledger,  the 
Baltimore  Sun  and  the  Hartford 
Courant  —  all  ran  strong  editorials 
during  those  few  crucial  last  days. 

The  New  York  Times,  which  reaches 


into  New  Jersey  and  Connecticut,  as 
well  as  New  York  and  Washington,  also 
editorialized  against  the  measure. 

“I  think,  ideologically,  all  three  of 
those  senators  were  probably  with  us,” 
Ketter  said.  The  editorials  “helped 
them  to  know  that  they  were  not  alone 
out  there  in  believing  it  is  important  to 
preserve  free  speech,  and  in  helping  to 
frame  the  issue  for  citizens  in  those 
states.” 

The  editorials  also  helped  serve  as  a 
“counterweight”  to  the  “overwhelming 
propaganda”  from  groups  in  favor  of 
the  amendment,  Ketter  added. 

Ketter  commended  “the  unusual  po¬ 
litical  courage  of  the  36  senators  who 
stood  strong  against  the  bandwagon  of 
public  opinion  for  this  constitutional 
amendment.” 

“This  wasn’t  a  popular  position,  es¬ 
pecially  for  those  senators  who  are  up 
for  re-election  next  year,”  Ketter  said, 
noting  that  pro-amendment  coalitions 
threatened  to  use  a  “no”  vote  against 
candidates  in  November. 

Encouraging  editorials  and  op-eds  in 
newspapers  around  the  country  was 
part  of  an  ASNE  strategy  that  includ¬ 
ed  intense  lobbying  on  Capitol  Hill,  an 
unusual  strategy  for  the  group  but  one 
believed  necessary  given  the  impor¬ 
tance  of  the  issue. 

Although  McMasters  does  not  lob¬ 
by,  he  contributed  numerous  opinion 
pieces  to  newspapers  and  posted  essays 
on  the  Internet. 

But  while  the  issue  may  be  dead  as 
far  as  this  Congress  is  concerned,  Ket¬ 
ter,  McMasters  and  Hawes  all  stressed 
the  importance  of  educating  the  public 
and  keeping  vigilant,  especially  since 
proponents  have  vowed  to  raise  it 
again. 

“There  is  no  way  in  the  world  this  is 
(See  Flag  on  page  3 1 ) 
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Detroit  strike 
generates 

another  lawsuit 


by  Mark  Fitzgerald 

FEDERAL  COURT  DOCKETS  are 
becoming  almost  as  crowded  as  picket 
lines  as  the  strike  against  Detroit’s  two 
daily  newspapers  continues  to  generate 
lawsuits. 

The  latest,  filed  late  last  month  in 
U.S.  District  Court  in  Detroit,  comes 
from  a  few  big-name  supporters  of  the 
strike,  including  former  Detroit  Mayor 
Coleman  Young  and  the  president  of 
the  city  council,  Maryann  Mahaffey. 

In  the  class  action  suit,  they  accuse 
the  Detroit  Free  Press,  Detroit  News 
and  their  joint  operating  agency,  De¬ 
troit  Newspapers,  of  “secretly”  and  ille¬ 
gally  amending  the  federally  approved 


1989  JOA  with  a  “Strike  Publication 
Plan”  to  permit  combined  daily  publi¬ 
cation  of  the  two  separately  owned  pa¬ 
pers  in  the  event  of  a  labor  dispute. 

When  some  2,500  union  workers 
walked  off  their  jobs  last  July  13, 
Knight-Ridder  Inc.’s  Free  Press  and 
Gannett  Co.’s  News  did  publish  a  joint 
daily  newspaper  for  about  two  months, 
resuming  separate  daily  publication  on 
Sept.  18.  Since  the  JOA,  the  papers 
have  produced  combined  Saturday  and 
Sunday  papers. 

Detroit  Newspaper  officials  asserted 
at  the  time  that  they  had  federal  per¬ 
mission  to  combine  their  daily  papers 
during  the  strike. 

The  lawsuit  contends,  however,  that 
the  “secret”  amendment,  attached  to 
the  JOA  in  May  1992,  invalidates  the 


entire  JOA.  Since  that  time,  the  law¬ 
suit  argues,  the  two  papers  have  en¬ 
gaged  in  price  fixing  and  other  monop¬ 
olistic  practices  in  violation  of  an¬ 
titrust  law. 

The  lawsuit  is  virtually  identical  to  a 
complaint  filed  with  the  U.S.  Justice 
Department’s  Antitrust  Division  by  the 
Teamsters  union  and  the  AFL-CIO 
shortly  after  the  strike  began,  and  in¬ 
deed  Detroit  Newspapers  characterized 
this  latest  lawsuit  in  the  same  way  it 
did  the  last  one,  “frivolous  and  without 
merit.” 

There  is  one  new  twist  in  the  latest 
suit,  however:  Among  the  plaintiffs  is 
Mayor  Young  —  who  many  credit  with 
virtually  ensuring  the  approval  of  the 


JOA  when  he  reversed  himself  and 
supported  the  merger. 

In  a  release  about  the  lawsuit  —  dis¬ 
tributed  by  Teamsters  international 
headquarters  in  Washington  —  Young 
is  quoted  as  saying  the  alleged  illegal 
JOA  amendment  “is  a  clear  breach  of 
faith  with  many  Detroiters,  including 
myself,  who  either  supported  or  at  least 
acquiesced  in  the  formation  of  a  joint¬ 
operating  agreement.” 

“1  withdrew  my  opposition  only  after 
receiving  direct  assurances  from  execu¬ 
tives  of  both  Knight-Ridder  and  Gan¬ 
nett  that  a  JOA  was  necessary  to  pre¬ 
serve  two  separate  newspapers  to  serve 
Detroit  ....  The  Detroit  Newspaper 
Agency  is  violating  both  your  legal  and 
moral  commitment  to  the  Detroit 
community,”  Young  wrote  in  an  Aug. 


11  letter  to  Detroit  Newspapers. 

The  lawsuit  is  asking  that  the  JOA 
be  invalidated;  that  Detroit  News¬ 
papers  divest  itself  of  both  newspapers; 
that  subscribers  since  May  1992  be 
paid  “treble  damages;”  and  that  the 
court  issue  an  injunction  against  the 
alleged  price  fixing  and  other  monopo¬ 
listic  actions. 

A  Justice  Department  spokesman  in 
Washington  said  the  antitrust  division 
is  continuing  to  review  the  earlier 
union  complaint  that  the  JOA  had 
been  improperly  amended.  While 
there  is  no  deadline  for  a  decision,  the 
spokesman  said  the  latest  lawsuit  had 
prompted  more  interest  in  the  ques¬ 
tion. 

Agent  provocateur? 

AN  EDITORIAL  CARTOONIST  has 
won  a  $1.1  million  civil  judgment 
against  his  former  literary  agent. 

Cartoonist  Rick  Kollinger  and  his 
wife  Jane  Tolar  Kollinger  successfully 
sued  agent  Joe  Avenick  Jr.  for  defama¬ 
tion  of  character  in  Talbot  County  Cir¬ 
cuit  Court,  Maryland. 

It’s  not  certain  whether  the 
Kollingers  will  ever  be  able  to  collect  on 
the  judgment,  because  Avenick  never 
showed  up  in  court  and  didn’t  respond 
to  legal  documents  the  court  sent. 

The  Kollingers  accused  Avenick  of 
trying  to  sabotage  Rick  Kollinger’s  ca¬ 
reer  after  a  mutual  real-estate  deal  went 
sour. 

According  to  the  Kollingers,  they 
agreed  to  purchase  a  condo  with 
Avenick,  who  represented  Kollinger  at 
the  time. 

The  Kollingers  maintain  they  be¬ 
came  concerned  over  financial  irregu¬ 
larities  which  developed  in  the  relation¬ 
ship. 

Eventually,  they  asked  a  judge  to  or¬ 
der  the  property  sold  and  to  split  the 
profits  between  themselves  and 
Avenick. 

The  relationship  between  Avenick 
and  the  Kollingers  subsequently  deteri¬ 
orated,  and  Avenick  began  writing  to 
newspapers  suggesting  that  Kollinger’s 
editorial  cartoons  were  not  original. 

The  jury  awarded  the  Kollingers  ap¬ 
proximately  $150,000  in  compensatory 
damages  and  the  remainder  in  punitive 
damages. 


There  is  one  new  twist  in  the 
latest  suit,  however:  Among  the 
plaintiffs  is  Mayor  Young  .... 
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Legal  Briefs 

Student  fees 
refunded  in  Va. 

IN  THE  WAKE  of  a  U.S.  Supreme 
Court  rulirrg  that  found  a  student  reli¬ 
gious  publication  had  been  wrongly  de¬ 
nied  funding,  the  University  of  Virginia 
will  offer  students  a  partial  refund  of 
their  activity  fees. 

Earlier  this  year,  the  court  ruled  that 
the  student  council  was  wrong  to  with¬ 
hold  funds  to  pay  the  printing  bill  for 
Wide  Awake:  A  Christian  Perspective  at 
the  University  of  Virginia. 

The  magazine  had  been  deemed  eli¬ 
gible  for  partial  funding,  which  was  lat¬ 
er  refused  by  the  student  council,  which 
cited  guidelines  prohibiting  university 
funding  of  religious  activities  (E&P, 
July  15,  p.  18). 

The  5-4  majority  decided  that  the 
publication’s  free-speech  rights  had 
been  violated,  and  that  the  funding 
posed  no  inappropriate  commingling  of 
church  and  state. 

The  move  by  the  university’s  trustees 
was  designed  to  prevent  future  lawsuits 
by  students  who  may  disagree  with  the 
views  of  various  campus  groups.  Stu¬ 
dents  would  be  eligible  to  be  refunded 
up  to  25%  of  their  annual  $28  student 
fee,  since  about  one  quarter  of  the  ac¬ 
tivity  fee  goes  toward  publications  or 
speech-related  activities. 

Media  succeed 
in  keeping  OJ. 
deposition  public 

THE  LOS  ANGELES  media  joined  in 
a  successful  court  action  to  prevent  O.j. 
Simpson  from  sealing  his  upcoming  de¬ 
position  in  the  wrongful-death  civil 
suits  brought  by  the  families  of  murder 
victims  Nicole  Brown  Simpson  and 
Ronald  L.  Goldman. 

Santa  Monica  Superior  Court  judge 
Alan  B.  Haber  refused  to  allow  Simp¬ 
son  to  keep  the  deposition  transcript 
secret.  He  also  turned  down  Simpson’s 
motion  for  a  gag  order  on  all  parties  in 
the  suit  and  rejected  another  request  to 
ban  the  videotaping  of  the  deposition. 

However,  Haber  said  Simpson’s  pre¬ 
trial  statement  would  be  in  the  pres¬ 
ence  of  a  “neutral  referee”  and  that  the 
videotape  would  be  held  under  tight  se¬ 


curity  to  prevent  its  being  broadcast. 

Simpson,  who  was  acquitted  in  the 
criminal  trial  for  the  murders,  did  not 
attend  the  hearing  on  his  request  to 
keep  the  deposition  under  wraps. 

The  civil  suit  is  being  brought  by 
Goldman’s  father  and  sister  and  the  es¬ 
tate  of  Nicole  Simpson.  Goldman’s 
mother  has  filed  a  separate  suit  but 
Haber  consolidated  all  of  them  and  set 
trial  for  April  2. 

On  First  Amendment  grounds,  Los 
Angeles  attorney  Kelli  Sager  opposed 
Simpson’s  bid  to  seal  the  transcript,  on 
behalf  of  the  Los  Angeles  Times,  Copley 
Newspapers,  Associated  Press,  ABC, 
CBS,  Court  TV  and  CNN. 

In  bolstering  the  plaintiffs’  opposi¬ 
tion  to  sealing  the  transcript,  she  ar¬ 
gued  there  is  a  legitimate  public  interest 
in  releasing  it. 

Simpson’s  lawyer,  Robert  C.  Baker, 
contended  that  revealing  the  transcript 
could  influence  potential  jurors  in  the 
case. 

California  daily 
seeks  reversal 
of  records  denial 

THE  RIVERSIDE,  CALIF.,  Press-En¬ 
terprise  has  asked  the  state  Supreme 
Court  to  reverse  an  appellate  court  rul¬ 
ing  denying  the  paper  access  to  certain 
police  department  records. 

The  records  involve  an  investigation 
of  a  Hemet  police  sergeant  for  alleged 
misconduct.  The  lower  court  decided 
that  police  officers’  personnel  records 
are  barred  from  public  scrutiny  without 
exception. 

The  Press-Enterprise  has  argued  that 
various  courts  have  rendered  conflicting 
rulings  on  the  issue,  including  differing 
on  the  meaning  of  the  word  confiden¬ 
tial.  The  paper  also  disputes  the  appeals 
court’s  decision  that  the  public’s  quali¬ 
fied  right  of  access  to  such  records  is 
prohibited  under  the  state’s  penal  code. 

Judge  dismisses 
lawsuit  against 
Washington  Post 

A  FEDERAL  JUDGE  has  dismissed  a 
copyright  lawsuit  filed  by  the  Church  of 


Scientology  against  the  Washington 
Post. 

The  church  sought  to  prevent  the 
Post  from  publishing  information  in 
confidential  documents.  Publication 
was  in  the  context  of  a  story  about  the 
church’s  lawsuit  against  former  mem¬ 
bers  who  put  the  documents  on  the  In¬ 
ternet. 

The  judge  found  that  the  Post’s  ex¬ 
cerpts  fell  under  the  fair  use  doctrine  of 
copyright  law  and  ordered  the  church 
to  pay  the  newspaper’s  legal  fees,  the 
newspaper  reported. 

Newsrack  thief 
pleads  no  contest 

THE  SERIAL  NEWSRACK  thief  of 
the  San  Francisco  East  Bay  Area  plead¬ 
ed  no  contest  to  one  count  of  posses¬ 
sion  of  stolen  property  as  part  of  a  plea 
bargain. 

Gene  McKinney,  who  had  been 
charged  with  petty  theft  and  multiple 
counts  of  possession  of  filched  news¬ 
papers,  mostly  free  ones,  was  arrested 
earlier  this  year  when  a  Berkeley  police 
officer  spotted  him  cleaning  out  racks 
on  a  street  corner.  Police  found  his  auto 
trunk  loaded  with  papers.  In  his  pocket 
were  receipts  for  hundreds  of  pounds  of 
newspapers  sold  to  an  Oakland  recycler. 

McKinney  was  placed  on  probation 
with  the  admonition  that  he  was  not  to 
take  more  than  one  copy  of  a  free  paper 
from  a  rack  in  a  24-hour  period. 

Governor  wants 
reporter’s  notes 

ARKANSAS  GOV.  JIM  Guy  Tucker, 
charged  with  fraud  and  conspiracy  in 
the  WTiitewater  case,  has  filed  papers 
demanding  notes  and  tape  recordings 
from  New  York  Times  reporter  Jeff 
Gerth. 

Tucker’s  lawyers  said  records  of 
Gerth’s  interview  with  David  Hale,  who 
ran  an  investment  company  called  Cap¬ 
ital  Management  Services  Inc.,  could 
contain  information  important  to  Tuck¬ 
er’s  defense  against  charges  he  conduct¬ 
ed  fraudulent  transactions  with  the 
company. 

(See  Legal  on  page  30) 
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Detroit  Free  Press  publisher 
Shine  retires  —  again 

THE  LAST  TIME  Neal  Shine  retired  from  the  Detroit  Free 
Press,  newsroom  employees  greeted  the  beloved  senior  man¬ 
aging  editor  by  moving  his  desk  onto  the  sidewalk  of 
Lafayette  Boulevard. 

That  1989  retirement  lasted  barely  nine  months  as  the 
Free  Press  coaxed  him  back  to  become  publisher  at  a  time 
when  the  newspaper  needed  a  big  morale  boost  in  the  uncer¬ 
tain  early  days  of  its  joint -operating  agreement  with  erstwhile 
rival  Detroit  News. 

Now,  Shine  has  retired  again.  But  in  the  midst  of  the  bit¬ 
ter  five-month-old  strike  against  the  Free  Press  and  News, 
there  were  no  playful  pranks  as  he  left. 

Indeed,  in  the  early  days  of  the  strike.  Shine,  like  other 
“Freep”  executives,  was  jeered  and  insulted  by  some  former 
newsroom  charges.  Perhaps  owing  to  the  stress  of  the  strike, 
he  was  hospitalized  about  a  week  after  it  began. 

Shine  was  a  newsroom  favorite  as  an  editor  and  columnist. 
He  joined  the  Free  Press  in  1950,  making  $3.55  a  day  as  a 
part-time  copy  hoy.  In  a  farewell  column  Dec.  10,  Shine  said 
when  he  agreed  to  come  back  to  the  paper  in  1990,  he  had 
said  he  would  stay  only  until  he  turned  65,  which  he  marked 
last  September.  He  did  not  mention  the  strike  in  his  column. 

With  Shine’s  retirement,  effective  Dec.  31,  top  managers  at 
the  “Freep”  were  each  promoted  a  step. 

As  publisher.  Shine  was  replaced  by  executive  editor 
Heath  Meriwether. 

Replacing  Meriwether  in  the  executive  editor  slot  is  former 
managing  editor  Bob  McGruder. 

Chip  Visci,  who  had  been  deputy  managing  editor  for 
business  and  features,  was  named  managing  editor. 

Survey  rates  Chicago 
papers’  ethnic  coverage 

CHICAGO  ETHNIC  LEADERS  rate  the  news  coverage  of 
their  communities  by  the  city’s  two  major  daily  newspapers 
as  just  so-so,  according  to  a  survey  conducted  at  Northwest¬ 
ern  University’s  Medill  School  of  Journalism. 

In  the  survey  of  116  ethnic  leaders,  the  overall  coverage 
of  both  the  Chicago  Tribune  and  Chicago  Sun-Times  was 
rated  good  overall  —  but  the  community  leaders  marked 
both  papers  down  a  grade  when  it  comes  to  coverage  of 
their  own  communities. 

Overall,  the  leaders  said,  the  Tribune  deserve  a  B  grade 
for  general  news  coverage,  but  a  C-  for  its  ethnic  reporting. 
Sun-Times  overall  coverage  was  given  a  B-  and  a  C  for  its 
ethnic  reporting. 

Latinos  were  most  critical  of  both  papers  —  marking 
their  ethnic  coverage  as  deserving  only  a  D+  grade. 

The  survey,  directed  by  Medill  adjunct  instructor  Cynthia 
Linton,  questioned  116  ethnic  leaders,  28  of  them  African 
American,  30  Latino,  29  Asian  American  and  29  Eastern 
European.  Assisting  in  the  research,  which  was  funded  by 
the  Human  Relations  Foundation  of  Chicago  and  the  Gan¬ 
nett  Urban  journalism  Center  at  Northwestern,  were  grad¬ 
uate  Barbara  Bell  and  undergrads  Rebeca  Mojica  and  Jodi 
Jasmin. 

No  group  was  happy  with  the  job  the  newspapers  are  do- 
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U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  12/19/95  12/13/95  12/19/94 


A.H.  BeloCorp.  (NY)  ♦ 

34.000 

34.00 

27.188 

American  Media  Inc.  (NY)  ** 

4.125 

4.25 

6.875 

Capital  Cities/ABC  Inc.  (NY) 

123.50 

125.00 

81.75 

Central  Newspapers  Inc.  (NY) 

29.25 

30.75 

26.875 

Dow  Jones  6iCo.  Inc.  (NY) 

39.50 

39.625 

30.375 

Gannett  Co.  Inc.  (NY) 

59.875 

63.625 

51.25 

Gray  Communications  Sys.  (NY) 

T7.875 

18.25 

10.833 

Harte-Hanks  Comm.  (NY) 

20.50 

21.00 

12.25 

Hollinger  International.  (NDQ)  * 

11.00 

11.25 

10.50 

Knight-Ridder  Inc.  (NY) 

63.625 

65.00 

50.75 

Lee  Enterprises  Inc.  (NY)  ***♦ 

21.75 

21.50 

16.688 

McClatchy  Newspapers  Inc.  (NY) 

22.50 

22.00 

21.375 

Media  General  Inc.  (AM) 

29.75 

30.50 

28.375 

New  York  Times  Co.  (AM) 

29.75 

29.625 

22.375 

Pulitzer  Publishing  Co.  (NY)  ** 

45.875 

45.00 

29.60 

E.W.ScrippsCo.  (NY) 

38.00 

39.75 

29.75 

Times  Mirror  Co.  (NY)  ### 

34.75 

33.50 

21.25 

Tribune  Co.  (NY) 

61.00 

62.125 

52.875 

Washington  Post  Co.  (NY) 

292.00 

296.00 

240.00 

‘Adjusted  for  2  for  1  stock  split  as  of  6/14/95 
“Name  changed  from  Enquirer/Star  Group;  adjusted  for  $7  special  dividend 
payable  1/3/95 

•“Adjusted  for  3  for  2  stock  split  as  of  10/3/95 
““Adjusted  for  2  for  1  stock  split  as  of  12/8/95 

#  American  Publishing  merged  with  Hollinget  Inc.  as  of  10/13/95 
Adjusted  for  25%  stock  split  as  of  1/25/95 

Adjusted  for  distribution  of  Cox  Communications  shares  on  2/1/95 

Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  12/19/95  12/13/95  12/19/94 


Hollinger  Inc.  (a) 

9.50 

9.75 

12.50 

News  Corp.  Ltd  ADR  (c)  (d) 

22.25 

22.625 

15.875 

Pearson  Ltd.  (b) 

6.09 

6.67 

5.63 

Quebecor  Inc.  Class  A  (a) 

20.125 

21.00 

14.625 

Reuters  Holdings,  ADR  (c) 

52.25 

55.375 

43.875 

Southam  Inc.  (a) 

14.125 

13.75 

15.25 

Thomson  Corp.  (a) 

17.875 

18.25 

16.25 

Toronto  Sun  Publishing  Corp.  (a) 

11.50 

11.375 

14.25 

Torstar  Corp.  (a) 

22.25 

22.50 

21.50 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  Adjusted  for  2  for  1  stock  split  —  November  18,  1994 
Prepared  for  ESP  by  Schroder  Wertheim  &  Co.  Inc. 


ing,  but  the  reasons  for  their  dissatisfaction  varied. 

African  Americans,  for  example,  were  more  like  to  com¬ 
plain  that  coverage  of  their  community  was  too  negative. 
Asian  Americans  and  Eastern  European  Americans,  on  the 
other  hand,  said  their  biggest  complaint  was  the  lack  of  cov¬ 
erage  of  their  ethnic  groups. 

Latinos  were  critical  of  the  papers  for  both  reasons. 

No  matter  what  their  opinion  of  the  papers,  these  ethnic 
leaders  are  reading  them  carefully. 

Nearly  two-thirds,  63%,  read  both  papers  at  least  occa¬ 
sionally.  Some  86%  said  they  read  the  Tribune  at  least  once 
a  week  and  43%  read  it  every  day.  The  Sun-Times  is  read  at 
least  weekly  by  71%  of  the  ethnic  leaders,  and  27%  read  it 
every  day. 
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Oregon  high  school 
press  day  a  success 


by  M.L.  Stein 

OREGON  HIGH  SCHOOLS  keep 
dropping  student  newspapers,  but  1,554 
students  and  advisers  showed  up  for 
Fall  Press  Day  at  Oregon  State  Univer¬ 
sity. 

“There  certainly  is  no  lack  of  inter¬ 
est  in  schools  that  still  have  news¬ 
papers,”  said  Carla  Harris,  executive  di¬ 
rector  of  the  Northwest  Scholastic 
Press,  which  cosponsored  the  event 
with  the  OSU  Department  of  Student 
Media  and  the  Oregon  Journalism  Ed¬ 
ucation  Assn. 

Harris  said  44  schools  out  of  the 
state’s  226  high  schools  are  now  with¬ 
out  a  newspaper,  up  from  36  in  1994. 
The  director,  a  former  journalism  pro¬ 
fessor  at  Oregon  State,  which  closed 
down  its  journalism  program  a  few 
years  ago,  said  in  an  interview  that  cur¬ 
tailed  school  budgets  brought  on  by  a 
cap  on  property  taxes  was  primarily  re¬ 
sponsible  for  the  loss  in  school  papers 
and  other  elective  courses. 

“But  it’s  not  unique  to  Oregon,”  she 
added.  “It’s  happening  in  several  other 
states.  I  just  hope  it’s  reached  bottom 
in  Oregon.” 

At  Fall  Press  Day,  the  attendees 
were  offered  a  speech  by  Tim  Harrow- 
er,  designer  for  the  Portland  Oregon¬ 
ian,  a  series  of  sessions  on  photo  ma¬ 
nipulation  and  the  ethics  of  altering 
images,  and  58  other  workshops  on 
publications-related  topics. 

The  students  and  advisers  represent¬ 
ed  85  schools  across  the  state. 

Harris  said  a  grant  from  the  Oregon 
Newspaper  Foundation  (ONF)  provid¬ 
ed  a  familiarization  packet  for  70  new 
school  newspaper  advisers  at  the  be¬ 
ginning  of  the  fall  term. 

The  packet  included  a  checklist  of 
responsibilities,  a  textbook  and  other 
resource  recommendations,  ONF 
workshop  announcements,  introduc¬ 
tions  to  support  organizations  and  oth¬ 
er  aids  “to  help  teachers  grasp  the 


scope  of  their  new  role  and  learn 
where  to  find  help.”  Most  face  on-the- 
job  training  in  their  advising  assign¬ 
ments. 

Harris  also  noted  a  trend  in  many 
Oregon  schools  toward  eliminating  in¬ 
troductory  journalism  classes,  formerly 
a  prerequisite  to  newspaper  production 
courses. 

Meanwhile,  she  continued,  a  num¬ 
ber  of  schools  have  added  video  or 
broadcast  production  to  their  curricu¬ 
lum,  tying  local  news  in  with  their  dai¬ 
ly  Channel  One  newscasts. 

Harris,  how'ever,  did  observe  one 
bright  spot  in  the  overall  picture:  three 
of  the  schools  that  dropped  news¬ 
papers  last  year  revived  them  in  1995. 

Going  global 

NORTHWESTERN  UNIVERSITY’S 
Medill  School  of  Journalism  is  going 
global  with  the  launch  next  year  of  an 
international  study  program  that  will 
give  graduate  students  the  opportunity 
to  work  and  study  in  Europe. 

Students  will  spend  two  weeks  at¬ 
tending  seminars  at  American  Univer¬ 
sity  in  Paris,  then  work  an  eight-  to  10- 
week  internship  at  a  European  newspa¬ 
per,  magazine,  wire  service  or  broadcast 
news  operation. 

“No  other  American  journalism 
school  has  anything  like  this,”  said  Jack 
C.  Doppelt,  the  associate  dean  of  jour¬ 
nalism  and  coordinator  of  the  new  pro¬ 
gram.  “Other  schools  have  internation¬ 
al  programs  but  they’re  taught  domesti¬ 
cally.” 

Among  the  potential  internship 
sponsors,  the  school  said,  is  Reuters, 
AP-Dow  Jones  News  Service,  the 
Moscott;  Times  and  the  Budapest  Busi¬ 
ness  Journal. 

The  idea  of  the  program,  Doppelt 
said,  is  to  place  students  in  English-lan¬ 
guage  European  news  organizations 
rather  than  the  bureaus  of  American 


operations. 

“This  will  make  Medill  a  critical 
gateway  to  global  reporting  rather  than 
just  a  gateway  to  American  reporting,” 
Doppelt  said. 

“And  it  will  make  Medill  truly  a 
school  of  international  consequence 
well  beyond  a  school  of  international 
repute,”  he  added. 

Students  in  the  program  will  begin 
their  quarter  abroad  in  the  fall  of  1996. 

—  Mark  Fitzgerald 

J'schools  get 
foundation  gifts 

THE  PACIFIC  NORTHWEST  News¬ 
paper  Foundation  has  approved  gifts  to¬ 
taling  $38,000  to  three  regional  journal¬ 
ism  schools  that  its  teams  visited  earli¬ 
er. 

The  University  of  Oregon  in  Eugene 
received  $18,000  —  $15,000  of  which  is 
to  be  matched  for  the  purchase  of  new 
computer  networking  equipment.  The 
remaining  $3,000  was  allocated  to  the 
purchase  of  periodicals  for  students  and 
faculty. 

The  University  of  Alaska,  Anchor¬ 
age,  was  awarded  $10,000  to  be 
matched  for  new  computers  and  related 
software. 

The  University  of  Alaska,  Fairbanks, 
received  $10,000  —  $7,500  to  be 
matched,  also  for  computer  and  soft¬ 
ware. 

The  balance  of  $2,500  was  designat¬ 
ed  for  faculty  travel  to  professional 
meetings. 

Audit  Bureau 
to  sponsor 
grad  student 

AUDIT  BUREAU  OF  Circulations  will 
sponsor  a  graduate  student  summer  res¬ 
idency  at  Northwestern  University’s  In¬ 
tegrated  Marketing  Communications 
program  in  honor  of  its  recently  retired 
president  and  managing  director,  M. 
David  Keil. 

The  Keil  Residency  Program  will 
sponsor  a  student  who  will  spend  the 
summer  as  a  full-time  employee  of  Au¬ 
dit  Bureau.  The  first  recipient  will  be 
announced  later  this  year. 
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Moen  posthumously 
elected  to  Kansas 
Hall  of  Fame 

THE  LATE  FRED  Moen,  who  directed 
Associated  Press  news  operations  in 
Kansas  and  Missouri  for  13  years,  is  the 
newest  member  of  the  Kansas  Newspa¬ 
per  Hall  of  Fame. 

Moen  was  inducted  during  Kansas 
State/University  of  Kansas  Editors  Day, 
and  is  the  first  AP  representative  to  re¬ 
ceive  the  honor. 

Moen  died  on  Jan.  1,  1991,  at  the  age 
of  71. 

The  Kansas  Newspaper  Hall  of  Fame, 
sponsored  by  the  William  Allen  White 
School  of  journalism  and  Mass  Com¬ 
munications  at  the  University  of 
Kansas,  honors  journalists  who  have 
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made  outstanding  contributions  to 
their  profession  and  to  their  state. 

At  least  one  new  member  is  elected 
each  year  from  a  list  of  journalists  de¬ 
ceased  at  least  three  years.  Journalists 
who  have  been  in  the  Kansas  newspa¬ 
per  business  for  25  years  vote  on  new 
members. 

Moen  is  the  86th  person  elected 
since  the  Hall  of  Fame  was  formed  in 
1931. 

Moen’s  widow,  Helen,  and  members 
of  the  family  accepted  the  award  from 
Mike  Kautsch,  dean  of  the  University 
of  Kansas  journalism  school.  In  re¬ 
counting  Moen’s  accomplishments, 
Kautsch  read  from  a  letter  sent  by  Louis 
D.  Boccardi. 

Moen  retired  from  the  AP  in  1984  as 
Kansas  City  chief  of  bureau  after  a  38- 
year  career.  —  AP 


Oregon  publishers^ 
group  again  joins 
anti-drug  group 

THE  OREGON  NEWSPAPER  Pub¬ 
lishers  Association  has  joined  again 
with  an  anti-drug  organization  to  edu¬ 
cate  Oregonians  about  the  harmful  ef¬ 
fects  of  narcotics  and  alcohol. 

ONPA’s  alliance  is  with  Partnership 
for  a  Drug-Free  Oregon,  a  state  branch 
of  the  national  group.  Partnership  for  a 
Drug-Free  America. 

The  newspaper  association  said  it  is 
suggesting  to  members  they  can  con¬ 
tribute  to  the  campaign  by  donating  ad¬ 
vertising  space,  writing  editorials  and 
through  news,  feature  and  profile  sto¬ 
ries. 

It  was  asked  of  newspapers  that  they 
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“take  a  hard  look  at  your  community. 
Does  it  have  a  commitment  to  drug  use 
prevention?  How  has  drug  and  alcohol 
abuse  affected  local  issues  such  as  teen 
delinquency?  What  kind  of  workplace 
programs  do  employers  in  your  area  of¬ 
fer?” 

Members  also  are  advised  to  seek  in¬ 
formation  on  the  issue  from  communi¬ 
ty-based  prevention  groups,  employee- 
assistance  programs,  chambers  of  com¬ 
merce,  police  departments  and  county 
officials. 

ONPA  notes  that  state  and  national 
partnership  programs  emphasize  media 
messages  that  “communicate  the  impor¬ 
tance  of  strong  families  and  family  val¬ 
ues,  educational  achievement,  aspira¬ 
tions  for  children  and  strong  communi¬ 
ty  anti-drug  norms  and  community 
ownership  for  solutions  to  substance- 
abuse  problems.” 

ONPA  executive  director  Leonard 
W.  Lanfranco  told  E&P  the  association 
mails  packets  of  ad  and  editorial  mater¬ 
ial  to  publishers  but  “it’s  up  to  the  indi¬ 
vidual  newspaper  if  they  are  used.” 


In  the  five  years  of  ONPA’s  alliance 
with  the  partnership,  he  recalled,  mem¬ 
ber  newspapers  have  published  many  of 
the  suggested  ads  and  some  news  and 
feature  stories. 

“We  give  them  ideas  for  stories  and 
my  perception  is  that  if  the  editorial  de¬ 
partment  does  something  with  them, 
such  as  sending  a  reporter  to  a  drug- 
prevention  center,  it  simply  thinks  it’s  a 
good  story  —  not  something  they  have 
to  do,”  said  Lanfranco. 

A  Portland  ad  and  public  relations 
agency,  Ryan/Hutchins/ Arthur/South- 
wick,  is  acting  as  a  volunteer  counselor 
in  the  program  to  help  feed  ideas  to 
newspapers. 

Two  Georgia 
papers  merge 

TWO  GEORGIA  NEWSPAPERS, 
the  Stephens  County  Chieftain,  in  Toc- 
coa,  and  Toccoa  Record  have  merged 
into  one  newspaper,  the  Chieftain  & 


Toccoa  Record. 

The  Chieftain,  owned  by  Athens- 
based  Community  Newspapers  Inc., 
will  move  into  the  offices  of  the  Toccoa 
Record. 

Johnny  Solesbee  will  serve  as  region¬ 
al  publisher  of  the  Toccoa  newspaper 
and  Dalton  Sirmans  as  the  marketing 
director.  Patrick  Neal,  news  editor  of 
the  Chieftain,  is  now  editor  of  the 
Chieftain  6?  Toccoa  Record.  Tom  Law, 
news  editor  of  the  Toccoa  Record,  is  the 
managing  editor. 

Gannett-Multimedia 
merger  complete 

THE  PREVIOUSLY  ANNOUNCED 
merger  of  Gannett  Co.  Inc.,  and  Multi- 
media  Inc.,  has  been  completed. 

Gannett  paid  Multimedia  sharehold¬ 
ers  $45.25  per  share,  for  a  total  price  in 
excess  of  $1.7  billion.  Gannett  also  will 
assume  or  retire  Multimedia’s  existing 
debt. 
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Dvnia  Shiv*,  vice  president/cori' 
trailer  at  A.H.  Belo  Corp,  Dallas,  pub¬ 
lisher  of  the  Dallas  Morning  News,  has 
been  promoted  to  vice  president/fi- 
nance. 

Vicky  Teherani,  vice  president/ 
treasurer,  was  named  vice  president/ 
controller. 

Brenda  Maddox,  vice  presi- 
dent/corporate  tax,  was  appointed  vice 
president/ treasurer. 

Harry  C.  Davis,  consumer  marketing 
director  at  the  Macon  (Ga.)  Telegraph, 
has  been  named  vice  president  of  cir¬ 
culation  at  the  Akron  Beacon  Journal. 

Jandeil  Herum,  retail  advertising 
manager  at  the  Cedar  Rapids,  Iowa, 
Gazette,  was  appointed  retail  advertis¬ 
ing  manager  at  the  Beacon  Journal. 

David  Ogie,  director  of  consumer 
sales  at  the  Elkhart  (Ind.)  Truth,  has 
been  promoted  to  general  manager. 

Page  Lea,  director  of  business  devel¬ 
opment  at  Landmark  Communications 
Inc.,  Norfolk,  Va.,  has  been  appointed 
vice  president. 

Caria  Unkart,  continuous  improve¬ 
ment  coach  at  Landmark  Community 
Newspapers  of  Maryland,  has  been 
named  circulation  director  at  Carroll 
County  Times,  Westminster,  Md. 

Carl  Crethers,  deputy  managing  edi¬ 
tor  at  the  Tampa  Tribune,  has  been 
named  managing  editor  at  the  Win¬ 
ston-Salem  Journal. 

He  succeeds  Joseph  C.  Good* 
man,  who  retired.  Both  papers  are 
owned  by  Media  General,  Richmond, 
Va. 


Lauren  Flynn,  Los  Angeles  circula¬ 
tion  marketing  manager  for  Dow  Jones 
&  Co.  Inc.,  has  been  named  western 
regional  manager  at  the  New  York 
Times. 

Hilary  Schneider,  vice  president/di¬ 
rector  of  new  business  development  at 
the  Baltimore  Sun,  has  been  promoted 
to  vice  president/sales. 

Gina  Swearingen,  vice  presi¬ 
dent/director  of  marketing  and  com¬ 
munications,  was  named  vice  presi¬ 
dent/new  business  development  and 
marketing. 

Howard  Weinstein,  vice  presi¬ 
dent/labor  relations,  was  appointed 
vice  president/employee  relations. 

Randolph  D.  Brandi,  managing  ed¬ 
itor  at  the  Norwich  (Conn.)  Bulletin, 
has  been  named  managing  editor  at 
the  Marion,  Ind.,  Chronicle-Tribune. 

Marlin  Schenker,  former  senior  ed¬ 
itor  of  the  Wall  Street  Journal,  has 
been  appointed  managing  editor,  busi¬ 
ness  news,  of  WBIS,  the  business  news 
and  sports  television  station  of  Dow 
Jones  &.  Co.  Inc.  and  ITT  Corp. 
scheduled  to  begin  broadcasting  next 
year. 

Sandra  H.  Carpenter,  vice  presi¬ 
dent  of  Compass  Bank  for  Savings  in 
Vineyard,  Mass.,  has  been  appointed 
human  resources  director  for  the  Free¬ 
dom  Forum,  Arlington,  Va. 

Beth  Tuttle,  director/communica¬ 
tions  and  advertising  for  the  Freedom 
Forum,  was  named  director  of  market¬ 
ing  and  communications  for  the  Free¬ 
dom  Forum  Newseum. 

William  Adee,  30,  sports  editor  at 


the  Chicago  Sun-Times,  has  been  pro¬ 
moted  to  executive  sports  editor. 

Christopher  D'Amico,  37,  assist¬ 
ant  sports  editor/assignment,  was 
named  sports  editor. 

Mike  Macphersen,  a  periodicals  di¬ 
vision  field  auditor  for  the  Audit  Bu¬ 
reau  of  Circulations,  Schaumburg,  Ill., 
has  been  promoted  to  regional  manag¬ 
er  for  Canada  and  the  central  United 
States. 

Bill  Perry,  a  periodicals  division 
field  auditor  for  the  Denver  market, 
was  appointed  regional  manager  for 
the  northeastern  United  States. 

John  Lewman,  publisher  at  the  Lake 
County  Record-Bee,  Lakeport,  Calif., 
has  been  named  publisher  at  the  Fort 
Madison,  Iowa,  Daily  Democrat. 

Reger  Kinizel,  52,  publisher  at  the 
Austin  (Texas)  American  Statesman, 
has  been  appointed  publisher  at  the 
Atlanta  Journal-Constitution. 

Gen*  Carr,  marketing  director  at 
Trinity  Holdings  Inc.,  operator  of  daily 
and  weekly  newspapers  and  shoppers 
in  Pennsylvania,  Ohio  and  Illinois,  has 
been  promoted  to  vice  president  of 
sales  and  marketing. 

Jim  Boren,  political  affairs  editor  at 
the  Fresno  (Calif.)  Bee,  has  been  pro¬ 
moted  to  editorial  page  editor. 

Phoebe  Wall  Howard,  a  political 
beat  writer  at  the  Des  Moines  Register, 
joined  the  Bee’s  staff  as  a  political 
writer. 

Jim  Howard,  book  and  television 
reviewer  and  restaurant  critic  in  Des 
Moines,  joins  the  Bee’s  features  depart¬ 
ment. 
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Book  Reviews  by  Hiley  Ward 


On  the  Front  Lines:  Following 
America's  Foreign  Correspon¬ 
dents  Across  the  Twentieth  Cen¬ 
tury.  Michael  Emery.  (American  Uni¬ 
versity  Press,  4400  Massachusetts  Ave., 
N.W.,  Washington,  D.C.  20016),  346 
pages,  $24.95. 

Journalism  professor  Michael  Emery 
takes  about  every  opportunity  he  can  to 
hop  around  the  world  looking  in  on 
royalty,  such  as  King  Hussein,  or  check¬ 
ing  out  an  uprising  or  a  war.  As  a  result 
of  his  enthusiasm  for  foreign  affairs  and 
the  lives  of  foreign  correspondents,  he 
brings  life  and  new  understanding  to 
the  role  of  foreign  correspondents. 

At  the  beginning  of  each  chapter, 
most  of  which  take  up  another  war,  he 
gives  the  context,  namely,  an  analysis  of 
the  cultural  and  nationalistic  factors 
leading  to  the  conflict. 

Then,  after  the  reader  is  acquainted 
with  the  players  in  the  media  who  cover 
the  war,  he  sometimes  introduces  the 
reader  to  the  little  wars  that  rage  be¬ 
hind  the  scenes.  These  are  the  political 
conflicts  and  even  the  personal  ones, 
such  as  the  unhappiness  and  jealousy 
that  existed  between  Homer  Bigart  and 
Marguerite  Higgins  in  the  Korean  War. 

Each  chapter  concludes  with  an  as¬ 
sessment  of  the  reporters  and  their  edi¬ 
tors  in  digging  up  the  stories,  overcom¬ 
ing  limitations  and  dealing  with  censor¬ 
ship.  A  final  chapter  assesses  the  whole 
vocation  of  foreign  correspondence  in 
America  and  its  future. 

Despite  his  idolizing  of  the  tradition¬ 
al  role  of  the  foreign  correspondent, 
Emety  has  little  faith  in  the  future  of 
such  a  breed. 

With  each  new  modern  war,  there 
appears  to  be  a  diminishing  number  of 
individual  personal  correspondents  and 
a  waning  of  interest  on  the  part  of  the 
news  media  and  the  American  audi¬ 
ence. 

He  says,  among  other  things,  ex¬ 
change  agreements  among  networks 
have  cut  back  on  the  need  for  competi¬ 
tion  and  for  a  special  newsperson  to  be 
on  the  scene. 

He  also  notes  the  effect  of  financial 
constraints  on  news  organizations.  For 
example,  they  “were  so  severe  during 
the  heavy  Bosnian  fighting  in  1993  that 
at  times  U.S.  networks  used  reporters  in 
London  to  do  voice-overs  of  videotape 
shot  in  Sarajevo.”  He  laments  the  fact 


that  “fewer  than  25  of  the  1,700  U.S. 
dailies  had  even  one  foreign  reporter.” 

He  paints  a  dim  picture  of  the  com¬ 
munication  about  the  Gulf  War.  He 
raps  attempts  at  censorship,  but  even 
more,  what  he  calls  “self-censorship,” 
which  is  “the  unnecessary  and  cowardly 
act  of  stomping  on  your  own  corres¬ 
pondent’s  work  in  order  to  bow  to  one’s 
biases.”  And  he  insists  “there  was  con¬ 
siderable  self-censorship  during  the 
Gulf  War.” 

The  role  of  lobbyists,  special  interest 
groups  and  “multinational  public-rela¬ 
tions  firms”  working  hand  in  hand  with 
the  government  and  influencing  what  is 
offered  to  and  is  used  by  the  media, 
comes  in  for  criticism. 

The  book  starts  with  the  summer  of 
1914  and  an  analysis  of  the  mood  and 
events  in  the  world  that  led  up  to  the 
assassination  of  the  Austrian  archduke 
and  his  wife  that  sparked  the  start  of 
the  fighting.  Emery  devotes  several 
pages  each  to  selected  correspondents 
in  each  period;  in  World  War  I  there 
are  Frederic  Wile,  Wythe  Williams,  Paul 
Mowrer,  Richard  Harding  Davis  and 
Floyd  Gibbons. 

A  chapter  on  covering  Stalin  be¬ 
tween  the  two  world  wars  finds  some 
sympathy  for  Walter  Duranty  of  the 
New  York  Times.  Dutanty  had  been  ac¬ 
cused,  most  recently  in  a  1990  biogra¬ 
phy  by  S.j.  Taylor,  of  glossing  over  Sta¬ 
lin’s  atrocities  and  a  devastating  famine 
in  the  Soviet  Union.  Emery,  while  criti¬ 
cal,  generally  lets  Duranty  off  with,  “He 
did  stimulate  thinking  about  Soviet 
Russia  even  if  he  were  not  able  or  will¬ 
ing  to  put  Joseph  Stalin  into  better  per¬ 
spective.” 

Emery,  whose  writings  on  foreign  af¬ 
fairs  have  appeared  in  the  Village  Voice 
and  the  Los  Angeles  Times,  is  professor 
of  journalism  at  California  State  Uni¬ 
versity  in  Northridge.  He  is  co-author, 
with  his  late  father,  Edwin,  of  The  Press 
in  America. 

The  Press  in  Times  of  Crisis.  Lloyd 
Chiasson  Jr.,  ed.  (Praeger,  88  Post  Road 
West,  Westport,  Conn.  06881),  255 
pages,  $18.95. 

A  book  that  purports  to  discuss  the 
press  in  times  of  ctisis  could  constitute 
an  encyclopedic  volume  in  size,  for  the 
stuff  of  every  edition  and  broadcast  has 
something  to  do  with  a  crisis  or  crises. 


The  book  uses  conflict  and  crisis  in¬ 
terchangeably  and  the  whole  concept 
becomes  somewhat  blurred.  A  more 
narrow  focus  on  a  kind  of  crisis  —  such 
as  a  national  agenda  in  politics,  or  in¬ 
volvement  in  conflicts  or  wars,  or  sim¬ 
ply  the  internal  conflict  with  which  me¬ 
dia  conglomerates  live  —  would  help  to 
pull  a  theme  or  message  from  this  book. 

As  it  is,  each  of  the  14  contributed 
chapters  by  journalism  professors  go 
their  own  way. 

The  chapters  have  the  look  of  recy¬ 
cled  term  papers  or  convention  papers, 
with  a  paragraph  narrative  lead  put  on 
most  of  them  in  an  attempt  to  dress 
them  up.  Some,  if  not  most  of  the 
chapters,  would  benefit  from  a  strong 
“nutgraf”  toward  the  start  pointing 
where  the  chapter  is  going  in  relation  to 
a  common  theme. 

Chapters  range  from  a  promising  dis¬ 
cussion  of  the  press  in  the  American 
Revolution  to  looking  at  the  legislation 
of  prior  restraint.  Other  chapters  in¬ 
clude:  John  Brown,  abolition  editors, 
war,  McCarthyism,  David  Duke  and 
population  and  environmental  crises. 

A  concluding  chapter  by  Chiasson 
and  Mike  Maher  suggests  the  press 
should  deal  with  conflict  more  system¬ 
atically.  “So  what  is  the  final  verdict 
about  the  press  in  conflict?”  they  ask. 
“The  press,  in  short,  often  can’t  see  the 
crisis  for  all  the  crises.  It  continues  to 
spend  a  great  deal  of  time  describing 
the  most  prominent  trees,  hut  we  never 
get  more  than  a  fleeting  glimpse  of 
what  the  forest  looks  like.” 

Chiasson  teaches  at  Nicholls  State 
University  in  Thibodaux,  La.,  and  Ma¬ 
her  at  the  University  of  Southwestern 
Louisiana,  Lafayette. 

Editor  found 
dead  of 

gunshot  wound 

RANDY  SHERMAN,  EDITOR  of  the 
Palo  Verde  Valley  Times  in  Blythe, 
Calif.,  apparently  shot  himself  to  death, 
the  Riverside  PresS' Enterprise  reported. 

Sherman,  37,  was  found  dead  of  a 
gunshot  wound  at  his  home  in  Ehren- 
berg,  Ariz. 

Sherman  had  been  on  leave  from  his 
job  because  of  stress,  according  to  a  co¬ 
worker. 
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Two  views  of 
newspaper 

advertising 

Inland  Press  Association  publishers  hear 
from  executives  from  Sears ,  WaUMart 


by  Mark  Fitzgerald 

INLAND  PRESS  ASSOCIATION 
publishers  had  the  rare  experience  re¬ 
cently  of  hearing  from  two  big  retailers 
with  completely  different  views  of 
newspaper  advertising. 

On  the  one  hand,  there  was  a 
friend:  Thomas  Sharbaugh,  vice  presi¬ 
dent  of  strategic  marketing  and  adver¬ 
tising  for  Sears,  Roebuck  and  Co.,  the 
mass  marketer  that  on  any  typical 
week  is  advertising  in  800  U.S.  papers. 

“Your  medium  has  played  a  crucial 


part  in  the  development  of  our  compa¬ 
ny,”  Sharbaugh  told  the  Inland  pub¬ 
lishers. 

The  executive  joked  at  the  begin¬ 
ning  of  his  remarks  speaking  to  Inland 
was  “an  opportunity  for  me  to  see  the 
faces  of  the  people  who  cash  our 
checks.” 

On  the  other  hand  was  Don 
Soderquist,  vice  chairman  and  chief 
operating  officer  of  Wal-Mart,  the 
ever-expanding  retailing  chain  that 
not  only  eschews  newspapers  in  favor 
of  television  image  ads  —  but  also, 
small-town  publishers  say,  cripples  the 
retail  ad  base  of  virtually  every  market 
it  enters.  Soderquist  insists  the  Ben- 
tonville.  Ark. -based  company  has  a 
bad  rap  among  newspapers. 


“Unfortunately  there  are  hundreds 
of  publications  that  paint  us  as  the 
black  guy  —  the  ‘merchant  of  death,’  I 
think  one  publication  called  us,” 
Soderquist  said. 

What  Wal-Mart  really  does, 
Soderquist  said,  was  “exactly  the  oppo¬ 
site”  of  killing  local  retail.  Instead,  he 
argued,  those  vast  stores  at  the  edge  of 
town  help  “change  the  mix”  of  down¬ 
town  retailers,  drawing  more  people. 

As  far  as  newspaper  advertising  is 
concerned,  Soderquist  —  in  response 
to  a  publisher’s  question  —  allowed 


that  Wal-Mart  “would  be  willing  to 
try”  ads  in  dailies  or  weeklies. 

Even  that  low-key  assurance,  howev¬ 
er,  was  not  as  promising  as  it  looked, 
because  Soderquist  quickly  asserted 
that  Wal-Mart  really  doesn’t  depend 
on  advertising,  despite  what  the  aver¬ 
age  television  viewer  might  think. 

“People  come  to  Wal-Mart  six  to 
seven  times  a  month  .  .  .  [compared  to] 
three  to  four  times  for  our  major  com¬ 
petitors,”  he  said.  “Why?  Everyday  low 
prices,  not  our  advertising  program, 
per  se.” 

Soderquist  also  denied,  again  in  re¬ 
sponse  to  a  question,  that  local  Wal- 
Mart  managers  who  demand  newspa¬ 
per  coverage  of  their  store  openings  are 
following  a  corporate  practice  —  an  as¬ 


sertion  met  with  skepticism  by  many 
small-town  publishers  in  the  audience. 

“We  don’t  demand  anything,”  he 
said.  “And  if  our  local  managers  are  de¬ 
manding  anything  that  is  inappropriate 
.  .  .  you  should  tell  him  that  it  is  not 
corporate  policy.” 

Publishers  had  much  more  reason  to 
be  heartened  by  Sears  vice  president 
Sharbaugh,  who  declared  that  the 
“newspaper  remains  a  vital  part  of  our 
strategy.” 

“From  a  Sears  perspective,  we  ex¬ 
pect  to  be  doing  business  with  your  in¬ 
dustry  for  a  very,  very  long  time,”  Shar¬ 
baugh  said. 

Nevertheless,  this  friend  of  news¬ 
papers  also  suggested  that  some 
changes  need  to  be  made. 

For  one  thing,  he  said,  newspapers 
still  do  not  know  enough  about  who 
their  customers  are.  Sears  also  wants 
more  editorial  products  such  as  special 
sections  and  features  aimed  at  groups 
important  to  the  retailer,  such  as 
women,  children  and  ethnic  minorities. 

“Targeting  is  very  important  to  us, 
both  in  readership  .  .  .  [and]  distribu¬ 
tion  ...  at  least  to  the  ZIP  code  level,” 
Sharbaugh  said.  Despite  advances  of 
standard  advertising  units  and  other 
format  standardization,  newspapers 
need  to  become  even  more  uniform  in 
their  rates  and  production  require¬ 
ments,  he  added. 

“Bill  procedure  is  a  real  nightmare  for 
us,”  Sharbaugh  said.  “If  there  were  a 
way  to  break  the  code  and  get  to  where 
the  rest  of  the  world  is  in  terms  of  elec¬ 
tronic  billing,  it  would  be  a  great  help 
to  this  customer.” 

React  adds  12 

REACT,  THE  WEEKLY,  interactive 
magazine  for  young  people,  added  12 
newspapers  to  its  distribution,  making 
its  overall  newspaper  count  95. 

The  newspapers  added  are  the  Mon¬ 
terey  County  (Calif.)  Herald,  Redding, 
Calif.,  Record  Searchlight,  San  Luis  Obis¬ 
po,  Calif.,  Telegraph'Tribune,  Jacksonville, 
Florida  Times-Union,  Naples  (Fla.)  Daily 
News,  Stuart  (Fla.)  News,  Augusta  (Ga.) 
Chronicle,  Evansville  (Ind.)  Courier, 
Topeka  (Kan.)  Capital-Journal,  Knoxville 
(Tenn.)  News-Sentinel,  Memphis,  Term., 
Commercial  Appeal,  and  tbe  Lubbock 
(Texas)  Avalanche-Journal. 


“We  don’t  demand  anything,”  he  said.  “And  if 
our  local  managers  are  demanding  anything 
that  is  inappropriate  .  .  .  you  should  tell  him 
that  it  is  not  corporate  policy.” 
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N*Y.  Daily  News  tests 
national  rollout  of 
TV  preview  guide 

Hopes  to  compete  with  TV  Guide 


by  Laura  Reina 

THE  NEW  YORK  Daily  News  intro¬ 
duced  TV  Vue,  a  national  television 
preview  guide,  to  an  Atlanta  test  mar¬ 
ket  on  Nov.  6. 

The  introduction  of  TV  Vue  comes 
after  two  years  of  New  York  Vue,  a 
Sunday  insert  in  the  Daily  News.  The 
difference  is  TV  Vue  is  intended  to  be 
a  nationa,!,  stand-alone  TV  magazine 
that  will  compete  with  the  likes  of  TV 
Guide. 

Michael  Presto,  senior  vice  president 
of  consumer  marketing  and  distribu¬ 
tion  for  the  Daily  News,  explained  that 
the  concept  for  TV  Vue  was  derived 
from  New  York  Vue,  and  the  desire  to 
test  market  the  successful  insert  for 
sale. 

“It  stimulated  our  Sunday  newspaper 
sales,  so  we  want¬ 


ed  to  sell  it  on  the  newsstands,”  said 
Presto. 

The  reason  why  Atlanta  was  chosen 
as  a  test  market  is  because  it’s  a  top-10 
market  for  TV  Guide,  explained 
Presto.  And  though  the  Atlanta  Jour¬ 
nal-Constitution  has  a  TV  magazine 
insert,  it’s  not  considered  to  be  “the 
competition.” 

“We  are  mostly  competing  with  TV 
Guide,  but  also  we’re  competing  with 
newspaper  and  cable  journals,”  Presto 
said,  adding  that  there’s  a  big  enough 
market  for  all  of  these  publications. 

If  TV  Vue  does  well  in  Atlanta,  it 
will  be  rolled  out  in  other  select  mar¬ 
kets  around  the  country.  Over  100,000 
copies  were  distributed  for  the  test. 
The  first  issue  sold  for  59^.  Presto  re¬ 
ported  it  was  doing  better  than 
planned.  What  gave  him  this  in¬ 
clination? 

“TV  Guide  dropped  from  990 
to  500  in  Atlanta  since  we’ve 
come  out,”  Presto  commented. 
Consequently,  TV  Vue’s  price 
dropped  down  to  490  by  the 
third  issue,  explained  Presto. 

When  asked  why  the  price  of 
TV  Guide  was  lowered.  Chuck 
Davis,  senior  vice  president  of 
circulation  and  marketing  for 
TV  Guide  replied,  “We  play 
with  price  all  of  the  time,”  and 
the  price  of  his  publication 
was  lowered  “a  week  before 
TV  Vue  came  out.” 

The  price  lowering  in  At¬ 
lanta  was  a  test,  and  with  119 
editions  and  economic  dif¬ 
ferences  among  markets,  the 
price  of  TV  Guide  varies 
from  time  to  time  as  a  test, 
Davis  explained. 

Cheryl  Everette,  editor  of 
New  York  Vue  and  TV 
Vue,  explained  that  up  un¬ 
til  now,  TV  Guide  hasn’t 
had  any  competition. 

“As  opposed  to  newspa¬ 
per  inserts,  we  have  [for 


example]  features,  columns,  sports,  a 
kids’  section,  reviews  —  and  once  we 
get  up  and  running,  we  plan  to  ad 
some  more  editorial,”  said  Everette. 

Currently,  the  TV  Vue  editorial  staff 
consists  of  a  combination  of  Daily 
News  writers  who  contribute  to  Vue, 
and  free-lancers,  explained  Everette. 

TV  Vue  is  printed  in  color  from  cov¬ 
er  to  cover,  and  claims  to  be  the  only 
television  listings  magazine  with  this 
distinction. 

Since  New  York  Vue’s  introduction 
in  1993,  TV  Data  Technologies  voted  it 
the  best  TV  magazine  in  a  major  news¬ 
paper,  and  also  awarded  it  the  best  use 
of  color  in  a  newspaper  TV  magazine 
—  two  years  in  a  row,  said  Presto. 

Costs  for  TV  Vue  will  be  covered  by 
circulation/sales  and  national  advertis¬ 
ing. 

There  will  be  no  local  advertising. 
The  Daily  News  staff  that  sells  nation¬ 
al  advertising  for  the  newspaper  will 
also  sell  national  advertising  for  the 
TV  magazines,  explained  Presto. 

TV  Vue  is  primarily  sold  in  super¬ 
markets.  Distribution  Services  Inc., 
one  of  the  major  check-out  marketers 
in  the  country,  i.s  handling  the  market¬ 
ing  and  positioning. 

Magazine  ad 
revenues  up 
in  November 

THE  PUBLISHERS  INFORMATION 
Bureau  announced  total  November 
magazine  advertising  pages  were 
21,466.82,  up  2%  over  November  1994. 

From  January  through  November,  ad 
revenue  was  up  12.7%  from  the  same 
period  a  year  ago,  at  $9,194,874,827. 
Pages  were  up  5.8%,  totaling  190,010.00. 

Five  top-10  categories  showed  above- 
average  increases  in  November:  Com¬ 
puters,  Office  Equipment  &  Stationery 
(plus  35.9%,  plus  $31  million).  Foods  & 
Food  Products  (plus  24%,  plus  $15.4  mil¬ 
lion),  Drugs  &  Remedies  (plus  32.3%, 
plus  $12.3  million).  Toiletries  &  Cos¬ 
metics  (plus  12.1%,  plus  $10  million), 
and  Business  &  Consumer  Services 
(plus  12.2%,  plus  $9.3  million). 

All  top-10  categories  showed  increas¬ 
es  for  January  through  November,  with 
three  above  the  12.7%  average:  Com¬ 
puters,  Office  Equipment  &  Stationery 
(plus  30.2%,  plus  $182.4  million).  Foods 
&  Food  Products  (plus  33.5%,  plus 
$154.7  million),  and  Business  &  Con¬ 
sumer  Services  (plus  19.3%,  plus  $119 
million). 
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Flexo  users  group 
status  report 

Printing  process  is  slow  to  spread, 
but  newspapers  are  adding  capacity, 
refining  process,  defining  standards 


by  Jim  Rosenberg 

NEWSPAPER  FLEXOGRAPHY  IS 
like  a  small  church  in  which  modest 
expansion  comes  as  much  or  more 
from  additions  to  families  of  the  faith¬ 
ful  as  from  the  arrival  of  new  converts. 

In  a  keynote  sermon  composed  on 
late  notice  and  delivered  to  this  fall’s 
annual  Newspaper  Flexo  Users  Group 
meeting  in  San  Francisco,  KBA-Motter 
Corp.  president  Scott  Smith  acknowl¬ 
edged  that  in  “selling  the  process,  we 
have  run  into  some  obstacles.”  Preach¬ 
ing  to  the  choir,  he  exhorted  the  175- 
plus  attendees  to  do  more  to  propagate 
the  process. 

The  meeting,  however,  retained  its 


typically  upbeat  mood.  In  the  quest  for 
quality  printing,  Publicitas  Advertising 
Services  graphics  vice  president 
Hoshin  Seki  commented,  “I  think 
flexo  will  be  the  closest  contender  to 
magazine  production.” 

For  further  flexo  improvements,  at¬ 
tention  is  turning  to  prepress  issues, 
now  that  “we  have  almost  all  of  our 
printing  problems  behind  us,”  NFUG 
president  and  Providence  JournaUBnU 
letin  operations  director  Robert  A. 
Shadrick  said  soon  after  the  meeting. 

Shadrick’s  predecessor  at  NFUG, 
Toledo  Blade  operations  director 
Charles  K.  Stroh,  also  said  the  printing 


process  generally  has  been  brought  un¬ 
der  control  and  is  performing  well.  In 
comparison  with  offset  pressrooms,  he 
added,  flexo’s  major  challenge  remains 
its  ink  management  systems. 

Building  a  bigger  base 

The  newspaper  flexo  community 
needs  to  achieve  the  critical  mass  of 
users  required  to  keep  suppliers  in  busi¬ 
ness  and  to  support  continued  research 
and  development.  But  fewer  letterpress 
operations  are  left  to  modernize.  And 
in  a  time  of  industrywide  belt-tighten¬ 
ing,  it  may  be  hard  to  make  a  case  for 
big  outlays,  especially  on  equipment  for 
a  relatively  new  process. 

At  the  same  time,  flexo  slip-ins  and 


add-ons  still  offer  the  possibility  of 
making  marked  improvement  during  a 
gradual  conversion. 

Measured  by  units  sold,  flexo  has 
prospered  in  recent  years  from  large 
and  small  press  additions  at  five  news¬ 
papers  and  from  five  other  customers’ 
first-time  installations.  Three  in  the  lat¬ 
ter  group,  however,  are  small  sites,  and 
a  fourth  is,  as  yet,  only  an  add-on  to  a 
large  letterpress  site. 

Moreover,  two  big  sites  will  drop 
from  the  rolls  when  Miami  and  Vancou¬ 
ver  install  new  offset  presses  in  two 
years.  Without  new  customers,  when 
measured  by  users  rather  than  units. 


flexo’s  installed  base  in  North  America 
will  drop  to  33  operations  at  35  sites 
publishing  38  newspapers. 

To  help  improve  flexo  users’  results 
and  promote  the  process  among 
nonusers.  Smith  proposed  five  areas  for 
action:  obtaining  more  and  better  infor¬ 
mation  from  current  users,  partnering 
with  vendors,  fighting  protectionist  ef¬ 
forts  that  may  reduce  the  number  of  al¬ 
ternatives  to  offset  printing,  overcom¬ 
ing  an  anti-flexo  bias  and  promoting  all 
flexo  applications,  including  commer¬ 
cial  work. 

“I  think  we  need  some  new  arrows  in 
our  quiver  when  we  go  out  in  the  mar¬ 
ketplace,”  said  Smith. 

The  arrows  consist  of  useful  and  reli¬ 
able  information  concerning  not  only 
technical  issues  related  to  success  with 
the  process,  but  also  business  issues  re¬ 
lated  to  selling  it. 

Examples  he  cited  include  the  an¬ 
swers  to  such  questions  as:  How  can 
flexo  and  offset  operating  costs  be  fair¬ 
ly  compared?  and.  Does  superior  color 
attract  and  retain  advertising? 

Smith  called  for  more  information 
from  users,  especially  those  who  have 
expanded  their  press  capacity.  He  sug¬ 
gested  that  the  data  and  analysis  sup¬ 
plied  so  far  have  proved  inadequate  to 
the  task  of  justifying  capacity  additions, 
especially  in  the  past  five  years  of  reces¬ 
sion  and  ensuing  newsprint  price  hikes. 

The  process  can  also  progress 
through  vendor-customer  partnerships, 
according  to  Smith,  who  cited  his  own 
company’s  joint  efforts  with  Proctor  & 
Gamble  (metal  decorating),  the  Read¬ 
ing  Eagle  Co.  (on-site  letterpress-to- 
flexo  conversion)  and  Schurz  Commu¬ 
nications  (improvements  to  anilox  off¬ 
set  at  the  South  Bend  Tribune). 

Smith  said  that  while  he  recognizes 
that  partnerships  can  work  with  press 
makers,  the  manufacturers  tend  to  com¬ 
mit  to  customers’  often-exaggerated  ex¬ 
pectations.  He  asked  all  parties  to  be 
more  realistic,  to  look  to  past  perfor¬ 
mance  and  to  seek  only  the  type  and 
amount  of  technology  required. 

A  genuine  partnership.  Smith  main¬ 
tained,  is  one  in  which  the  partners 
have  some  “empathy”  for  each  other’s 
business  circumstances. 

In  this  connection,  he  pointed  to 
Quad  Graphics’  work  with  a  vendor  to 
develop  a  new  folder  —  an  arrangement 
in  which  it  was  understood  that  no  one 


The  newspaper  flexo  community  needs  to 
achieve  the  critical  mass  of  users  required  to  keep 
suppliers  in  business  and  to  support  continued 
research  and  development. 
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would  be  blamed  for  failure.  The  project 
did  fail,  but  Quad  Graphics  applauded 
the  vendor’s  efforts,  according  to  Smith 
(who  said  there  are  not  enough  Quad 
Graphics). 

He  also  criticized  competitor  Rock¬ 
well  International’s  petition  for  imposi¬ 
tion  of  anti-dumping  duties  on  foreign 
manufacturers  of  large  newspaper  press¬ 
es.  The  action  imperils  U.S.  news¬ 
papers,  he  said,  by  threatening  to  re¬ 
move  available  technology  choices,  in¬ 
cluding  flexo  as  an  alternative  to  offset. 

Compiling  credible  data  and  mean¬ 
ingful  comparisons  can  help  counter 
misconceptions  that  may  lie  behind 
what  NFUG  perceives  as  a  persistent 
anti-flexo  bias.  But  Smith  reported  (as 
did  flexo  users  privately)  another  possi¬ 
ble  factor  in  others’  reluctance  to  con¬ 
sider,  much  less  adopt,  flexo  —  one 
that  is  harder  to  fight  with  facts  and  fig¬ 
ures:  rumored  references  to  production 
managers’  “career-ending”  recommen¬ 
dation  of  flexo.  (In  reviewing  known  or 
apparent  reasons  for  the  departures  of 
nine  managers  in  the  past  seven  years, 
however,  only  two  seemed  possibly,  and 
only  indirectly,  related  their  papers’  ex¬ 
periences  with  flexo. ) 

The  rumor  probably  exploits  two  sets 
of  events  in  recent  years  —  three  major 
metros’  decisions  to  reject  flexo  in  favor 
of  offset,  and  the  sudden,  unexpected 
departures  of  three  prominent  produc¬ 
tion  executives  at  three  longtime  flexo 
sites. 

Reaching  outside  the  industry  to  its 
customers,  Stroh  pointed  out  that  the 
Blade's  promotion  of  its  flexo  printing 
includes  publication  of  house  ads  and 
the  flexo  logo,  which  appears  alongside 
the  union  bug. 

Survey  and  standards 

NFUG  now  counts  members  from 
publications  in  eight  nations  in  North 
and  South  America  and  Europe.  At¬ 
tending  its  October  meeting  were  75 
persons  from  newspapers  in  four  coun¬ 
tries  and  100  vendor  representatives. 

Earlier  in  the  year,  NFUG  surveys 
were  mailed  to  36  flexo  operations  to 
gather  information  on  all  aspects  of 
production,  from  prepress  systems  and 
procedures  to  doctor  chamber  specifica¬ 
tions  and  newsprint.  Compiling  sucb  a 
database  would  permit  comparisons  and 
analyses  of  multisite  print  test  results, 
with  the  objective  of  creating  flexo 
newspaper  printing  standards. 

With  dozens  of  member  sites,  many 
with  years  of  experience,  the  group 
probably  has  a  large  enough  pool  of  raw 
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data  from  which  to  produce  statistically 
meaningful  results.  But  not  all  the  data 
were  made  available.  With  no  response 
from  half  the  sites,  Shadrick  and  the 
survey’s  compiler-analyst  urged  them  to 
take  the  20  minutes  to  fill  out  and  re¬ 
turn  their  questionnaires  in  support  of 
the  effort. 

Seki  said  work  will  continue  to  docu¬ 
ment  standards  regarding  the  methods, 
materials  and  technology  required  to 
produce  consistent  results. 

Much  of  the  work  so  far  has  dealt 
with  prepress  matters  that  are  critical  to 
achieving  quality  flexo  reproduction. 
Besides  flexo  users,  representatives  from 
the  Newspaper  Association  of  America 
and  USA  Today  were  recruited  to  serve 
on  the  standards  committee. 

From  “the  nation’s  newspaper,”  qual¬ 
ity  services  manages  John  D’ Alessan¬ 


dro  documented  production  informa¬ 
tion  culled  from  users  —  data  that  was 
entered  into  a  spreadsheet  for  analysis. 

Unable  to  attend  the  meeting, 
D’ Alessandro’s  presentation  was  given 
by  Seki. 

According  to  D’ Alessandro’s  find¬ 
ings,  the  principal  color  printing  prob¬ 
lems  derive  from  the  need  to  standard¬ 
ize  inks  in  three  areas.  Optical  proper¬ 
ties  must  afford  consistency  in  hue  and 
strength,  from  supplier  to  supplier  and 
from  batch  to  batch. 

Solid  ink  density  ranges  and  ink  lay- 
down  sequences,  based  on  available 
tonal  ranges,  also  must  be  standard¬ 
ized.  According  to  D’ Alessandro,  the 
survey  showed  different  sequences  are 
preferred.  It  was  reported  that  selec¬ 
tion  of  a  single  sequence  will  help 
where  prepress  cannot  fully  compen¬ 
sate  for  apparent  color  contamination, 
as  in  flexo’s  cyan. 

Survey  responses  showed  seven  se¬ 
quences  in  use.  While  most  papers 
printed  CMYK,  three  printed  in  the 
reverse  order,  three  printed  YMKC 
and  three  used  KCMY.  Ink  laydown  at 
two  papers  was  YMCK.  One  paper 
printed  KCYM  and  another  YCMK. 

D’ Alessandro’s  verdict:  standardize 


the  color  ink  sequence  to  produce  the 
same  or  similar  results  industrywide. 
Consistent  results  from  one  shop  to 
another  give  advertisers  uniform  and 
predictable  results  from  all  flexo  pa¬ 
pers.  Staying  competitive,  according  to 
D’ Alessandro,  means  exceeding  pro¬ 
duction  specifications  to  exceed  cus¬ 
tomer  expectations. 

Besides  laydown,  different  inks  give 
different  results.  Not  all  sites  have 
been  using  standard  NAA  AdFlex 
inks.  For  example,  Knight-Ridder  print- 
quality  manager  Robin  Shank  noted 
that  of  her  group’s  eight  flexo-printed 
papers,  five  use  nonstandard  inks. 

So  while  Shank  said  “we  need  to 
standardize  our  printing  ink  pigments,” 
she  added  that  users  are  as  much  to 
blame  as  suppliers  for  reproduction  dif¬ 
ferences  among  papers. 


Those  differences  in  inks  and  inking 
turned  up  in  the  first  multisite  print 
test,  negatives  for  which  were  distrib¬ 
uted  without  printing  specifications, 
because  all  sites  were  printing  well, 
said  Worcester,  Mass.,  Telegram  & 
Gazette  production  superintendent 
Dave  Johnson,  who  noted  the  varying 
results. 

The  second  set  of  negatives  went 
out  after  AdFlex  inks  were  in  place. 
Although  samples  showed  more  con¬ 
sistency,  Johnson  said  it  is  reasonable 
to  expect  some  continuing  variation 
owing  to  differences  in  cushions,  plates 
and  paper. 

Pat  Yukna,  prepress-quality  assur¬ 
ance  manager  in  Providence,  explained 
that  the  first  test  negatives,  imaged 
emulsion  down,  were  produced  with 
standard  targets  and  one  picture  on  a 
Macintosh  in  QuarkXPress  and  output 
for  printing  at  85  Ipi.  The  set  was  sent 
to  10  newspapers  (which,  with  the  San 
Francisco  Newspaper  Agency,  account¬ 
ed  for  12  print  sites). 

The  second  set,  with  two  smaller 
high-  and  low-key  images  added,  went 
out  to  five  print  sites  after  ink  stan¬ 
dardization. 

According  to  NAA  newspaper  ser¬ 


vices  director  John  Rodney,  the  first  set 
of  films  was  issued  without  specified 
printing  conditions  to  get  a  better  idea 
of  the  status  of  papers’  flexo  reproduc¬ 
tion  quality  before  trying  to  figure  out 
where  they  should  be  headed.  Condi¬ 
tions  were  imposed  on  the  second  test 
in  order  to  limit  variables,  he  said.  De¬ 
sign  of  the  test  target  was  still  being  fi¬ 
nalized. 

While  each  looked  fine  individually, 
Rodney  said  the  collected  prints  from 
the  first  test  showed  no  consistency. 
Overall,  he  said,  the  results  exhibited 
“significant  density  differences,  signif¬ 
icant  hue  differences,  too  much  vari¬ 
ability.” 

When  density  varies  10%  to  15%, 
problems  show  up,  according  to 
Shank,  who  said,  “we’re  going  from  a 
low  of  .70  to  a  high  of  almost  .85.” 

She  said  the  practice  of  installing 
worn-out  anilox  rolls  in  the  last,  yellow 
position  is  revealed  in  the  test  prints. 

Three-color  density  patches  pro¬ 
duced  variations  in  sites’  ability  to 
achieve  an  even  gray  from  the  same 
amounts  of  cyan,  magenta  and  yellow. 

Hue  error.  Shank  continued,  is  ap¬ 
parent  in  cyan  and  where  yellow  ap¬ 
pears  in  magenta,  creating  the  orange 
reds.  The  good  news  was  that  very  lit¬ 
tle  error  was  measured  in  yellow  and 
that  while  “we  are  seeing  some  varia¬ 
tion  in  cyan,”  said  Shank,  it  is  not  as 
much  as  expected. 

Trying  to  eliminate  hue  differences, 
the  second  test  offered  better  control, 
with  all  sites  using  the  same  AdFlex 
inks  donated  by  Flint  Ink  Corp. 
Though  there  was  some  improvement 
in  consistency,  said  Shank,  much  vari¬ 
ation,  including  density,  remained. 

Separately,  narrower  viscosity  ranges 
were  reported.  Also,  for  the  second 
test,  Praxair  Surface  Technologies  Inc. 
measured  each  site’s  anilox  cylinder 
volumes. 

While  hue  and  grayness  were  im¬ 
proved  in  the  second  set  of  prints,  said 
Rodney,  significant  variations  persisted 
in  density  and  in  the  trapping  effects 
of  different  laydown  sequences. 

Shank  reported  that  dot  gain  in  the 
second  test  ran  20-30%  for  quarter- 
tones  (many  results  clustered  at  25- 
28%)  —  generally  5-10%  above  what 
would  be  expected,  and  causing  “signif¬ 
icant  drop-off  in  our  highlights.” 

“Very  similar  to  our  quartertone,” 

(See  Flexo  on  page  30) 
Editor6?Publisher  •  December  23,  1995 


D’Alessandro’s  verdict:  standardize  the 
color  ink  sequence  to  produce  the  same  or 
similar  results  industrywide. 
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Tribune  Co* 
in  partnership 

with  SoftKey 


by  Mark  Fitzgerald 

TRIBUNE  CO.’S  STRATEGIC  part¬ 
nership  with  SoftKey  International 
Inc.  helped  the  big  multimedia  soft¬ 
ware  manufacturer  and  distributor  win 
its  hostile  bid  for  the  Learning  Co. 

Tribune  Co.’s  entrance  into  the  bat¬ 
tle  between  SoftKey  and  Learning  Co., 
maker  of  the  highly  regarded  Reader 
Rabbit  and  other  children’s  education¬ 
al  software,  quickly  changed  the  dy¬ 
namics  of  the  fight. 

On  Nov.  30,  Tribune  Co.  announced 
it  was  selling  its  Compton’s  New  Media 
software  company  to  SoftKey  Interna¬ 


tional  in  an  all-stock  transaction  val¬ 
ued  at  $106.5  million. 

At  the  same  time.  Tribune  pledged 
to  invest  $150  million  in  SoftKey  if 
SoftKey  won  its  hostile  takeover  bid 
for  Learning  Co.,  a  Fremont,  Calif.- 
based  educational  software  manufac¬ 
turer. 

Learning  Co.  had  agreed  in  July  to 
be  taken  over  by  another  leading  edu¬ 
cational  software  maker,  Broderbund 
Software  Inc.  Their  friendly  all-stock 
deal  valued  at  about  $560  million  — 
which  would  have  united  Reader  Rab¬ 
bit  with  Broderbund’s  Carmen  San 
Diego  children’s  geography  game  — 
was  to  close  Dec.  11. 

But  the  Tribune  investment  allowed 
SoftKey  to  change  its  bid  from  a  mostly 
stock  offer  it,  valued  at  $65  a  share,  or 
$580  million,  to  a  mostly  cash  one  of 


$67.50  a  share,  or  $558  million. 

The  Learning  Co.  initially  resisted 
—  and  even  filed  a  lawsuit  against  Tri¬ 
bune.  However,  Broderbund  refused  to 
raise  its  bid  and  Learning  Co.  has  of¬ 
fered  a  cash  and  stock  bid  it  says  is 
worth  $580  million. 

SoftKey  has  also  announced  its  in¬ 
tention  to  acquire  yet  another  educa¬ 
tional  software  maker,  Minnesota  Edu¬ 
cational  Computing  Corp. 

“The  combination  of  SoftKey, 
MECC,  the  Learning  Company  and 
Compton’s  would  result  in  one  of  the 
largest  companies  in  the  interactive 
CD-ROM  industry,’’  a  Tribune  state¬ 


ment  said.  In  addition  to  the  stock 
transaction  for  Compton’s,  SoftKey  has 
agreed  to  assume  as  much  as  $17  mil¬ 
lion  of  Compton’s  debt.  Tribune  said. 

Tribune’s  $150  million  infusion  of 
cash  in  the  hostile  takeover  of  the 
Learning  Co.  came  in  the  form  of  5.5% 
senior  convertible  notes  due  in  2000. 
The  notes  would  be  convertible  into 
SoftKey  common  stock  at  a  conversion 
price  of  $53  a  share.  Tribune  said.  On 
Nov.  30,  when  the  strategic  partnership 
was  announced,  SoftKey  shares  closed 
at  $33.75. 

The  investment  would  make  Tribune 
Co.  the  biggest  shareholder  in  SoftKey, 
with  an  initial  stake  of  8%,  or  13%  on 
a  fully  diluted  basis. 

“This  is  an  extraordinary  opportuni¬ 
ty  to  extend  Tribune’s  strategies  of  ag¬ 
gressive  growth  in  supplemental  educa¬ 


tion  and  new  media,”  said  Robert  D. 
Bosau,  Tribune  New  Media/Education 
executive  vice  president. 

Tech  section 
fills  demand 

THE  ST.  PAUL  (Minn.)  Pioneer  Press 
has  introduced  a  weekly  section  on 
computers  and  technology  for  the  home 
and  office. 

“We  believe  our  readers  are  hungry 
for  help  in  navigating  the  new  technol¬ 
ogy,”  said  Walker  Lundy,  editor  of  the 
paper. 

Titled  Tech,  the  section  debuted 
Nov.  13  and  replaced  the  Monday  busi¬ 
ness  section.  It  is  produced  by  science, 
technology  and  business  reporters  and 
editors. 

Tech  includes  an  Internet  directory 
that  allows  advertisers  to  steer  attention 
to  their  Web  sites  —  “a  good  marriage 
of  reader  interest  and  advertiser  need,” 
said  Mary  Altuvilla,  advertising  vice 
president.  The  section  is  designed  to 
work  hand  in  hand  with  the  paper’s 
Web-based  online  service,  planned  to 
launch  this  winter. 

Idaho  daily  launches 
online  edition 

THE  LEWISTON  MORNING  Tri¬ 
bune  says  it  is  the  first  Idaho  daily  to 
launch  an  electronic  edition. 

It  will  coincide  with  the  start  of  Tri¬ 
bune  Internet  Services,  a  joint  venture 
between  First  Step  Research  of 
Moscow,  Idaho,  and  the  Tribune. 

When  Tribune  Internet  Services  sub¬ 
scribers  log  on  to  the  Net,  the  Lewiston 
Tribune  Online  is  the  first  thing  they 
will  see. 

The  online  service,  which  is  overseen 
by  Glenn  Cruickshank,  manager  of  Tri¬ 
bune  Solutions,  includes  local  and  wire 
stories  with  “quick  links”  to  other  ser¬ 
vices,  such  as  stocks  and  weather.  Oth¬ 
er  subjects  include  arts  and  entertain¬ 
ment,  outdoors,  computers  and  busi¬ 
ness. 

Tribune  managing  editor  Paul  Emer¬ 
son  said,  “As  we  further  develop  our 
electronic  edition,  we  hope  to  add  more 
local  stories,  sports  and  opinion  pieces 
and  perhaps  classified  advertising.” 


The  investment  would  make  Tribune  Co.  the 
biggest  shareholder  in  SoftKey,  with  an  initial 
stake  of  8%,  or  13%  on  a  fully  diluted  basis. 
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well  as  amenities  for  children. 

And  she  added,  “Don’t  stay  any¬ 
where  where  there  isn’t  a  swimming 
pool.’’ 

Even  the  best  vacations  can  have 
problems.  “You’ve  got  to  roll  with  the 
punches,”  Ogintz  remarked.  “No  trip 
will  be  perfect  every  single  second. 
Kids  will  get  sick.  Parents  will  get 
cranky.  Hotel  beds  will  be  lumpy.  And 
you  won’t  find  campsites.  When  things 
don’t  go  smoothly,  just  say,  ‘We’re  going 
to  make  the  best  of  it.’” 

Also,  plan  for  contingencies  before 
they  become  emergencies,  Ogintz  said. 
For  instance,  get  the  name  of  a  physi¬ 
cian  in  the  city  or  town  you’re  visiting, 
especially  if  you’re  going  overseas. 

Ogintz  didn’t  set  out  to  become  a 
family  travel  expert.  It  just  sort  of  hap¬ 
pened  that  way.  While  working  as  a 
national  reporter  for  the  Chicago  Tri¬ 
bune,  she  would  tell  the  travel  editor 
about  her  family’s  vacation  misadven¬ 
tures  —  such  as  the  time  they  were 
kicked  out  of  a  Wisconsin  bed  and 
breakfast  after  their  cat  jumped  in 
a  goldfish  pond.  The  editor  asked 
"  ^  her  to  write  about  these  episodes. 
^  After  the  birth  of  her  third 

W  child,  Ogintz  left  the  Tribune 
»  ^  and  began  self-syndicating  her 
»  column  out  of 


Travel  writer  takes 
trip  to  syndication 


Eileen  Ogintz  does  a  weekly  LAYS  feature  offering 
info  and  advice  to  parents  traveling  with  their  kids 


by  Chris  Lamb 


IF  YOUR  FAMILY  vacations  always 
end  up  more  stressful  than  blissful,  you 
may  want  to  consult  Eileen  Ogintz. 
The  mother  of  three  has  been  on  her 
share  of  bad  trips  —  and  lived  to  write 
about  them. 

Her  weekly  “Taking  the  Kids”  col¬ 
umn  tries  to  keep  families  on  the 
straight  and  narrow  with  advice  on 
how  to  avoid  the  headaches  that 
can  result  when  traveling  with  chil-  M 
dren.  Ogintz  doesn’t  just  tell  you  ^ 
where  to  take  your  family,  she  /' 
also  tells  you  what  to  do  —  and  Jjjjf 
not  do  —  when  you  get  there. 

“One  of  the  biggest  mis-  f,  / 
takes  that  people  make  when 
traveling  with  kids  is  planning 
the  trip  the  way  they  would 
without  kids,”  said  the  Los  An- 
geles  Times  Syndicate 
(LATS)  writer.  In  other 
words,  you  may  like  four- 
star  restaurants,  but  chil- 
dren  usually  don’t.  And 
fancy  eateries  don’t  always^^H^S 
welcome  kids. 

Also,  Ogintz  said  families 


a  spare  bedroom 
to  18  papers,  including  the  Los 
Angeles  Times  and  Newsday.  A 
LATS  representative  eventually 
told  her  the  syndicate  would 
distribute  the  column  if  she 

I  could  increase  the  frequen¬ 
cy  from  monthly  to  weekly. 

“1  took  a  big  swallow  and 
said  OK,  and  we  haven’t 
looked  back,”  said  Ogintz. 
LATS  launched  the  col¬ 
umn  in  1993.  It  now  appears  in 


on  V 

1 

should  try  not  to  overextend  them¬ 
selves  by  doing  too  much  or  driving 
long  distances  without  taking  breaks. 

Ogintz  noted  that  her  column  “is 
geared  to  the  ’90s  family.  Things  are 
different  now.”  Indeed,  the  station 
wagon  has  been  replaced  by  the  mini- 
van.  Vacations  and  attention  spans  are 
shorter.  There  are  more  single-parent 
families  than  there  were  a  generation 

Chris  Lamb,  who  freelances  frequently 
for  E&P,  is  an  assistant  professor  of 
journalism  at  Old  Dominion  University 
in  Norfolk,  Va. 


Eileen  Ogintz  and  her  kids 

ago.  And  people  go  on  vacation  with 
beepers  and  laptops. 

One  recent  survey  reported  that 
more  than  80  million  parents  and  kids 
take  a  vacation  each  year.  Also,  15%  of 
business  trips  now  include  children. 
These  figures  aren’t  being  ignored  by 
the  travel  industry. 

“More  and  more  places  are  courting 
families,”  said  Ogintz,  who  suggested 
calling  destinations  and  asking  if  they 
have  special  packages  for  families  as 


about  50  papers,  include  the  aforemen¬ 
tioned  Los  Angeles  Times  and  NewS' 
day  as  well  as  the  Baltimore  Sun, 
Boston  Globe,  Chicago  Sun-Times  and 
Miami  Herald. 

Also,  it  has  won  a  Clarion  Award 
from  Women  in  Communications  and 
spawned  a  series  of  five  HarperCollins 
books.  Another  book.  Are  We  There 
Yet?,  is  due  out  in  March. 

Ogintz  has  been  pleased  with  the  re¬ 
action  to  the  column.  “We’re  getting 
more  and  more  mail  from  readers,”  she 
reported.  “We  seem  to  be  striking  a 
chord  with  people.” 
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Some  of  the  mail  is  from  grandpar¬ 
ents  seeking  advice  about  what  to  do 
when  their  grandchildren  come  to  vis¬ 
it.  Other  mail  is  from  kids  complaining 
about  boring  vacations.  A  column  last 
summer  included  the  biggest  vacation 
peeves  of  children,  such  as  long  car 
rides,  sightseeing  trips,  museums, 
cramped  quarters  and  parents  who 
tickle  them  in  public. 

Ogintz  includes  contests  in  her  fea¬ 
ture  a  couple  of  times  a  year.  She  once 
asked  readers  to  write  about  their  most 
memorable  trips.  The  winner  was  an 
Oregon  woman  who  said  that  whenev¬ 
er  her  family  went  on  vacation,  she 
and  her  husband  would  secretly  buy 
extra  souvenirs  to  put  in  Christmas 
stockings.  The  family  would  then 
spend  Xmas  morning  reminiscing 
about  their  trip. 

A  recent  column  discussed  what 
happens  when  extended  family  comes 
for  Thanksgiving.  Your  children  may 
not  have  anything  in  common  with 
their  cousins,  yet  they  will  be  together 
for  the  next  few  days.  “Try  not  to  as¬ 
sume  they  will  be  the  best  of  friends,” 
Ogintz  said. 

In  addition,  don’t  expect  them  to  sit 
around  a  table  talking  like  their  par¬ 
ents.  She  suggested  that  you  keep  the 
kids  busy  with  physical  activities  such 
as  hikes,  scavenger  hunts,  playing  ball 
and  raking  leaves.  Or,  as  one  child  psy¬ 
chologist  told  her,  “It’s  a  great  day  for 
videos.” 

Ogintz  relies  on  child  and  travel  ex¬ 
perts  for  her  column,  but  also  frequent¬ 
ly  interviews  parents  and  kids.  This  in¬ 
cludes  her  own  family:  husband  Andy 
Yemma,  an  executive  at  the  New  York 
Stock  Exchange;  and  children  Matt, 
11,  Reggie,  9,  and  Melanie,  4.  But  not 
everything  that  happens  on  their  vaca¬ 
tions  is  fair  game  for  the  column. 

“I’ve  got  to  be  careful  as  they  get 
older  not  to  embarrass  them,”  Ogintz 
said.  “Sometimes  one  of  them  will  say, 
‘Mom,  don’t  put  that  in  your  column.’” 

Ogintz  calls  her  feature  “reader- 
friendly  without  being  stupid.”  She  said 
she  approaches  it  the  same  way  she  ap¬ 
proached  stories  for  the  Chicago  Tri¬ 
bune.  That  includes  accepting  no  free¬ 
bies. 

The  columnist’s  20-year  journalism 
career  also  included  stints  at  the  An¬ 
niston  (Ala.)  Star,  Bergen  County, 
N.J.,  Record  and  Des  Moines  Register. 
And  she  is  a  contributing  editor  for 
Parents  and  other  national  magazines. 

A  column  on  family  travel  may  seem 
like  one  of  those  ideas  that  sounds  so 


good  you  wonder  why  somebody  didn’t 
think  of  it  before.  But  it  wasn’t  an  easy 
sell  for  Ogintz. 

Editors  don’t  necessarily  like  un¬ 
proven  ideas.  As  a  reporter,  Ogintz  was 
used  to  calling  up  people,  identifying 
herself  and  getting  through  to 
whomever  she  wanted  to  talk  to.  But 
when  she  began  self-syndicating  her 
column,  she  couldn’t  get  editors  on  the 
phone.  Now  that’s  someone  else’s  job. 

“I’ve  been  well-treated  by  the  L.A. 
Times  Syndicate,”  she  stated.  “I  trust 
them.” 

Ogintz  has  advice  for  editors  who 
don’t  already  publish  her  column. 
“Talk  to  those  who  do,”  she  said.  “Edi¬ 
tors  are  always  talking  about  getting 
more  women  readers.  Here’s  a  perfect 
example:  Mothers  are  the  ones  plan¬ 
ning  trips.” 

Syndicate  provides 
pieces  on  boomers 

THE  NEW  YORK  Times  Syndicate’s 
“Just  in  Time”  service  is  offering  a 
package  of  seven  features  to  commem¬ 
orate  the  oldest  baby  boomers  turning 
50. 

It  will  be  followed  in  January  by  the 
debut  of  “The  Middle  Ages,”  a  package 
of  three  columns  a  week  written  for 
the  bulging  readership  age  50  and  old¬ 
er. 

The  seven  articles  —  some  of  which 
come  with  color  photos  —  cover  topics 
such  as  saving  for  retirement,  second 
marriages,  and  “what’s  hot  and  what’s 
not  for  boomers.” 

New  syndicate  held 
a  search  for  writers 

A  NEW  SYNDICATE  is  distributing 
eight  columns  it  chose  after  conduct¬ 
ing  a  national  search  that  drew  more 
than  1,000  submissions. 

Expert  Ink’s  president  is  Brian 
Magee,  former  editor  of  the  Maryland 
Coast  Dispatch.  It  was  there  he  met 
Expert  vice  president  Sean  Daly,  now 
an  editor  with  the  Washington,  D.C., 
City  Paper. 

Daly  does  one  of  the  eight  columns, 
a  humorous  feature  on  sports.  The  oth¬ 
er  seven  are: 

•  “Leaf  by  Leaf”  by  Iris  Stirn  (Jean 
Leslie),  who  answers  queries  about 
plants.  She  also  does  a  Baltimore  Sun 
column,  teaches,  and  works  for  the 


Maryland  Cooperative  Extension  Ser¬ 
vice. 

•  “The  Proof  and  the  Pudding”  by 
John  Dougherty,  who  provides  recipes 
and  discusses  his  experiences  as  a 
restaurant  chef.  He  has  taught  and 
written  for  publications  such  as  the 
Washington  Post. 

•  “The  Reel  World”  by  Nathan 
Leslie,  who  reviews  and  discusses 
movies  and  Hollywood.  He  is  a  corre¬ 
spondent  for  the  York  (Pa.)  Daily 
Record. 

•  “Outdoor  Lore”  by  Lisa  Pappas, 
who  quit  a  city  management  job  to 
join  a  sailing  crew.  She  wrote  about 
this  in  a  magazine  article  called  “Hock¬ 
ing  My  High  Heels  for  the  High  Seas.” 

•  “The  Old  Fishing  Hole”  by  Phil 
Hanyok,  managing  editor  of  Fly  Fisher ' 
man  magazine. 

•  “Internet  and  You”  by  Lawrence 
Mott,  a  consultant  and  publisher  of  an 
online  newsletter. 

•  A  humor  feature  by  New  York  co¬ 
median  Kevin  Wimmer. 

Expert  —  based  at  314  Sunset  Dr., 
^4,  Ocean  City,  Md.  21842  —  offers  e- 
mail  delivery  and  has  a  Web  site 
( http://www.  intercom.net/biz/exprtink). 
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Greatest  Hits 


Want  a  collection  of  cartoons 
on  politics  and  stuff  people 
really  care  about?  Get  a  copy 
of  Copley  News  Service’s  and 
The  Son  Diego  Union- 
Tribune’s  Steve  Kelley’s 
first  book  “Steve  Kelley’s 
Greatest  Hits”  today. 

Order  your  copy  for 
$8.95  plus  $3.95  ship¬ 
ping  and  handling  per 
book.  Make  check 
payable  and  mail  to: 


The  San  Diego 
Union-Tribune, 
Marketing 
Services  Department 
P.O  Box  191, 

San  Diego,  CA 
92112-4106. 


COPLEY 

news  service 


To  order  Steve  Keley%  cartoons 
dalK  ci^  us  at  (800)  2384196 
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Flexo 

Continued  from  page  26 

she  said,  was  midtone  dot  gain  in  the 
25-30%  range. 

Averaging  about  15-20%,  three- 
quartertone  dot  gain  is  important  be¬ 
cause  of  its  inverse  relationship  with 
print  contrast.  “If  your  dot  gain  is  low, 
your  print  contrast  will  be  much  high¬ 
er  because  it’s  75%  of  your  solid,”  said 
Shank. 

Back  in  the  fold 

A  perennial  presence  at  NFUG,  John 
Rodney  appeared  in  his  role  as  NAA 
newspaper  services  director.  In  contrast 
to  earlier  years,  when  user  group  mem¬ 
bers  expressed  various  degrees  of  dis¬ 
content  with  the  trade  association’s  per¬ 
ceived  lack  of  attention  to  flexo  issues, 
Shadrick  was  optimistic,  noting  Rod¬ 
ney’s  commitment  to  keeping  the 
process  on  the  NAA  agenda. 

Rodney,  after  all,  was  an  early 
adopter,  testing  and  then  converting  to 
flexo  at  Guy  Gannett  Communications’ 
Portland,  Maine,  newspapers.  He  also 
served  as  NFUG  president.  In  all  likeli¬ 
hood,  however,  Rodney  will  return  to 
future  meetings  as  a  newspaper  produc¬ 
tion  director  —  representing  the  Press 
of  Atlantic  City. 

But  news  of  Rodney’s  move  from  sub¬ 
urban  D.C.  to  suburban  A.C.  was  still 
weeks  away  when  he  outlined  NAA’s  re¬ 
cent  activities.  Among  them,  he  listed 
work  on  web-reduction  studies  (E&P, 
Dec.  2,  p.  33 )  and  the  digital  delivery  of 
advertising.  For  the  latter,  an  “EDI- 
light”  spec  had  been  published,  a  best- 
practices  document  was  on  the  way  and 
portable  ad  format  specifications  were 
“just  about  written,”  said  Rodney.  Also, 
work  under  Robin  Shank  continued  on 
quality-support  tools  and  it  was  hoped  a 
common  reader  for  any  format  from  ad¬ 
vertisers  could  be  made  available  to  pa¬ 
pers. 

Rodney  noted  that  NAA  was  cooper¬ 
ating  in  work  on  flexo  standards  and 
that  he  would  help  to  see  that  the 
process  is  considered  in  various  NAA 
undertakings. 

In  charge  of  the  program  for  the 
NAA’s  Super  Conference  in  early 
March,  Rodney  said  flexo  presentations 
will  be  included  and  that  he  would  be 
talking  to  various  papers’  NFUG  repre¬ 
sentatives  about  panel  participation. 
The  Sunday-through-Friday  conference 
consolidates  previously  separate  NAA 
prepress,  press  and  post-press  symposia. 

Rodney  also  disclosed  that  the  NAA 


was  considering  relocation  of  its  News¬ 
paper  Center  headquarters  in  Reston, 
Va.  A  move  to  leased  space  was  under 
study,  he  said,  and  while  “no  final  deci¬ 
sion”  had  been  made,  he  added  that  the 
change  was  on  track  for  early  next  year. 

According  to  Rodney,  although  the 
new  headquarters  will  house  facilities 
for  electronic  prepress  activities,  it  will 
have  no  press  laboratory  and  will  out¬ 
source  ink  and  paper  testing  for  mem¬ 
bers  by  “setting  up  partnerships  with 
labs.” 

The  NAA  had  yet  to  figure  out  how 
it  would  perform  on-press  work,  but 
Rodney  said  the  association’s  flexo  press 
had  not  been  run  in  a  couple  of  years 
anyway. 

[E&P  will  carry  further  coverage  of  the 
NFUG  meeting  in  the  weeks  ahead.] 

Legal 

Continued  from  page  15 

Hale,  who  was  interviewed  by  Gerth 
in  September  1993,  has  pleaded  guilty 
to  criminal  charges  and  is  cooperating 
with  special  prosecutors  in  the  White- 
water  case.  The  intrigue  involves  a 
failed  1980s  land  development  scheme 
involving  President  Bill  Clinton  when 
he  was  governor  of  Arkansas. 

Tucker’s  lawyers  filed  a  motion  Dec. 
12  asking  U.S.  District  judge  George 
Howard  Jr.  of  Little  Rock  to  subpoena 
Gerth’s  records  of  the  interview  for  de¬ 
livery  before  the  scheduled  Jan.  16  start 
of  the  trial  of  Tucker  and  co-defendants 
James  B.  McDougal  and  his  former  wife, 
Susan. 

The  McDougals  were  partners  with 
Clinton  and  his  wife,  Hillary  Rodham 
Clinton,  in  the  Whitewater  scheme. 

Hale  has  accused  Tucker  and  Clinton 
of  pressuring  him  to  make  questionable 
loans,  one  of  which  the  McDougals  are 
accused  of  receiving. 

Gerth  had  not  been  subpoenaed  as 
of  Dec  14.,  “but  if  we  are  served,  we’ll 
fight  the  subpoena,”  said  Times  attorney 
Adam  Liptak. 

—  AP  and  staff  reports 

U.S.  Newswire,  AP 
in  new  agreement 

us.  NEWSWIRE  AND  the  Associated 
Press  have  entered  into  a  new  market¬ 
ing  agreement  that  will  incorporate 
USN  news  releases  into  the  AP  infor¬ 
mation  services  delivered  to  corporate 
and  government  customers. 


Based  in  Washington,  USN  trans¬ 
mits  the  full  text  of  press  releases  for 
federal  government  agencies,  the  White 
House,  congressional  offices,  interest 
groups  and  the  presidential  campaigns. 

In  addition  to  the  new  USN  copy, 
the  AP  corporate  and  government  sub¬ 
scriber  service  is  supplemented  by  Pa¬ 
cific  Rim  news  from  Kyodo  News  Inter¬ 
national,  transcripts  from  Federal  News 
Service  and  Canadian  coverage  from 
the  Canadian  Press. 


SONJA  HILLGREN  OF  the  Farm 
Journal  is  the  new  president  of  the  Na¬ 
tional  Press  Club  in  Washington,  D.C. 

Elected  as  vice  president  was  Richard 
Sammon  of  Congressional  Quarterly, 
and  David  K.  Martin,  another  CQ 
staffer,  was  elected  secretary.  The  new 
membership  secretary  is  Christopher 
Rosche  of  Thomson  Newspapers. 

Elected  to  three-year  terms  on  the 
board  of  governors  were  Chuck 
Hawkins  of  Bloomberg  Business  News 
and  Larry  Lipman  of  Cox  Newspapers. 
Hearst  Newspapers’  Wendy  Koch  was 
elected  to  a  two-year  term  on  the 
board. 

Filling  a  one-year  vacancy  on  the 
board  is  free-lancer  Heather  Hope,  and 
Donnelly  Communications’  John  Don¬ 
nelly  was  elected  to  a  three-year  term  as 
a  non-voting  board  member  represent¬ 
ing  affiliate  and  associate  members. 

Execs  in  confab 

EARLIER  THIS  MONTH,  a  group  of 
senior  newspaper  executives  from  the 
National  Newspaper  Association  and 
the  Newspaper  Association  of  America 
met  with  the  board  of  governors  of  the 
U.S.  Postal  Service. 

According  to  NNA,  it  was  the  first 
such  joint  meeting  of  NNA  and  NAA 
in  10  years  and  the  first  ever  between 
the  two  organizations  and  the  postal 
governors,  who  have  final  authority 
over  rate  and  classification  matters. 

The  meeting  was  designed  not  to  of¬ 
fer  specific  comments,  NNA  reported, 
but  rather  to  give  the  governors  an  op¬ 
portunity  to  meet  publishers  and  famil¬ 
iarize  themselves  with  issues  important 
to  the  industry.  NNA  chairman  R.  Jack 
Fishman,  president  of  Lakeway  Publish¬ 
ers,  Morristown,  Tenn.,  and  NAA 
chairman  Uzal  Martz,  president  and 
publisher  of  the  Pottsville  (Pa.)  Republi¬ 
can  were  the  evening’s  hosts. 
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Shop  Talk 

Continued  from  page  40 

pie  elsewhere  in  the  story  use  the  term. 
The  story  notes  that  because  of  black 
majority  rule,  whites  are  now  worried 
about  offending  blacks  and  concerned 
about  “hiring  blacks,  romancing  blacks 
even  just  conversing  with  blacks  . . .  .  ” 

Frankly,  after  350  years  of  subjugat¬ 
ing  the  black  majority,  any  racial  eti¬ 
quette  concerns  of  whites  have  noth¬ 
ing  to  do  with  “political  correctness.”  It 
has  everything  to  do  with  addressing 
historic  injustices. 

New  York  Times:  A  front-page  sto¬ 
ry  on  selecting  the  O.J.  Simpson  jury 
declared  that  “political  correctness” 
had  no  place  in  the  jury  selection 
process  —  implying  that  concerns 
about  the  racial  or  gender  makeup  of 
the  jury  were  without  merit. 

1  could  cite  scores  of  such  examples. 

To  discern  the  true  meaning  of  the 
term  “politically  correct,”  simply  re¬ 
place  the  phrase  with  “stupid  sensitivi¬ 
ty”  in  almost  any  usage.  Certainly,  this 
is  not  complimentary. 

As  journalists,  we  have  an  obliga¬ 
tion  to  report  the  controversial,  social 
and  demographic  changes  sweeping 
the  country.  But  we  must  do  so  without 
junking  the  principles  of  accuracy  and 
fairness. 

Max  Frankel,  the  former  executive 
editor  of  the  New  York  Times,  implied 
as  much  in  a  television  interview  with 
personality  Charlie  Rose.  Rose  subjec¬ 
tively  chose  to  label  as  “political  cor¬ 
rectness”  the  Times’  efforts  to  develop 
a  racially  diverse  and  culturally  sensi¬ 
tive  news  staff. 

To  his  credit,  Frankel  told  Rose  he 
was  wrong.  Diversity  has  absolutely 
nothing  to  do  with  so-called  political 
correctness,  he  observed,  suggesting  it 
was  just  the  right  thing  to  do. 

The  same  holds  true  for  news  cover¬ 
age.  Let’s  do  the  right  thing. 

Flag 

Continued  from  page  13 

the  end  of  it,”  said  McMasters.  “Sena¬ 
tor  [Orrin]  Hatch  (R-Utah)  has 
promised  this  will  be  back  again.” 

McMasters  said  he  was  “very  grati¬ 
fied  with  the  results,  but  I’m  not  opti¬ 
mistic  we  call  pull  it  off  the  next  time 
around  unless  friends  of  the  First 
Amendment  do  a  better  job  of  making 
it  clear  to  the  American  public  .  .  . 
what’s  at  stake  and  the  relatively  small 


problem  that  flag  burning  in  this  coun¬ 
try  is.” 

“We  need  to  be  explaining  to  people 
that  amending  the  Constitution  is  a 
radical  solution  to  a  very  small  prob¬ 
lem,”  he  said. 

Pointing  out  that  the  “margin  of  vic¬ 
tory  for  preserving  free  speech”  has 
eroded  each  time  this  issue  has  come 
before  the  Senate,  Ketter  cautioned 
that  the  media  “need  to  be  ever  vigi¬ 
lant.” 

“What  we  need  to  do  is  to  explain 
this  issue  in  terms  that  the  citizens  of 
this  country  can  understand,”  he  said. 
“That’s  what  this  is  about,  the  public’s 
right  to  free  speech. 

“The  press,  particularly,  often  makes 
the  mistake  of  framing  this  issue  in  the 
context  of  the  press  only.  It  is  the  pub¬ 
lic’s  right  to  free  speech  that’s  most  im¬ 
portant,”  Ketter  added.  “When  it’s  ex¬ 
plained  in  that  context,  most  Ameri¬ 
cans  reject  the  notion  that  free  speech 
should  be  restricted.” 

Ketter  is  asking  newspapers  “to  con¬ 
tinue  to  remember  this  issue  and  to  try, 
in  the  opinion  columns  and  in  news 
columns,  to  remind  people  what’s  at 
stake  in  this  amendment.” 

Hawes  said  that  media  should  help 
“spread  the  word  that  the  First 
Amendment  belongs  to  all  of  us;  it’s 
not  just  for  newspapers  or  other  parts 
of  the  news  media.  It  is  for  everyone 
who  lives  in  this  democracy  of  ours.” 

To  that  end,  SPJ  chapters  around 
the  country  are  slated  to  begin  public 
programs  about  the  role  of  the  press  in 
society,  which  could  become  part  of  a 
larger  campaign,  such  as  the  “If  the 
press  didn’t  tell  us,  who  would?”  ads. 

“In  the  long  term,  if  we  can  win 
over  some  converts  to  the  First 
Amendment,  maybe  we  won’t  have  to 
fight  this  battle,”  said  Hawes.  “But  in 
the  short  term,  I  think  we’re  definitely 
going  to  have  to  keep  it  on  the  radar.” 

Senate  committee 
passes  dispute  act 

THE  SENATE  GOVERNMENT  Af¬ 
fairs  Committee  has  passed  S.  1224,  the 
Administrative  Dispute  Resolution  Act. 

The  ADRA,  which  would  perma¬ 
nently  reauthorize  alternative  dispute 
resolution  provisions  for  federal  agen¬ 
cies,  includes  an  amendment  that 
would  make  certain  documents  created 
specifically  for  such  an  action  exempt 
from  the  Freedom  of  Information  Act 
(E&P,  Dec.  16,  p.  13). 


A  House  panel  also  is  considering 
the  legislation,  and  heard  from  many  of 
the  witnesses  who  earlier  testified  in 
the  Senate. 

Gazette  to 
acquire  Comprint 

GAZETTE  NEWSPAPERS  HAS 
signed  a  letter  of  intent  to  acquire 
Comprint  Inc.,  a  commercial  printer 
and  publisher  of  newspapers  serving 
military  bases  in  the  Washington,  D.C. 
area. 

Gazette  Newspapers  publishes  16 
newspapers  in  Montgomery  County 
and  Mt.  Airy,  with  a  total  circulation  of 
245,000.  It  is  owned  by  the  Washington 
Post  Co. 

Comprint  was  acquired  in  1988  by 
the  Toronto  Sun  Publishing  Corp.  It  is 
one  of  the  largest  commercial  printers 
in  the  Washington  area. 

Southam  dividend 

TORONTO-BASED  SOUTHAM  Inc. 
has  issued  $75  million  worth  of  term 
notes,  underwritten  by  Nesbitt  Burns 
Inc.  and  RBC  Dominion  Securities  Inc. 

The  unsecured  notes  were  priced  at 
par  for  a  yield  to  maturity  of  8.47%  and 
will  mature  December  2005.  Proceeds 
from  the  issue  will  be  used  to  finance 
capital  expenditures  and  for  general 
corporate  purposes,  the  company  said. 

Southam  also  declared  a  regular 
quarterly  dividend  in  November  of  50  a 
share,  unchanged  from  the  previous 
rate.  The  dividend  was  payable  Dec.  15 
to  shareholders  of  record  as  of  Dec.  1. 

Bush  e-mail 
must  be  saved 

THE  GOVERNMENT  WILL  not  ap¬ 
peal  a  federal  court  ruling  requiring  the 
Bush  administration’s  computer  records 
and  backup  tapes  to  be  preserved. 

The  case  was  brought  after  outgoing 
President  Bush  struck  a  deal  with  the 
then-head  of  the  National  Archives, 
who  went  on  to  become  director  of  the 
Bush  presidential  library  in  Texas. 
That  gave  Bush  control  over  the  elec¬ 
tronic  records. 

A  federal  district  judge  found  the 
deal  in  violation  of  the  Presidential 
Records  Act,  which  was  designed  to 
prevent  presidents  from  destroying  his¬ 
torical  presidential  documents. 


Editor(S?Publisher  •  December  23,  1995 


31 


V 


Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  (800)  322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  availoble  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


WHEELS  101: 

A  weekly  column  teaching  the  basics  of 
buying,  owning  and  driving  a  car  by 
automotive  expert  Jayne  O'Donnell. 

Joe  Hanley/CRAIN  NEWS  SERVICE 
Phone:  (212)  254-0890 
Fax:  (212)  254-7646 


CARTOONS 


ENVIRONMENT  CARTOON  FEATURES 
wildlife,  ecology,  recreation 
for  samples:  216-251-1389 


CAREERS 


DR  JOB:  Q  and  A  column  for  people 
hoping  to  seek  and  keep  jobs  or  find  a 
new  career.  Written  by  business 
journalist  Sandra  Pesmen.  Joe  Hanley, 
CRAIN  NEWS  SERVICE,  Phone:  (212) 
254-0890.  Fax:  (212)  254-7646. 


/  am  in  the  present.  I  cannot  know  what 
tomorrow  will  bring  forth.  I  can  know  only 
what  the  truth  is  for  me  today.  That  is  why 
I  am  called  upon  to  serve. 

Stravinsky 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
P.O.  Box  1088,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-01 70 


DAVID  R.  STILL 
CAPITAL  ENDEAVORS,  INC. 
Serving  the  Southeast 
Newspapers  &  Magazines 
Brokerage  and  Appraisals 
Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


KAMEN  &  CO.  GROUP  SERVICES 
Consultants/ Appraisals/Brokers 
(516)  379-2797/(81 3)  786-5930 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  N. England  (617)  545-6175 
Wren  Barnett,  South  (704)  698-0021 
Ron  Holla,  Canada  E.  (613)  525-1666 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sole  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  LINDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (602)  81 3-9344 


NEWSPAPER  APPRAISERS 


AWARDWINNING  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  3303,  Grass  Valley,  CA  95945 


LAUGHTER  is  the  best  medicine,  so 
keep  your  reoders  healthy  by  subscrib¬ 
ing  to  In  A  Nutshell  -  a  unique,  award¬ 
winning,  700-word  weekly  column. 
119  Washington  Ave.,  Staten  Island, 
NY  10314.  (718)  698-6979 


Call  about  Our  Low 
Contract  Rates  to 
Increase  Customer 
Awareness. 

CaU  (212)  675-4380 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0940; 

(914)  692-4572.  Fax  (914)  692-8311. 


PUZZLES 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer,  Reviews,  Columns,  Features 
http://punchin.com  or  (212)  755-4363 


When  the  flag  is  unfurled,  all  reason  is  in 
the  trumpet. 

Ukrainian  Proverb 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,VA  22 11 6-3308 
(703)  846-8410 
Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 
No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 
(214)  520-7025 
Fax  (214)  520-6951 


SOUTHERN  NEWSPAPERS,  INC. 
Dick  Smith,  President 

108  Jane  Cove-  Clarksdale,  MS  38614 
(601 )  627-7906  Fax  601  -627-79063* 

W.C.  Shoemaker- Jerry  Mooney 
P.O.  Box  457,  Kosciusko,  MS  39090 

(601 )  289-2004  or  (800)  890-4706 
Fax  (601)289-3254 


Whitesmith  Publication  Services 
Rod  V^itesmith,  (360)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  BROKERS 


Please  call  to 
discuss  your 
options  in  a  sale 

Appraisal  for 
estate,  ESOP, 
partners,  bank, 
tax,  stock,  assets 


Appraisal 

& 

Brokerage 

BOLITHO-CRIBB 
&  Associates 


John  T.  Cribb  1  Annette  Park  Drive,  Bozeman,  MT  59715  406'586^21 


NEWSPAPERS  FOR  SALE 


NEW  JERSEY  Weekly  in  a  rapidly  grow¬ 
ing  county.  Located  in  county  seat, 
legal  newspaper  (or  three  municipalities 
and  some  county  advertising.  Complete 
pre-press  equipment.  $165,000  in 
sales  for  1994,  paid  circulation  of 
1 ,600.  Reply  to  Box  07626,  Editor  & 
Publisher. 


NEW  YORK:  Boating  monthly, 
$175,000,  terms.  FLORIDA:  Two 
weeklies,  shopper,  $750,000,  terms. 
Beckerman  Assoc.,  (813)  971  -2061 . 


REWARD  YOURSELF:  Newspapers  far 
sale,  weeklies  large  and  small.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


START  A  NEW  DAILY  OR  WEEKLY  in  a 
newspaper-less,  fast-grawing  city  of 
40,000  in  rich  Coachella  Valley  in 
Southern  California.  Only  adjudicated 
business/legal  publication  in  37th  year 
available,  first  time,  can  be  used  as 
wrap.  Bette  Myers,  (619)  345-5709. 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY  is 
aggressively  seeking  newspaper  ocquisi- 
tians  with  circulatians  of  5,000  or 
greater.  APC  is  awner/aperatar  of  420 
publications,  including  1 1 2  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (41 7)  451 -1520 


AWARD-WINNING  Midwest  news¬ 
paper  group  seeks  to  add  paid 
newspapers  to  its  group  of  fine 
publications.  Large  down  payments  or 
all-cash  available.  Seeking  medium¬ 
sized  and  large  circulation  quality  papers 
and  groups.  Management  welcome  to 
stay  in  place.  All  replies  held  confidential. 
Reply  to  Box  07148,  Editor  &  Publisher. 

NEWSPRINT  FOR  SALE 

ROLLS  ALL  SIZES  30#- 28# 
BEHRENS,  INTERNATIONAL,  CAUF. 

(71 4)  644-2661 ,  Fax  (71 4)  644-0283 


EditorfifPublisher  •  December  23,  1995 


I 


EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

PREPRESS 
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(770)  552-1528  Fax  (770)  552-2669 

PLACE  YOUR  BET 

ON  EOT  CLASSinEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in  newspaper 
production  (or  you’re  a  Publisher  with  surplus  equipment  on  your  hands) 
EdfP  classifieds  are  your  best  bet  to  make  (or  save)  S'ame  easy  money. 

Efi?P’s  Help  Wanted  ads  reach  the  industry  people  you  are  looking  for  to 
fill  that  open  position  at  your  paper.  And,  Positions  Wanted  advertisers 
tell  us  that  EdfP  Classified  ads  get  results! 

E<S?P  CLASSIFIEDS 

Your  Best  Bet! 


CIRCULATION  SERVICES 


VERIFICATION 

ALTERNATIVES 

•No  Extra  Phone  Charge 
•40^  per  contact  Basic  Service 
•FREE  Weekly  Analysis 

CIRCULATION 
MARKETING  SERVICES 
(800)  569-4666 


PRESS  EQUIPMENT 

8-unit  GOSS  COMMUNITY  w/SC 
(older  &  u.f. 

4-Unit  GOSS  COMMUNITY  -  22  3/4'. 

3- Unit  GOSS  COMMUNITY,  grease 
lubricated. 

2-unit  GOSS  COMMUNITY,  with  SC 
(older  &  SSC  units. 

Add-on  GOSS  COMMUNITY  units  - 
floor  position  or  converted  to  stacked 
position,  folders  &  upper  formers. 

4- unit  GOSS  SUBURBAN  press, 

22  3/4". 

Three  SOLNA  D-30A  presses,  1988-89 
vintage,  6  &  7  unit  presses  with  both 
2-1-1  and  l-i-l  units;  F36-A  and  BAF36 
folders,  22'  cut-off. 

1 1 -unit  HARRIS  VI 5D,  1982  with  JF15 
&JF25w/u.f. 

WEB  LEADER  mono  unit  &  Web  Leader 
folders. 

4- unit  WEB  LEADER  press  -  available 
immediately. 

6-unit  NEWS  KING  (3  stacked  sets  of 
units)  with  KJ6  folder. 

5- unit  NEWS  KING,  1 977  vintage. 
4-unit  NEWS  KING,  1965/73  w/KJ6. 
Add-on  NEWS  KING  units  &  folders. 
2-unit  COTTREa  VANGUARD  -  22  1/2" 
cut-off. 

Model  300  CUSTOM-BILT  3-kni(e  trim- 


DOUBLE-WIDTH 

Two  METROUNER  mono  units,  45"  RTP's 
&  Y  columns  -  22  3/4". 

Two  new  10-unit  TKS  presses  with  3 
half  decks,  double  3:2  (older  -  22  3/4". 

6-unit  GOSS  COSMO,  1976  -  avail¬ 
able  immediately. 

3  "Vision"  (Cosmo-style)  GAM  offset 
units. 

SOVEREIGN  single  3:2  160-page 
folder  w/double  u.f.,  22  3/4"  and 
motor. 

GOSS  double  144-page  3:2  folder,  22 
3/4"  w/double  upper  formers. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(913)492-9050  Fax  (913)  492-6217 


GOSS  METRO  Excellent  Condition,  5- 
unit,  22  3/4"  cut-off,  1  full  color  deck,  2 
half  color  decks,  2  mono  units,  2:1 
double  output  (older.  Peripheral 
mailroom  and  plateroom  equipment. 
Available  Now.  Call  NewsTech  at 
(305)  688-1407. 


WE  WANT  TO  BUY  YOUR 
EXCESS  PRESS  EQUIPMENT 
FOR  SALE: 

4- 1 0  Unit  Harris  V- 1 5D  w/2  JF4 
commercial  folders, 

AVAILABLE  IMMEDIATELY!! 

4-Unit  Harris  V-1 5A,  w/JF7  folder; 

2  units  continuous  ink,  2  ductor, 

1  unit  w/circum(erential 
1  Rebuilt  Community  floor  unit  1 976, 
IMMEDIATE  DEUVERYM 
4  Pocket  McCain  Speedbinder 
1  "105"  Count-o-veyor 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(770)  428-581 7  Fax  (770)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


NOW  ON  SALE 

1996 

Editor  &  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&iP’s  Circulation 
Department  at 
(212) 675-4380. 


INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

J.C.  &  ASSOCIATES,  INC. 
Circulation  and  Fulfillment  Systems 
Over  30  installations  since  1 984. 

Call  (91 3)  681-8493,  Ask  (or  Joe. 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

KAMEN  &  CO.  GROUP  SERVICES 

Our  firm  develops  solutions  worldwide 

(516)  379-2797 
(813)  786-5930 

CIRCULATION 
DEVELOPMENT  SOUTH 

Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide. 

(800)  844-3581 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam 
(616)458-6611 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER" 
TELEMARKETING 
(800)  929-1845 
Our  27th  Year 

Necessity  is  the  mother  of  taking  chances. 

Mark  Twain 


CIRCULATION  SERVICES 


THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

(800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
NIE  FUNDRAISING  AND 
TELEMARKETING  PROGRAMS 
CALL  DOUG  REESE 
(800)  972-6773 


CIRCULATION  SERVICES 


CONSULTANTS 


Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)969-3388 


American  Newspaper  Consultants,  Ltd., 
including  Dane  Claussen. 

(800)  554-3091. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATKDNS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTERS 
Models  100/102/200  (only). 
Reconditioned  systems  &  accessories. 
Free  catalog.  Fax:  510-937-5039, 
Internet:  richard.hanson@pcld.com 


Courage  is  the  first  of  the  human  qualities 
because  it  is  the  quality  which  guarantees 
all  the  others. 

Sir  Winston  Churchill 
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INDUSTRY  SERVICES 


ECrriClauificd 


The  indiistiy’s 
meeting  place. 
(112)  6754380 


PRESSROOM  SERVICES 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (313)953-0780. 


The  thinker  philosophizes  as  the  lover 
loves.  Even  were  the  consequences  not 
only  useless  but  harmful,  he  must  obey  his 
impulses. 

William  James 


HELP  WANTED 


ADMINISTRATIVE 


UNIVERSITY  OF  ILUNOIS 
AT  URBANA-CHAMPAIGN 

Two  positions  in  the  Department  of 
Journalism:  1)  Associate  professor, 
tenured.  Appointment  is  for  academic 
year,  full-time,  and  begins  August  21, 
1996,  possibly  January  2,  1997,  if 
would  better  suit  schedule  of  applicant. 
Successful  applicant  must  hove  excellent 
credentials  in  public  affairs  journalism 
with  o  distinguished  record  of  superior 
achievement.  Preferred:  Graduate 
degree;  record  or  prospect  of 
accomplished  teaching.  Salary  depen¬ 
dent  upon  qualifications.  Please  send 
full  details  on  qualifications,  names  and 
phone  numbers  of  three  references  to 
Steven  Helle,  Chair,  Search  Committee, 
Department  of  Journalism,  University  of 
Illinois,  119  Gregory  Hall,  810  S. 
Wright  St.,  Urbana,  IL  61801.  Call 
(217)  333-0709  if  questions. 

2)  Assistant  professor,  tenure-track. 
Appointment  is  lor  academic  year,  full¬ 
time,  and  begins  August  21,  1996. 
Applicants  must  have  significant  jour¬ 
nalism  experience;  prospects  for 
excellent  undergraduate  and  graduate 
teaching;  Ph.D.;  background  or  interest 
in  public  opinion  and  quantitative 
research  methods;  knowledge  of  the 
use  and  misuse  of  numbers  by 
journalists.  Preferred:  Knowledge  of  com¬ 
puter-assisted  reporting  and/or  online 
research  and  publication;  interest  in 
media  sociology.  Salary  dependent 
upon  qualifications.  Please  send  full 
details  on  qualifications,  names  and 
phone  numbers  of  three  references  to 
Louis  Liebovich,  Chair,  Search  Commit¬ 
tee,  Department  of  Journalism,  Univer¬ 
sity  of  Illinois,  119  Gregory  Hall,  810 
S.  Wright  St.,  Urbana,  IL  61801.  Call 
(217)  333-7362  if  questions. 

To  ensure  full  consideration  for  either 
px3sition,  applications  must  be  received 
by  February  1 ,  1 996.  The  University  of 
Illinois  is  an  Affirmative  Action  and 
Equal  Opportunity  Employer. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908 
(505)  842-1357 
24-Hour  Line  P.O.  Box  1 952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


NEW  ENGLAND  NEWSPAPER  GROUP 
seeks  dynamic  publisher  (or  newspaper 
located  in  desirable  southern  Vermont 
community.  The  ideal  candidate  will  be 
success  motivated  with  excellent  lead¬ 
ership  and  marketing  skills  and  the 
ability  to  provide  sound  news  direction. 
Get  the  best  of  New  England  living  with 
competitive  benefits  and  compensation. 
Send  resume  with  salary  history  to: 

Alinda  Shank 
Human  Resource  Manoger 
P.O.  Box  1 1 71 ,  Pittsfield,  MA  01 202 


TWICE  WEEKLY  newspaper  in  North¬ 
ern  California  seeks  community 
oriented  publisher  with  strong  advertis¬ 
ing/marketing  background.  Publisher 
supervises  advertising  sales  staff  and 
handles  major  accounts.  Editor,  office 
production  and  circulation  managers 
report  to  publisher.  Fax  resume, 
references  and  salary  history  to  -  Attn: 
Jack  Morgan  (707)  252-6247  or  mail 
to  P.O.  Box  1 50,  Napa,  CA  94559. 


ADVERTISING 


ADVERTISING  MANAGER  for  small 
New  England  daily  and  associated 
publications.  Some  selling  required  in 
shirtsleeve  job.  Salary  plus  com¬ 
missions,  bonuses,  benefits.  Reply  to 
Box  07634,  Editor  &  Publisher. 


ADVERTORIAL  SUPERVISOR 
Immediate  opportunity  for  an  individual 
with  at  least  two  years  supervisory 
experience  to  direct  the  editing,  writing, 
design,  illustration,  production  and  crea¬ 
tion  of  special  advertising  sections  or 
other  publications.  Will  work  with  our 
advertising  staff  to  accomplish  sales 
goals  of  various  special  publications. 
Must  be  able  to  work  efficiently  with  com¬ 
puters  on  IBM  and  Macintosh  systems 
utilizing  new  technology  for  production 
of  advertorial  products.  Also,  must 
possess  knowledge  of  all  aspects  of  an 
editorial  product,  general  knowledge  of 
production  methods  and  capabilities, 
demonstrate  innovativeness  and  know¬ 
ledge  of  trends  and  issues.  Prefer  col¬ 
lege  degree  in  journalism  and  at  least 
five  years  of  deadline-oriented  print 
communications  experience.  Excellent 
benefits,  including  ESOP. 

Please  send  resume  with  salary  history  to 
The  Daily  Press,  Inc.,  Attn:  HR,  7505 
Warwick  Blvd.,  Newport  News,  VA 
23607.  Fax:  (804)  247-7884. 

Equal  Opportunity  Employer. 


ADVERTISING 


ADVERTISING  DIREaOR/ 
GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  joms  behind.  Ciuality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  market.  Excellent  potential  (or 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  incen¬ 
tives,  and  benefits.  Send  letter,  resume, 
and  salary  requirement  to  Marketing 
Director  at  Box  07629,  Editor  &  Pub¬ 
lisher. 


GENERAL  SALES  MANAGER  oversee¬ 
ing  80,000  circulated  weekly  shopper. 
Excellent  salary  and  benefits  package. 
Contact  Mr.  Lesnar,  (800)  843-6805,  M- 
F  8-5,  CST. 


RETAIL  ADVERTISING  MANAGER 
Suburban  newspaper  group,  privately 
owned,  seeks  a  sales  leader  to  manage 
our  retail  and  classified  outside  sales 
staff.  Candidate  must  have  a  strong 
record  in  newspaper  sales  as  well  as 
prior  successful  management  experi¬ 
ence.  You  must  be  hands-on,  talent  to 
develop  market  strategies,  creative 
problem-solver  with  knowledge  of  sales 
training,  co-op,  market  research,  and 
promotion.  Send  resume,  salary  history 
and  cover  letter  to  Phil  Daubel, 
Messenger  Newspapers,  3378  Sullivant 
Avenue,  Columbus,  OH  43204. 

RETAIL  SALES  MANAGER 
Free  distribution  community  newspa¬ 
pers  with  300,000-f  circulation  in  Zone 
2  seeking  hands-on  sales  manager  with 
experience  in  competitive  markets.  Must 
have  excellent  sales  management  back¬ 
ground  and  ability  to  manage  30-*- 
sales  representatives.  Salary  com¬ 
mensurate  with  ability.  Earnings  poten¬ 
tial  in  the  70's  with  a  complete  benefits 
package  provided.  Position  offered  by 
excellent  growth  company.  Send 
resume  to  Box  07614,  Editor  &  Pub¬ 
lisher. 

RETAIL  SALES  MANAGER 

The  SF  Independent,  with  a  372,000 
weekly  circulation  is  looking  (or  a  retail 
sales  manager  with  a  proven  track 
record  in  print  media  sales  and  man¬ 
agement.  This  position  requires  that  you 
be  ambitious,  energetic  and  have  the 
ability  to  build  and  lead  a  team  of  sales 
professionals.  Letter  and  resume  detail¬ 
ing  past  experience  and  success  to:  Ad 
Director,  SF  Independent,  1201  Evans, 
San  Francisco,  CA  941 24. 


ADVERTISING 


SALES  MANAGER  needed  for  a 
25,000  daily  located  on  the  shores  of 
Lake  Erie  in  Northeast  Ohio.  This  assis¬ 
tant  to  the  advertising  director  needs  to 
have  a  strong  track  record  in  sales  of  at 
least  3  years,  good  interpersonal  skills, 
be  able  to  lead  and  motivate  people. 
Management  and  major  account  expe¬ 
rience  a  plus.  Our  market  requires 
product  development  skills,  attention  to 
detail  and  strong  work  ethic.  Candidate 
will  be  leading  the  outside  sales  staff, 
monitoring  the  competition,  training 
and  assisting  in  the  budgeting  process. 
We  offer  a  competitive  salary,  com¬ 
pensation  package  based  on  revenue 
results,  401  (k),  paid  vacation,  and 
opportunity  for  advancement. 
Interested?  Send  a  letter  telling  us  why 
you  are  the  right  person  along  with 
your  resume  to:  Vanessa  L.  Koper, 
advertising  director.  Star  Beacon,  4626 
Park  Ave.,  Ashtabula,  OH  44004.  EOE 


GRAPHIC  ARTIST/ILLUSTRATOR 

The  Repository,  a  recently  redesigned 
60,000  daily  (80,000  Sunday)  in 
Canton,  OH  seeks  a  full-time  graphic 
artist  with  newspaper  background. 
Must  be  able  to  cofKeptualize  informa¬ 
tion  and  produce  infographics  as  well 
as  render  a  variety  of  illustrative  pro¬ 
jects  on  a  Macintosh  platform. 
Opportunities  for  page  design  are 
included.  Proficiency  in  Freehand  or 
Illustrator,  QuarkXPress  and  Photoshop 
is  a  must.  Experience  on  a  PixelCraft 
scanner  a  plus.  A  Goss  Colorliner  4- 
color  offset  press  is  on  line.  Zone  5. 
Send  work  samples  and  resume  to: 

Lew  Sogermann,  Design  Editor 
The  Repository 
500  Market  Avenue,  S. 

Canton,  OH  44702 

GRAPHICS  ARTIST  needed  for  1 10,000 
circulation  daily/1 80,000  Sunday. 
Candidates  should  be  both  Mac  literate 
and  have  ability  to  illustrate  on  a 
board.  Phone:  (717)  255-8449.  Send 
resume  and  clips  to: 

Jon  Williams 
Patriot-News 
P.O.  Box  2265 
Harrisburg,  PA  17105 

FAX  YOUR  AD 
TO  US  AT 
(212)  929-1259 
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NEWS 

MAKES  THE  DIFFERENCE 


•  Editor  8c  Publisher  is  NOT 
a  monthly  journalism 

review. 

•  Editor  8c  Publisher  is  NOT 
a  monthly  association 

house  organ. 

•  Editor  8c  Publisher  is  NOT 
sponsored  by  a  university, 

society  or  foundation. 

•  Editor  8c  Publisher  IS  the 
only  independent  weekly 
NEWS  magazine  covering 
the  newspaper  industry. 


NEWS  makes  the  difference 


wv 


11  West  19th  Street 
New  York,  NY  10011 
(212)  675-4380 


HELP  WANTED 


ART/GRAPHICS 


NEWS  ARTIST;  The  Richmond  Times- 
Dispotch  (daily;  216,000;  Sunday; 
260,000)  seeks  energetic,  innovative, 
artist.  Reauirements;  resume,  strong 
portfolio  that  shoves  imoginotion  and 
originality,  ability  to  produce 
sophisticated,  attractive  informational 
graphics.  Macintosh  literate.  Must  hove 
lour  years  newsroom  experierKe.  Poten¬ 
tial  in  lieu  of  nev^spoper  experience  con¬ 
sidered.  Send  resume  and  samples  to 
Tom  Bond,  graphics  editor,  Richmond 
Times-Oispotch,  P.O  Box  85333, 
Richmond,  VA  23293-0001,  (804) 
649-6015. 


CIRCIAATION 


CIRCULATION 


CIRCULATION  DIREQOR 

The  Ashtabula  Star  Beacon,  25,000 
circulation,  is  looking  for  o  grovrth- 
oriented  circulation  pro.  Ashtabula  is 
located  in  northeast  Ohio  on  the  shores 
of  Lake  Erie,  just  45  miles  east  of 
Cleveland.  If  you  ore  currently  the  top 
person  at  a  smaller  paper  or  number 
two  at  a  larger  paper,  Ashtabula  could 
be  the  place  for  you.  Excellent  people 
skills  and  a  commitment  to  customer 
service  are  o  must.  We  offer  a  com¬ 
petitive  salary,  o  full  range  of  benefits 
arxf  the  opportunity  to  join  on  outstand¬ 
ing  marketing  and  communications 
company.  Send  your  resume  to  Ed 
Loomon,  publisher,  Ashtabula  Star 
Beacon,  4626  Pork  Avenue,  Ashtabula, 
OH  44004  or  fox  to  (21 6)  998-5870. 


CIRCULATION  MANAGER 
Great  opportunity  for  career  minded 
individual.  Rapidly  expanding  and 
highly  successful  ^roup  of  weeldies  is 
seeking  on  experienced  circulator  to 
join  our  dynamic  team.  Must  be 
knowledgeable  in  both  hand  and  moil 
delivery  systems.  Salary  $26K  with  on 
excellent  benefits  package.  Box  07504, 
Editor  &  Publisher. 


CIRCULATION  MANAGER 

The  Mail  Tribune,  a  30,000  circulation 
AM  daily  newspaper  in  southern 
Oregon  has  o  great  opportunity  in  a 
growing  market  for  an  aggressive, 
creative  circulation  manager  to  man¬ 
age  a  staff  of  seventeen  full  and  part- 
time  soles,  service  and  office  personnel. 
Position  requires  responsibility  for  oil 
aspects  of  circulation.  Must  hove  pro¬ 
ven  sales  and  service  experience, 
ability  to  develop  innovative  marketing 
programs  for  single  copy  and  home 
delivery  needs,  and  strong  managerial 
skills.  Join  an  aggressive  professional 
team  and  live  in  a  region  knovm  for  its 
outdoor  beauty,  quality  of  life  and 
recreotioTKil  opportunities.  Send  resume 
and  salary  requirements  to;  Mail 
Tribune,  Human  Resources  Dept.,  P.O. 
Box  1 1 08,  Medford,  OR  97501 .  EOE 


CIRCULATION  MANAGER 

Zone  5  daily,  14,000  circulation,  is 
looking  for  a  growth-oriented  circula¬ 
tion  manager  with  proven  managerial 
skills.  Our  award-winning  newspaper  is 
innovative  and  on  the  move.  Good  peo¬ 
ple  skills  and  a  commitment  to 
excellence  o  must.  Salaiy  and  bonus 
plus  outstanding  benerits  package 
awaits  the  qualified  individual.  Send 
resume  to  Michael  E.  Quayle,  Vin¬ 
cennes  Sun-Commercial,  P.O.  Box  396, 
Vincennes,  IN  47591 . 


DATA  SPECIAUST 

Boseview  Products  has  a  challenging 
opportunity  for  a  programmer  and/or 
circulation  professional.  The  position 
involves  the  development  or  the  evalua¬ 
tion  and  use  of  third  party  address  pars¬ 
ing  software.  Other  duties  include  work¬ 
ing  vrith  our  l&T  department  on  new  site 
installations  and  troubleshooting  data 
related  coiKems  vdth  existing  sites. 

The  qualified  candidate  will  hove  at 
least  one  of  the  following  skills; 

•2  years  programming  experierKe  using 
Foxbose,  Dbase  or  similar  relational 
database  language. 

•Fundamental  knowledge  of  address 
standardization  concepts  and  AIS 
products  offered  by  the  US  Postal  Ser¬ 
vice. 

•3-5  years  of  circulation  department 
experience. 

Boseview  Products  is  the  leading  soft¬ 
ware  developer  for  small  to  medium- 
size  newspapers  and  is  a  subsidiary  of 
the  Harris  200  corporation,  o  Fortune 
200company.  We  offer  competitive  com¬ 
pensation  and  benefits  package. 

Please  send  resume  and  salary  require¬ 
ments  to; 

BASEVIEW  PRODUaS 
Attn;  Jeff  Collison 
,  Product  Manager 
333  Jackson  Plozo 
Ann  Arbor,  Ml  48103-1922 


DATA  PROCESSING 


USER  SUPPORT  SPECIAUST 

The  Columbus  Dispatch  currently  has  a 
full-time  position  available  in  our  data 
processing  department.  Position  is 
involved  with  the  development,  main¬ 
tenance  and  user  support  of  com¬ 
puterized  production  systems.  Applicant 
Is  required  to  know  Macintosh,  Unix 
networks,  QuarkXPress,  Photoshop  and 
have  o  flair  for  dealing  with  users  in 
deadline  situations.  Successful  appli¬ 
cants  will  hove  a  bachelor's  degree  in 
journalism,  computer  science  or  an 
equivalent  combination  of  education 
and  experience.  Knowledge  of  Atex- 
based  systems  is  o  plus.  Will  be 
required  to  work  primarily  night  hours. 
Competitive  salary  and  company  paid 
benefits.  Interested  applicants  please  sub¬ 
mit  resume  or  apply  in  person  to; 

THE  COLUMBUS  DISPATCH 
Human  Resources  Department 
34  S.  Third  Street 
Columbus,  OH  4321 5 

An  Equal  Employment 
Opportunity  Employer 


To  hold  the  same  views  at  forty  as  we  held 
at  twenty  is  to  have  been  stupefied  for  a 
score  of  years  and  to  take  rank,  not  as  a 
prophet,  but  as  an  unteachable  brat,  well 
birched  and  none  the  wiser. 

Robert  Louis  Stevenson 
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EDITORIAL 


EDITORIAL 


ASSISTANT  EDITORS 


ASSISTANT 
NEWS  EDITOR 


New  Times  is  looking  for  writer-editors 
to  fill  immediate  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Miami  and  Houston. 


The  assistant  editor  position  requires 
fine  writing  skills  and  the  ability  to  edit 
reviews,  news  and  feature  material. 
(Phoenix  applicants  need  a  solid  back¬ 
ground  in  the  arts;  Houston  applicants 
should  be  news-oriented.)  We  want 
editors  who  can  craft  a  compelling  nar¬ 
rative,  work  well  with  writers  and  help 
us  maintain  the  high  quality  of  our  pub¬ 
lications. 


The  Missoulian,  awarded  SPJs  Best 
Pacific  Northwest  newspaper,  has  an 
immediate  opening  for  an  energetic, 
creative  page  designer  with  experience 
in  both  news  and  features.  Duties  will 
include  designing  and  editing  Page 
One  and  all  our  full-color  section  fronts. 


Experience  with  QuarkXPress,  Adobe 
Photoshop  and  Aldus  Freehand  is  pre¬ 
ferred.  Be  ready  to  provide  samples  of 
your  best  work.  This  is  a  five-day-a- 
week  position  that  will  involve  rotation 
between  day  and  night  duties  on  our 
eight-person  desk. 


Qualified  applicants  will  have  at  least 
two  years  of  post-college  editing  expe¬ 
rience;  those  with  liberal  arts  back¬ 
grounds  ore  encouraged  to  apply.  The 
interview  process  will  include  an 
extensive  editing  test. 


Send  cover  letter  and  resume  to: 


Bobbie  Engelstad 
Human  Resources  Manager 
P.O.  Box  8029 
Missoula,  MT  59807 


Send  a  cover  letter,  a  resume  and  your 
best  clips  to: 


Deadline: 

Monday  January  8, 1 996 


Christine  Fleming 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 


$470  -  $600/wk 
DOE 


BUSINESS  REPORTER 


No  phone  calls,  please. 


BUSINESS  REPORTER 


Knight-Ridder  daily  newspaper  seeks 
business  reporter  with  at  least  two  years 
of  business  reporting  experience. 

Please  send  resume  and  five  clips  lo: 


Carol  Hazard 
Business  Editor 
Columbus  Ledger-Enquirer 
P.O.  Box  71 1 

Columbus,  GA  31902-0711 


EDITORIAL 


EDITORIAL 


FEATURES  ART  DIRECTOR 

The  Baltimore  Sun  is  accepting  applications  for  a  Features  Art 
Director.  The  Baltimore  Sun  has  completed  and  implemented  a 
major  redesign  if  the  paper  and  we  need  a  Features  Art 
Director  to  maintain  the  sophisticated  look  of  our  features  sec¬ 
tions  and  raise  our  standard  of  excellence.  Responsibilities 
include  managing  a  small  staff  of  page  designers,  maintaining 
high  standard  of  design  on  section  fronts  and  inside  pages, 
designing  section  fronts,  attending  planning  meetings  with  fea¬ 
ture  and  photo  editors.  Candidates  must  have  five  years  of 
experience,  excellent  design  and  typography  skills,  a  creative 
mind,  a  strong  knowledge  of  QuarkXPress  and  the  ability  to  lead 
others.  Send  resume  and  samples  of  work  to:  Joseph 
Hutchinson,  AME/DesIgn  and  Graphics,  The  Baltimore  Sun, 
501  N.  Calvert  St.,  Baltimore,  MD  21278.  No  phone  calls. 


BUSINESS  REPORTER 
One  of  the  nation's  fastest  growing  busi¬ 
ness  weeklies  needs  aggressive  reporter 
whose  writing  sparkles  and  who 
understands  a  balance  sheet.  Send 
resume  and  clips  to  Lance  Ignon,  The 
Business  Press,  3281  Guasti  Road, 
Suite  440,  Ontario,  CA  91761 . 


COPY  EDITOR  and  PAGE  DESIGNER 
sought  to  work  at  aggressive, 
innovative  daily  in  Southeostern  Vir¬ 
ginia.  The  Daily  Press  is  looking  for  a 
copy  editor  with  at  least  three  years 
experience  at  a  daily  newspaper. 
Strong  word  skills  required.  Pagination 
experience  a  plus.  If  you  are  a 
wordsmith  with  a  flair  for  headline  writ¬ 
ing  and  an  eye  for  creative  design, 
send  resume  and  work  samples  to 
Felicia  L.  Mason,  staff  development 
editor.  Daily  Press,  7505  Warwick 
Blvd.,  Newport  News,  VA  23607. 


COPY  EDITOR  -  Meticulous,  intelligent, 
educated  individual  needed  to  join 
highest-technology  desk.  Learn  pagina¬ 
tion,  HTML.  Help  manage  bright,  busy 
staff.  Ideal  for  weekly  editor  or  reporter 
looking  to  move  onto  desk.  Write:  Jim 
Kevlin,  editor.  The  Republican,  Box 
209,  Pottsville,  PA  17901. 


39,000  regional  AM  daily  seeks 
reporter  to  cover  Northeast  Mississip¬ 
pi's  vibrant  business/economy  beat. 
We're  a  progressive,  locally  owned 
newspaper  based  in  a  manufacturing 
and  retail  center  the  Wall  Street  Joumd 
calls  "a  model  of  economic  development." 
Candidates  should  hove  at  least  two 
years'  reporting  experience,  strong  writ¬ 
ing  skills,  and  the  ability  to  make  sense 
of  regional  business  trends  and  issues 
for  readers.  Send  resume,  clips  and 
cover  letter  to  Lloyd  Gray,  editor. 
Northeast  Mississippi  Daily  Journal, 
P.O  Box  909,  Tupelo,  MS  38802. 


COPY  EDITOR 

37,000  daily,  43,000  Sunday,  AM 
paper  in  a  west-central  Indiana  college 
town  looking  for  an  experienced  copy 
editor.  Ideal  candidate  would  have  5 
years  of  editing  experience,  strong  com¬ 
mand  of  the  English  language,  pagina¬ 
tion  and  design  skills.  Send  resumes 
and  samples  to  Stephanie  Wood 
Angel,  news  editor,  Tribune-Star,  P.O. 
Box  1 49  Terre  Haute,  IN,  47807. 


COPY  EDITOR  needed  for  10,000 
circulation  daily  in  north  central  North 
Carolina.  Strong  editing  and  page 
design  skills  needra.  Pagination  a  plus. 
Send  resume,  samples  to  James  Dutra, 
editor.  The  Daily  Dispatch,  304  S. 
Chestnut  Street,  Henderson,  NC  27536. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1313. 


FEATURES  PAGE  DESIGNER 
The  Citizen,  an  award-winning  upstate 
New  York  newspaper  with  16,000 
daily  circulation,  needs  a  features  page 
designer  who  can  bring  bounce  to  our 
feature  pages  as  well  as  a  strong  work 
ethic,  ability  to  work  well  in  a  team  and 
lots  of  bright  ideas.  Our  newspaper, 
voted  the  best  in  New  York  under 
35,000  circulation,  has  vi/on  more  than 
20  SND  design  awards  over  the  past 
three  years.  You  will  be  expected  to 
design  lively,  reader-friendly  pages 
while  working  with  a  talented  network 
of  reporters,  editors  and  photo¬ 
graphers.  You  will  also  have  an 
opportunity  to  design  strong  special  sec¬ 
tions.  Strong  Mac  skills  are  essential, 
especially  QuarkXPress.  Send  samples 
to  Don  Rogers,  managing  editor.  The 
Citizen,  25  Dill  St.,  Auburn,  NY  13021, 
or  e-moil  to  remlcpkaj@aol.com. 


GENERAL  ASSIGNMENT  REPORTER 
needed  to  write  for  12,700-circulation 
afternoon  daily  in  southern  Indiana. 
Will  consider  entry-level  as  well  as 
applicants  with  small  daily  or  weekly 
experience.  Send  clips,  resume  and 
cover  letter  to:  Fred  Smith,  city  editor. 
The  Herald,  P.O.  Box  31,  Jasper,  IN 
47547-0031. 


GENERAL  ASSIGNMENT  REPORTER 
for  7-day  daily  with  circulation  of 
29,000  in  central  Pennsylvania.  Be  part 
of  a  community-based  team  of 
reporters  covering  a  four-county  region. 
Experience  preferred.  Send  resume  and 
at  least  three  clips  to  Dove  Hilliard,  The 
Daily  Item,  200  Market  St.,  Sunbury, 
PA  1 7801 .  No  telephone  calls,  please. 


COPY  EDITOR:  We  have  promoted 
from  within  again,  so  we  need  another 
experienced,  versatile  copy  editor  to 
work  a  variety  of  news  and  feature 
desks.  Experience  in  page  design  a 
must;  with  AP  Leaf  and  pagination  a 
plus.  Send  cover  letter,  resume  and 
work  samples  (page  designs,  edited  vs. 
raw  copy)  to:  Bert  Gault,  assistant 
managing  editor,  Watertown  Daily 
Times,  Watertown,  NY  13601.  Appli¬ 
cation  deadline  is  January  6,  1996. 


EDITOR  -  Northern  CA  paper  needs 
Zone  Editor  (or  three  editions/week. 
Work  with  reporters,  edit  copy,  design 
pages.  QuarkXPress  experience 
desired.  AME  potential.  Resume  to 
Kathleen  Newton,  publisher/editor, 
Amador  Newspapers,  P.O.  Box  1328, 
Jackson,  CA  95642.  FAX  (209)  223- 
1 264,  email:  knewton@mcclatchy.com. 


MANAGING  EDITOR 
Prestigious  national  weekly  covering  the 
legal  profession  and  the  low  seeks  well 
organized,  exacting  editor  to  be  second 
in  command.  Experience  assigning 
news  stories  and  editing  features  essen¬ 
tial.  Law  degree  desirable.  Send 
resume  to:  Box  NPM  (ML  289),  300 
East  42nd  Street,  New  York,  NY 
10017.  EOE 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entty/eorly  career. 


1 


MANAGING  EDITOR 
Are  you  ready  for  a  challenge?  Zone  5 
daily,  14,000  circulation,  is  seeking  a 
creative  news  pro  with  proven  man¬ 
agerial  skills.  The  successful  candidate 
will  be  able  to  motivate  a  16  person, 
award-winning  staff  and  possess 
excellent  writing  skills.  This  individual 
should  have  daily  newspaper  experi¬ 
ence,  outstanding  people  shills  and  a  com¬ 
mitment  to  excellence.  Candidates 
should  send  copies  of  their  most  recent 
newspaper,  resume  and  cover  letter  out¬ 
lining  their  newspaper  philosophy  to 
Michael  E.  Quayle,  Vincennes  Sun- 
Commercial,  P.O.  Box  396,  Vincennes, 
IN  47591. 


An  equal  Opportunity  Employer,  M/F/D/V 


mgs  nationwide,  tntry/early  career. 
Writer-Editor-EP,  P.O.  Box  40550, 
5136  MacArthur,  Washington,  DC 
20016;  (703)  506-4400. 


National  Sports  Jobs  Weekly,  PO  Box 
5725  Glendale  AZ  85312  (602)  933- 
4345  http://www.sportsjobs.com, 4 
Issues  for  $39,  1 3  Issues  (or  $89. 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
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Newspaper 

Professionals 

who  can’t  agree 
on  the  weather 
agree... 

That  they  read 
E&P  more  than 
any  other 
publication!* 

Editor  &  Publisher  -  76% 
Presstime  -  21% 
Newspapers  &  Technology-  2.3% 


*  March  1995  survey  conducted  by  Research  USA,  Inc. 


NIGHT  EDITOR  -  The  Times  in 
Valparaiso,  Indiana,  one  of  the  fastest 
growing  newspapers  in  the  country,  is 
looking  for  o  night  editor  who  is  o 
strong  leader  with  o  solid  track  record 
to  prove  it.  Applicants  must  be  creative, 
hove  outstanding  news  judgment  and 
experience  in  both  deadline  news 
production  and  news  generation.  Night 
editor  is  the  number  two  position  in  a 
newsroom  of  30.  Responsibilities 
include  overseeing  daily  production, 
coordinating  daily  news  meetings  and 
helping  guide  the  editorial  content  of 
the  newspaper.  The  job  also  requires 
some  editing  and  design.  Candidate 
must  hove  solid  news  writing  and  edit¬ 
ing  skills,  and  Mac  experience.  Strong 
communication  and  interpersonal  skilb 
are  a  must.  The  Times  is  a  Howard 
newspaper.  Valparaiso  is  a  university 
town  and  an  upscale  community. 
Excellent  salary  and  benefits.  If  you 
have  the  talent,  this  is  an  opportunity 
you  do  not  wont  to  miss.  To  apply  send 
cover  letter,  resume  and  samples  of 
your  work  to  Don  Porter,  Porter  County 
editor,  1111  Glendale  Blvd.,  Valpar¬ 
aiso,  IN  46383-2350,  or  fax  to 
(219)  465-7298. 


REGIONAL  EDITOR 

The  Scranton  Times-Tribune,  an 
enterprising  75,000  AM  and  PM  and 
85,000  Sunday,  in  its  commitment  to 
excellence,  is  seeking  outstanding  can¬ 
didates  for  regional  editor,  a  key 
newsroom  position  here.  A  successful 
candidate  would  have  five  years  of 
management  experience,  a  track  record 
of  success,  and  a  commitment  to  improv¬ 
ing  a  community  newspaper.  Our 
regional  editor  supervises  nine  full-time 
correspondents  and  manages  the  news 
report  of  a  far-flung  area  af  North¬ 
eastern  Pennsylvania.  We  need  a  take- 
charge  person  who  can  show  us  results 
quickly.  We  offer  excellent  salary, 
benefits  and  quality  of  life.  We  wont 
your  resume  and  a  letter  expressing  the 
reasons  we  should  consider  you.  Mail 
that  information  to  Robert  L.  Burke, 
managing  editor.  The  Scranton  Times- 
Tribune,  P.O.  Box  3311,  Scranton,  PA 
18505.  No  phone  calls,  please. 
Deadline  is  January  1 5. 


SPORTS  lAYOUT/COPY  EDITOR 

The  Star  Tribune  in  Minneapolis  has 
two  openings  now.  We  need  a  top- 
notch  layout  editor  with  page  design 
experience,  strong  news  judgment  and 
ability  to  work  well  on  deadline  in  a 
fast-paced,  high-pressure  environment. 
Also  seeking  an  experienced  sports 
copy  editor.  Send  letter,  resume  and 
work  samples  to  Tim  Wheatley,  sports 
section  coordinating  editor,  425 
Portland  Avenue,  Minneapolis,  MN 
55488. 


WRITERS  AND  JOURNALISTS  wanted 
for  new  twentysomething  publication 
(news  and  pop  culture).  Send  samples 
to  244  Madison  Avenue,  Suite  405, 
New  York,  NY  10016  or  fax  (609) 

987-9416. _ 

WRITER  -  Society,  features,  hard  t»ews, 
pictures.  Allan  Evans,  Russell  (Kan.) 
Daily  News,  (913)  483-2118. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  ond  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston  and 
San  Francisco.  We  publish  in-depth, 
well-crafted  stories  that  explore  the 
issues,  events  and  personalities  that 
make  our  communities  tick.  Our  stories 
inform  and  entertain  readers,  provoke 
strong  reactions  and  win  national 
awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want 
to  hear  from  you.  There  are  immediate 
openings  for  serious,  issue-oriented 
news  writers  in  Denver,  Houston  and 
San  Francisco.  We  also  need  another 
Spanish-speaking  reporter  (news  or 
feature)  in  Miami. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits. ..and  all  the  space  you 
need  to  put  the  news  in  perspective  and 
tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Fleming, 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  hod  the 
time  and  the  space. 


SPORTS  LAYOUT/COPY  EDITOR 

The  Post-Crescent  in  Appleton,  Wl 
seeks  an  experienced  slot  person  with 
strong  page-design  skills  and  news 
judgment.  We're  a  62,500/78,000 
paper  with  a  sports  section  judged  the 
state's  best  of  any  size  the  last  two 
years.  Send  resume,  work  samples  and 
references  to  Larry  Gallup,  sports 
editor,  P.O.  Box  59,  Appleton,  Wl 
54912. 


EMPLOYMENT  OPPORTUNITIES 


$35,000/YR.  INCOME  POTENTIAL. 
Reading  books.  Toll  Free  1  (800)  898- 
9778  Ext.  R-51 89  for  details. 


$40,000/YR.  INCOME  POTENTIAL. 
Home  Typists/PC  users.  Toll  Free  1 
(800)  898-9778  Ext.  T-5189  for  list¬ 
ings. 


When  Elvis  died  in  1 977,  there  were  48 
professional  Elvis  impersonators.  Today, 
there  are  7,328.  If  that  growth  is 
prxyected,  by  the  year  201 2  one  person 
in  four  on  the  face  of  the  globe  will  be  an 
Elvis  impersonator. 

Jean  Gaddy  Wilson 
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HELP  WANTED 


PRODUCnON/TECH 


FINANCE 


CHIEF  FINANCIAL  OFFICER 
Prestigious  New  England  newspaper  is 
seeking  a  Chief  Financial  Officer  for  its 
multi-f^eted  operation.  Ideal  candidate 
needs  to  be  well-versed  in  all  phases  of 
accounting,  staff  supervision,  data  pro¬ 
cessing  and  benefit  administration. 

Position  involves  working  closely  with 
publisher  and  other  department  heads 
in  planning  and  operations.  Being 
associated  with  one  of  the  nation's 
fastest-growing  newspaper  groups 
adds  additional  dimension  and 
opportunities. 

Interested  persons  should  submit 
resume  to  Box  07631,  Editor  &  Pub¬ 
lisher. 

"All  Replies  Strictly  Confidential" 

INFORMATION  SYSTEMS 

PRODUa  REPRESENTATIVES 

We  have  immediate  openings  on  the 
East  and  West  Coasts  for  individuals 
with  experience  in  applications  train¬ 
ing,  development  of  sales  presentation 
materials,  customer  support.  Working 
knowledge  of  newspaper  and/or  mag¬ 
azine  advertising  management,  busi¬ 
ness  systems,  or  accounts  receivable 
valuable.  Travel  required.  The  ideal 
candidates  will  have  the  opportunity  to 
work  closely  with  our  prestigious  client 
base  in  the  implementation  of 
ADMARC,  the  leading  Advertising 
Management  and  Accounts  Receivable 
Control  System  available  to  the  pub¬ 
lishing  industry.  Excellent  competitive 
salary.  Resume  in  confidence  to: 

Human  Resources 
Neosi-Weber  International 
8550  Balboa  Boulevard,  Suite  1 00 
Northridge,  CA  91 325 

LAYOUT/DESIGN 


SENDAI  MEDIA  GROUP  is  looking  for 
new  talent  to  join  its  fast-growing  multi- 
media  company  located  in  the  Chicago 
suburbs.  We  offer  o  rare  opportunity  to 
join  a  team  of  talented  writers  and  art¬ 
ists  working  side  by  side  in  a  way  cool 
non-corporate  environment. 

ART  DIREaOR 

We're  looking  for  a  dynamic  designer 
with  2-5  years  experience  who  can 
create  pages  that  demand  reader  atten¬ 
tion  through  the  use  of  photos,  type  and 
white  space.  The  job  will  entail  plan¬ 
ning,  creation  and  execution  of  all  vis¬ 
ual  aspects  of  a  national  multi-media 
magazine.  Excellent  Photoshop  and 
QuarkXPress  skills  a  must.  Please  send 
resume,  salary  requirements  &  up  to 
eight  non-returnable  work  samples  ta 
the  address  below. 

PRODUaiON  ARTIST 
Color  specialist  wanted  with  2-5  years 
experience  correcting  flesh  tones,  light¬ 
ing  effects,  and  making  the  image  look 
os  good  as  possible.  Ideal  candidates 
must  know  how  to  scan  color  photo/ 
slides  and  manipulate  them  using  Macs 
and  Mac  based  software.  Leaf  or  drum 
scanning  and  QuarkXPress  skills  a  plus. 
Please  send  resume,  salary  require¬ 
ments  ta  the  address  below. 

Art  Director  or  Production  Artist 
Dept.  AC,  Sendai  Media  Group 
1 920  Highland  Ave.,  2nd  Floor 
Lombard,  IL  601 48 


_ MAILROOM _ 

MAILROOM  BINDERY  MANAGER  - 
Rural  Zone  9  newspaper  and  com¬ 
mercial  printer  seeks  person  with  strong 
mechanical  and  supervisory  skills  ta  run 
busy  mailroom,  bindery  and  inserting 
operation.  Proven  management  skills 
required  to  supervise  staff  of  60  in 
diverse  24  hour  operation.  We're  look¬ 
ing  for  a  hands-on  person  with  working 
knowledge  of  Cheshire  labelers  and 
postal  regulations.  Experience  with 
Muller-Martini  (or  similar)  stitcher/ 
trimmers  and  inserting  machines  a  plus. 
Unique  opportunity  for  a  skilled  pro¬ 
fessional  ta  live  and  work  in  a  beautiful 
country  setting.  Send  resume  and  salary 
history  to  Steve  Jackson,  Paradise  Post, 
P.O.  Drawer  70,  Paradise,  CA  95969 
or  FAX  (916)  877-5213. 

PHOTO 

PHOTO  EDITOR 

Leading  Stock  Photo  Library  seeks  Photo 
Editor  with  5  years  minimum  industry 
experience  to  edit  and  coordinate  the 
trafficking  of  marketable  images  to 
Soles,  Research  and  Digital  Duplication 
departments.  Coordinate  quality  of 
images  with  Library  department  and 
Darkroom.  Edit  new  acquisitions,  includ¬ 
ing  foreign  source  photos  and  liaison 
with  photographers.  Knowledge  of  com¬ 
puters  and  excellent  writing  skills  essen¬ 
tial.  Growth  potential  and  excellent 
benefits. 

Resume  and  letter  to:  Editor,  London  Ter¬ 
race,  P.O.  Box  20236,  New  York,  NY 
10011. _ 

_ PRESSROOM _ 

GOSS  METRO  PRESS  FOREMAN  posi¬ 
tion  is  available  at  a  50,000  circulation 
New  England  newspaper.  Candidates 
for  this  seven-doy-a-week  morning  pub¬ 
lication  position  must  possess  proven 
communication  and  leadership  skills. 
You  will  be  joining  a  management  team 
that  is  constantly  challenged  to  meet 
customer  driven  quality  standards  and 
provide  growth  opportunities  for  the 
newspaper  publications.  Applicants 
should  have  experience  in  maintaining 
quality  control  and  preventive  main¬ 
tenance  programs  as  well  as  depart¬ 
mental  budgeting  and  newsprint  order¬ 
ing.  Resumes  can  be  sent  to  Box 
07635,  Editor  &  Publisher. 

PRESS  SUPERINTENDENT 

23,000-f  circulation  prize-winning 
daily  with  a  10-unit  Goss  Urbanite 
press  seeks  an  aggressive  person  with 
strong  mechanical  skills  and  knowledge 
of  pressroom  technology.  Qualified 
applicants  will  have  ten  years  of  press 
experience  including  work  on  Goss 
Urbanite  or  Community  offset  web 
presses  and  will  have  some  manage¬ 
ment  experience  at  the  foreman  levef  or 
above.  We're  located  in  northern  mid¬ 
dle  Tennessee,  near  Land  Between  the 
Lakes,  and  only  45  miles  from 
Nashville.  Call  Pat  at  (800)  829-1808 
to  discuss  your  needs  and  ours. 


It  isn't  important  to  come  out  on  top,  what 
matters  is  to  be  the  one  who  comes  out 
alive. 

Bertoh  Brecht 


PRODUaiON  DIREaOR 
Fast-paced  newspaper  group  seeks 
hands-on  person  ta  oversee  press,  mail 
and  page  assembly  at  our  two-shift 
operation.  In  addition  to  20-plus 
weekly  newspapers,  we  also  handle 
some  commercial  printing.  As  part  of  a 
rapidly  expanding  Boston  suburban 
newspaper  group,  we  offer  plenty  of 
opportunities  and  challenges.  Please 
send  your  resume  in  confidence  to: 

ELUN  CARROLL 
NORTH  SHORE 
COMMUNITY  NEWSPAPERS 
152  SYLVAN  STREET 
DANVERS,  MA  01923 


PRODUaiON  DIREaOR 

The  Plainsman,  a  10,000-circulation 
daily  in  Huron,  SD,  is  looking  for  a 
production  director.  Duties  include 
overseeing  press  and  pre-press  opera¬ 
tions,  including  actual  operation  of  7- 
unit  Goss  Community. 

The  successful  applicant  will  possess  a 
proven  track  record  of  production 
management.  Organizational, 
interpersonal,  communications  and  time 
management  skills  are  essential.  Com¬ 
puter  literacy  is  desired.  Commitments 
to  publishing  a  quality  product  and  to 
the  professional  development  of  staff 
and  self  are  necessary. 

Salary  is  in  the  low  30s  plus  MBO  and 
profit-sharing  incentives  and  nice  bene¬ 
fits  package  in  a  clean,  friendly, 
wholesome  college  town  and  regional 
center  in  a  state  without  an  income  tax. 
You  will  find  many  opportunities  to 
grow  with  World  Newspapers,  a  prog¬ 
ressive,  employee-owned  group. 

Please  send  resume  to  Daryl  Beall,  pres¬ 
ident  and  publisher.  Plainsman,  P.O. 
Box  1278,  Huron,  SD  57350. _ 

GENERAL  MANAGER 
COMMERCIAL  PRINTING  PLANT 

Gazette  Newspapers,  a  suburban 
newspaper  company  in  Gaithersburg, 
MD,  owned  by  The  Washington  Post 
Company,  seeks  a  General  Manager 
for  a  commercial  printing  operation. 
Primary  focus  of  job  is  overall  man¬ 
agement  of  production  process,  from  pre¬ 
press  to  mailroom,  to  achieve  effi¬ 
ciency,  on-time  performance,  and  qual¬ 
ity.  Strong  technical  production  and 
fanning  skills  a  must.  Good  saloy  and 
enefits.  Excellent  quality  of  life. 
Among  best  public  schools  in  notion. 
45  minutes  from  nation's  capital. 

Send  resume  with  salary  history  and 
requirements  to:  Donna  Johnson, 
director  of  human  resources.  Gazette 
Newspapers,!  200  Quince  Orchard 
Blvd.,  Gaithersburg,  MD  20878. 

PRODUCTION  MANAGER  to  oversee 
page  composition  through  mailroom  for 
The  Berkshire  Eagle,  a  7-day  34,000 
circulation  paper,  plus  heavy  com¬ 
mercial  printing  schedule.  Position 
includes  consulting  relationship  with 
two  sister  newspapers.  Thorough  news¬ 
paper  production  experience,  technical 
training  and  know-how,  computer  liter¬ 
acy,  TQM  experience  are  musts.  Please 
send  resume,  references  and  letter  of 
application  to  Martin  C.  Langeveld, 
executive  vice  president.  New  England 
Newspapers,  Inc.,  P.O.  Box  1171,  Pit¬ 
tsfield,  MA  01 202. 


PRODUCnON/TECH 

PRODUaiON  SYSTEMS  MANAGER 
The  Sun-Sentinel,  a  Tribune  Company 
newspaper  located  in  South  Florida,  is 
seeking  a  publishing  systems  pro¬ 
fessional  who  is  prepared  for  the 
challenge  of  working  with  a  large  Atex 
editorial  and  a  classified  state-of-the-art 
advertising  system.  Person  chosen  must 
also  have  ability  to  help  us  complete 
implementation  of  a  pagination  system. 

We  seek  a  team  leader  who  can  guide 
our  systems  professionals  to  success 
and  provide  exceptional  customer  ser¬ 
vice  to  our  users.  This  position  is 
responsible  for  software,  hardware, 
and  the  operation  of  the  systems,  and 
manage  projects  ta  install,  enhance,  or 
upgrade  systems  to  meet  current  busi¬ 
ness  needs. 

The  preferred  candidate  should  possess 
a  bachelor's  degree  or  have  the 
equivalent  work  experience  and  5-7 
years  experience  in  a  M.I.S.  position 
managing  technical  projects.  Experi¬ 
ence  must  include  strong  skills  in 
resource  allocation,  technical  analysis, 
employee  motivation,  communications, 
organization,  and  management. 

We  offer  o  competitive  salary  and  a 
comprehensive  benefits  package. 

For  consideration,  please  send  or  fox 
your  resume  to: 

Sun-Sentinel  Company 

333  S.W.  1 2th  Avenue 
Deerfield  Beach,  FL  33442 
Fax  (305)  425-1412 
Attn:  Human  Resources  Department 

TECHNICAL  SALES 

THE  SOFTWARE  CONSTRUQION 
COMPANY 

(SCO  •  ATLANTA,  GA 

see  develops  and  markets  Windows 
and  Macintosh  image  preparation  and 
management  software  worldwide  for 
the  publishing  industry.  SCC  is  looking 
for  an  enthusiastic  professional  with 
excellent  communication  skills  and  a  pro¬ 
ven  track  record  in  sales  and  market¬ 
ing.  Familiarity  with  Microsoft  Win¬ 
dows,  the  Macintosh  OS,  and  the  major 
desktop  publishing  applications  is 
required.  A  self-starter  who  can  flourish 
in  a  challenging,  fast-paced  environ¬ 
ment  will  be  rewarded.  Please  mail,  e- 
mail  or  fax  a  resume  and  cover  letter 
with  salary  requirements  to  The  Soft¬ 
ware  Construction  Company,  4350 
Georgetown  Square,  Suite  717, 
Atlanta,  GA  30338.  Fax:  (770)  454- 
7719.  E-mail:  mevans@swcc.com.  See 
our  WWW  site  at  http://www. 
swcc.com/ 

TRANSPORTATION 

INFORMATION  WANTED,  any  pub¬ 
lisher  currently  using  their  truck  fleet  ta 
deliver  general  freight  as  a  contract  car¬ 
rier  during  non-newspaper  delivery 
hours,  please  call.  Research  (916)  321- 
1666. 


Healthy  personalities  accept  themselves 
not  in  any  self-idolizing  way,  but  in  the 
sense  that  they  see  themselves  as  persons 
who  are  worth  giving  to  another  and 
worthy  to  receive  from  another. 

Williain  Klossen 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1996 


UNEADS 

1  week-S8.60  per  line 

2  weeks-S7.60  per  line,  per  issue. 

3  weeks-S6.66  per  line,  per  issue. 

4  weeks-S5.75  per  line,  per  issue. 

Add  $10.00  per  insertion  for  box  sen/lce. 
Count  os  on  odditionol  line  in  copy. 


POSITIONS  WANTED 

1  week-$4.30  per  line 

2  weeks-$3.60  per  line,  per  issue. 

3  weeks-$3.00  per  line,  per  Issue. 

4  weeks-  $2.76  per  line,  per  Issue. 

Add  $5.00  per  insertion  for  box  service. 
Count  os  on  additionol  line  in  copy. 


_ EDITORIAL _ 

AWARD-WINNING  JOURNALIST.  25 
years  plus  with  mainstream  and  gay 
press.  17  years  at  Billboard  in  L.A., 
Vegas,  Buffalo.  (West  coast  editor  of 
radio/TV).  B.A.  in  broadcast  journal¬ 
ism.  Will  relocate.  (716)  652-1193.  e- 
moil:  HanfordjrS@aol.com. 

JOURNALISTIC  TEMP.  Will  fill-in  as 
needed  (independent  contractor).  5 
years  reporting/feolures  Zone  5  dailies 
(120K  circ.)  Excellent  references.  Hove 
laptops  and  cameras.  Will  travel. 
Energetic,  Self-Starter.  Phil  Jacobs 
(500)  437- 1 937  or  (2 1 7)  42 1  -5809. 


US-BASED  BRITISH  Medical  Editor/ 
Publisher.  700+  articles,  2  Books. 
Accomplished  speaker,  negotiator.  Fax 
(215)  351-8522. 

WRITER/WORDSMITH,  Mencken/ 
Bierce  wit,  sharply  analytic,  seeks 
advance  from  small  daily  to  larger,  pre¬ 
ferably  editor,  columnist,  news,  religion 
editor.  Steve  Snyder  (903)  378-2088, 
fax  (903)  583-8321,  314  N.  Center, 
Bonham,  TX  7541 8. 

EXECUTIVE 

SENIOR  Sales  and  Marketing  Executive 
of  $200+  million  business  information 
publisher  with  experierKe  in  new  media 
is  interested  in  building  new  businesses 
and  improving  old  ones.  Contact 
74664.21 75@compuserve.com. 

FREELANCE 

SOUTH  FLORIDA  Freelancer/StrInger, 
high-tech  features,  CyberCurmudgeon 
column,  op-eds.  For  electronic 
brochure,  e-mail  stringer@reply.net.  No 
message  required.  (954)  722-1 160. 


Each  man  must  for  himself  alone  decide 
what  is  right  and  what  is  wrong,  which 
course  is  patriotic  and  which  isn't.  You 
cannot  shirk  this  and  be  a  man.  To  decide 
against  yaur  conviction  is  to  be  an 
unqualified  and  inexcusable  traitor,  both 
to  yourself  and  to  your  country,  let  men 
label  you  as  they  may. 

Mark  Twain 


_ PRESSROOM _ 

WORKING 
PRESS  FOREMAN 

Seventeen  years  experience  in  all 
phases  of  Offset  Newspaper  prod¬ 
uction.  (Goss  Single/Double  Width 
Presses).  Self  motivated,  quality  and 
cost  conscious  leader  with  strong 
mechanical  ability  who  places  strong 
emphasis  on  preventative  maintenance, 
which  ultimately  results  in  lower 
newsprint  waste  and  improved  print 
quality. 

Reply  to  Box  07609,  Editor  & 
Publisher. 

TRAVEL  EDITOR 

PART-TIME.  Low  pay  ok!  Guaranteed 
rise  in  advertising  &  readership. 
Travel  Editor:  Jeff  (201 )  773-7966 


EOT 


The 

communication 
link 
of  the 
newspaper 
industry  every 
week 

since  1884. 


Count  approximately  34  characters  and/or  space$  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rafes  per  column  inch,  per  insertion;  1  time,  $100;  2  to  6  times.  $95 
6  to  13  times,  $90;  14  to  26  times  $86;  27  to  62  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip - 

Phone _ 

Classification _ 

Authorized  Signature, 
Copy - 


Credit  Card  # -  Exp. - 

No.  of  Insertions: _ Amount  Enclosed:  $  - 

EditorS'Publisher 

1 1  West  19th  street,  NY,  NY  10011.  (212)  676-4380,  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  by  Luther  Keith 

THAT  TROUBLING  TERM: 
"POLITICAL  CORRECTNESS" 


DEAR  COLLEAGUES: 

I’m  troubled  by  our  news  coverage 
on  this  issue  of  so-called  “political  cor¬ 
rectness.” 

As  editors  and  reporters,  we’re  toss¬ 
ing  the  phrase  willy-nilly  into  all  man¬ 
ner  of  “objective”  news  stories  appar¬ 
ently  without  realizing  —  or  not  caring 
—  that  doing  so  fuels  the  fires  of  racial 
and  gender  intolerance. 

Some  of  us  seem  to  think  that  sto¬ 
ries  are  “sexier,”  or  will  “get  better  play” 
if  we  insert  the  term  “politically  cor¬ 
rect.”  Almost  invariably  this  occurs  in 
stories  involving  questions  of  sensitivi¬ 
ty  —  whether  it  be  racial,  ethnic  or 
cultural. 

At  the  heart  of  the  issue  is  our  fail¬ 
ure  to  grasp  that  the  term  “politically 
correct”  is  not  neutral  in  any  way.  It  is 
a  verbal  hand  grenade,  dripping  with 
editorial  innuendo  and  connoting 
some  cockeyed,  super-liberal  idea  of 
sensitivity  at  the  expense  of  someone 
else’s  freedoms. 

A  creation  of  right-learning  oppo¬ 
nents  of  change,  the  phrase  is  a  bril¬ 
liant  marketing  assault  on  ethnic,  gen¬ 
der  and  sexual  diversity.  In  just  a  few 
years,  the  words  “politically  correct” 
have  become  as  much  a  part  of  the 
American  lexicon  as  Mickey  Mouse 
and  Coca-Cola.  Everyone,  it  seems,  is 
using  it  —  ironically,  even  many  of  the 
people  who  are  the  targets  of  this  as¬ 
sault  —  women  and  people  of  color. 

My  own  view  is  that  the  obsession 
with  stamping  issues  “politically  cor¬ 
rect”  is  a  crutch  for  people  who  really 
aren’t  interested  in  substantive  discus¬ 
sion. 

But  my  primary  concern  is  that,  as 
journalists,  we  must  be  held  to  a  high- 

Keith  is  an  assistant  managing  editor  for 
the  Detroit  News.  This  article  was 
previously  published  in  the  News  and 
reprinted  in  the  Atlanta  Journal  and 
Constitution.  It  has  been  slightly  revised 
by  Keith  to  reflect  recent  news 
developments . 
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er  standard.  Our  role  is  not  to  arbitrar¬ 
ily  wed  “political  correctness”  to  issues 
any  time  we  feel  like  it. 

The  moment  we  do,  we  signal  the 
reader  to  discount  —  or  at  minimum, 
view  with  skepticism  —  the  validity  of 
the  subject  of  the  news  story. 

No,  I’m  not  saying  the  phrase  “polit¬ 
ically  correct,”  should  be  banned  from 
news  stories.  I’m  saying  it  should  be 
used  in  proper  context.  That  means 
clearly  using  the  phrase  with  attribu¬ 
tion  to  a  news  source. 

Clearly,  however,  we  have  strayed 
way  over  that  line.  We’ve  recently  seen 
a  proliferation  of  the  term  “politically 
correct”  in  connection  with  the  World 
Series  between  the  Atlanta  Braves  and 
the  Cleveland  Indians. 

It  seems  like  every  news  service  and 
sportswriter  in  America  found  a  way  to 
say  that  the  World  Series  was  “politi¬ 
cally  incorrect,”  or,  as  an  Associated 
Press  report  described  it,  “not  for  the 
politically  correct.”  This  completely 
discounts  the  very  valid  concerns  of 
many  Native  Americans  who  find  the 
use  of  these  Indian  nicknames  offen¬ 
sive  and  culturally  insensitive. 

Then  there  was  the  coverage  of  Hal¬ 
loween.  The  term  “politically  correct” 
was  repeatedly  thrown  into  news  sto¬ 
ries  that  examined  the  trend  toward 
celebrating  Halloween  without  cele¬ 
brating  gore  and  violence.  As  the  par¬ 
ent  of  a  four-year-old,  my  concern  with 
her  exposure  to  horrors  of  Halloween 
has  nothing  to  do  with  being  “politi¬ 
cally  correct”  —  but  everything  to  do 
with  the  kind  of  daughter  I  want  to 
raise. 

But  there  are  plenty  of  other  exam¬ 
ples. 

USA  Today:  A  story  about  the  offi¬ 
cial  dictionary  for  the  board  game 
Scrabble  talked  about  its  new  edition 
eliminating  words  deemed  obscene, 
racist  and  sexist.  The  writer  —  not 
anyone  in  the  story  —  chose  to  label 
the  changes  a  “politically  correct  edi¬ 


tion.”  A  headline  writer  then  com¬ 
pounded  the  slant  by  writing  “Scrabble 
makes  point  with  politically  correct.” 
What  gives  the  writer  the  right  to  de¬ 
cide  that  removing  obscene,  racist  and 
sexist  entries  is  “politically  correct,”  in¬ 
stead  of  something  that  might  make 
perfect  sense? 

Newhouse  News  Service:  A  report 
carried  by  the  Detroit  Free  Press  and 
other  newspapers  characterized  as  “po¬ 
litical  correctness”  the  efforts  by  the 
Smithsonian  Museum  of  Natural  His¬ 
tory  to  make  exhibits  conform  to  the 
realities  of  the  natural  world.  The 
writer,  again  without  attribution,  in 
the  first  sentence  of  the  story  talks 
about  the  last  thing  a  family  expects 
on  a  museum  visit  is  “a  lesson  in  polit¬ 
ical  correctness.” 

Also  thrown  into  the  political  cor¬ 
rectness  discussion  is  a  museum  offi¬ 
cial’s  brief  that  exhibits  reflect  the  fact 
that  Native  Americans  had  a  rich  cul¬ 
ture  and  were  not  subservient  to  Euro¬ 
peans.  Why  is  this  not  simply  having 
history  reflect  reality?  At  some  points 
in  the  story,  the  reporter  quotes  con¬ 
servatives  calling  the  museum  changes 
“political  correctness,”  but  he  also  re¬ 
peatedly  uses  the  term  without  attribu¬ 
tion.  This  is  sloppy  journalism. 

Detroit  News:  A  report  declared 
that  “Detroit’s  deaf  community  is 
adopting  new  sign  language  that  is 
more  politically  correct,  reflecting  the 
community’s  desire  to  be  more  sensi¬ 
tive  to  different  minorities,  nationali¬ 
ties  and  sexual  preferences.”  Here 
again,  we  have  an  unneeded,  unattrib¬ 
uted  editorial  spin  on  an  important 
sensitivity  issue. 

Reuters:  This  was  the  lead  sentence 
in  a  wire-service  item  that  ran  in  the 
Detroit  News:  “Political  correctness  is 
coursing  through  the  hardened  social 
arteries  of  white  South  Africa.”  We 
have  a  declaration  of  “political  correct¬ 
ness”  without  attribution,  though  peo- 

(See  Shop  Talk  on  page  31) 
EditordfPublisher  •  December  23,  1995 


I 


Can  For  Entries 

Enter  1995  Marketing/Promotion  Successes 


Editor  &  Publisher  and  the  International  Newspaper 
Marketing  Association  annually  recognize  excel¬ 
lence  in  newspaper  marketing.  By  entering  your 
best  promotion/marketing  projects,  you  are  pro¬ 
viding  recognition  for  your  staff’s  efforts  and 
you  are  contributing  your  ideas  for  the  benefit  of 
the  newspaper  industry  worldwide. 

E&P  and  the  INMA  are  proud  of  the  contribution 
this  competition  has  made  to  the  newspaper 
industry  since  1931  and  we’re  pleased  to  con¬ 
tinue  the  tradition.  We  invite  you  to  participate 
in  this,  the  6 1st,  E&P/INMA  Awards  Competition. 


Winners  will  be  announced  at  the  INMA  Inter¬ 
national  Conference,  April  14-17,  1996,  Banff 
Springs  Hotel,  Banff,  Alberta,  Canada. 


This  award  is  designed  to  recognize  innovative 
and  extraordinary  results-oriented  marketing 
campaigns. 
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A  panel  of  newspaper  readers  will  select  what 
they  deem  the  best  of  the  inpaper  entries. 


Nineteen  categories  are  represented  in  four  general 
groups: 

In-Paper  Promotion 
Printed  Materials 
Outside  Media 

Research,  Public  Relations,  Internal  Affairs 

Entries  compete  in  one  of  four  circulation 
groups: 

Under  50,000 
50,000-100,000 
100,000-200,000 
Over  200,000 


Deadline  For  Entry:  January  16, 1996 
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View  of  Holyoke  Range  from  atop  Pollux  Hill,  S.  Amherst,  MA.  Vince  DeWitt 


The  winter  months  mean  increased  business 
and  profits  for  New  England  retailers. 


When  the  crowds  head  north  for  the  Holiday  Season,  steer  them  to  your  community  with 
a  retail  advertisement  in  the  following  New  England  Newspapers. 


MAINE 

Bangor  Daily  News  (M) 
Maine  Weekend 
Sun-Joumal  (M) 
Sunday-Sun  Journal  (S) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 


NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (M&S) 

New  Hampshire  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 

Gardner  News  (E) 

The  Sun  (Lowell)  (E&S) 

Daily  Evening  Item  (Lynn)  (E) 

The  Middlesex  News  (E&S) 

The  Standard  Times  (New  Bedford)  (E&S) 
Daily  Hampshire  Gazette  (Northampton)  (E) 
The  Patriot  Ledger  (Quincy)  (E) 

Union-News  (Springfield)  (AD) 

Republican  (Springfield)  (S) 

The  News  Tribune  (Waltham)  (E) 
Community  Newspapers  (Daily  &  Weekly) 
Daily  Times  and  Chronicle  (Woburn)  (E) 
Telegram  &  Gazette  (Worcester)  (M&S) 


CONNECTICUT 

The  Advocate  (Stamford)  (AD&S) 
Connecticut  Post  (M&S) 

The  Day  (New  London)  (M&S) 
Greenwich  Time  (AD&S) 

Hartford  Courant  (M&S) 

The  Hour  (Norwalk)  (E) 
Record-Journal  (Meriden)  (M&S) 
New  Britain  Herald  (E) 

Waterbury  Republican-American  (M) 
The  Sunday  Republican  (S) 

VERMONT 

Rutland  Herald  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Journal-Bulletin  (M&E) 
The  Providence  Sunday  Journal  (S) 
The  Westerly  Sun  (E) 
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